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American  journalism,  with 
n(wspaper  mailroom  systems  that 
p(^rsonalize  individual  packages  to 
meet  the  growing  needs  of 
worldwide  markets.  It’s  the  finishing 


touch  that  makes  newspapers  a 
more  competitive  media  source. 
Learn  all  about  it  by  calling 
800  222-4900,  ext.  .3.310  and  asking 
for  Doug  Gibson,  Vice  President 
of  Newspaper  Sales. 
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Editor  (S' Pi  BLisHBR  1 


“Most  resourceful.  In  newspaper-rich  Florida,  this 
old  reliable  continues  to  stand  out,  with  enterprising 
reporting,  crafted  writing  and  a  knack  for  breeding 
future  stars.  It  broke  the  story  of  Baptist  leader  Henry 
Lyons'  alleged  financial  improprieties.  ’ 

-  TIME,  SepL  29, 1997 


JANUARY 

11-16  Newspaper  Association  of  America  Super- 
Conference,  Fountainebleau  Hotel,  Miami 
29-1  Parenting  Publications  of  America  Annual  Conv^ention, 

Hyatt  Regenc^'/Riverwalk,  San  Antonio,Texas 


FEBRUARY 

4- 7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

5- 7  Association  of  Alternate  Postal  Systems,Trade  Winds 

Resort,  St.  Petersburg,  Fla. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,Tampa,  Fla. 

12-15  Association  of  Free  Community  Papers  Mid-Winter 
Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

19-20  American  Society  of  Newspaper  Editors  Regional 
Minority  Job  Fair,  Providence  Biltmore  Hotel, 
Providence,  R.I. 

22-24  Southern  Newspaper  Publishers  AsstK'iation 

Newspaper  in  EducationAiteracy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Crbana,  111. 


CALENDAR 


When 

TIME 


magazine 

selected 

America’s 

best 

newspapers, 
only  one 
in  Florida 
made  the 
grade 

^tpetcrsburg  QTimcs 

Florida’s  Best  Newspaper 
www.sptimes.com 


MARCH 

7-10  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plazjt  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technolog)' 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
AsstK'iation,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bkxtmington,  Ill. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel, Washington,  D.C. 
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Courant  hires 
Philly  editor 

Brian TOOLAN, managing  editor 
of  Knight-Ridder  Inc.’s  Philadelphia 
Daily  News,  has  been  named  editor  and 
vice  president  of  Times  Mirror  Co.’s 
Hartford  Courant, 
effective  Feb.  9. 

“He  is  an  incredible 
journalist  with  a  pas¬ 
sion  for  newspaper- 
ing  that  is  important 
to  me,”  said  Courant 
publisher  Martt'  Pett)'. 

Toolan  brings  16 
years  of  Daily  News 
tabloid  experience,  six  of  them  as  man¬ 
aging  editor,  and  before  that  as  assis¬ 
tant  managing  editor  and  sports  editor. 
Earlier  he  worked  at  the  Scranton 
Tribune  in  Pennsy  lvania,  Dayton  Journal 
Herald  in  Ohio  and  Baltimore  News- 
American  as  reporter  and  copy  editor. 

He  said  his  tabloid  experience  — 
Daily  News  circulation  is  90%  single¬ 
copy  sales  —  will  help  him  at  the 
Courant.  “It’s  great  training  for  any 
type  of  editor  because  you  force  your¬ 
self  into  readers’  hands.  Unlike  papers 
with  home  delivery'.  You  sing  for  your 
supper  every  day. 

“The  basic  tabloid  philosophy  is 


never  be  boring,  be  opportunistic  and 
view  every'  day  as  a  chance  to  attack 
the  news,”  Toolan  said.  “It  should  be 
informational  and  entertaining  and 
these  qualities  are  transferable  to  the 
Hartford  Courant? 

At  the  CourantlooX'An  replaces 
David  Barrett,  the  former  editor  who 
was  forced  out  by  then-publisher 
Michael  Waller.  Barrett  decided  to 
resign  in  September  rather  than  accept 
a  position  on  the  editorial  board.  In 
the  interim,  managing  editor  Cliff 
Teutsch  has  been  top  editor. 

Toolan  said  the  quality'  of  the  staff  is 
one  reason  he  accepted  the  job,  he 
said,  the  others  being  the  Courant's 
“history,  reputation  and  appealing 
locale.”  The  Courant  bills  itself  as  the 
nation’s  oldest  continuously  published 
paper,  dating  back  to  1764. 

—  Ken  Liebeskind 

Kaiser  steps  down 

SEEKING  TO  RETURN  to  writing, 
Robert  G.  Kaiser,  managing  editor 
of  the  Washington  Post  for  the  past 
seven  years,  will  step  dow  n  June  30. 

Kaiser,  54,  told  staffers  he  had 
agreed  when  he  took  the  No.  2  news¬ 
room  job  in  1991  to  stay  only  five 
years.  Kaiser,  a  Post'xe  since  1967,  will 


Brian  Toolan 


become  associate  editor  and  senior 
correspondent  for  the  paper. 

Executive  editor  Leonard  Downie  Jr. 
saluted  Kaiser  as  “the  intellectual  lead¬ 
er  of  the  newsroom.”  He  planned  to 
select  a  replacement  soon  but  declined 
to  reveal  a  search  list  except  to  say 
man)  newsroom  staffers  could  be  in 
the  running. 

Irish  replaces 
Danzig  at  Hearst 

George  B.  IRISH,  a  Hearst  Corp. 

veteran,  has  been  named  general 
manager  of  Hearst  Newspapers,  replac¬ 
ing  Robert  J.  Danzig,  65,  who  is  retiring 
after  two  decades  running  its  papers. 

Irish,  53,  joined  Hearst  when  it 
bought  the  Midland  (Mich.)  Daily 
News  in  1979  and  was  a  publisher  at 
four  Hearst  dailies.  .Most  recently  he 
served  as  group  executive  for  Hearst’s 
12  dailies,  the  nation’s  seventh  largest 
newspaper  group. 

Danzig  joined  Hearst  4"'  years  ago,  at 
the  Albany,  N.Y.,  Times  Union,  where 
he  became  publisher  in  1969.  In  19~'7, 
he  became  head  of  Hearst  Newspapers, 
and  during  his  tenure,  the  company 
acquired  the  Houston  Chronicle  and 
San  Antonio  Express-News,  among  oth¬ 
ers.  Danzig  will  remain  a  consultant. 


S.  Korea  Jails  Journalist  On  Complaint  By  Media  Firm 


An  AMERICAN  RADIO  reporter 
was  jailed  recently  in  Seoul, 

South  Korea,  after  being  sued  for 
defamation  by  the  media  conglomer¬ 
ate  that  owns  the  Korea 
Times,  one  of  the  nation’s 
largest  newspapers. 

Richard  ('.hoi,  a  U.S.  citi¬ 
zen  and  news  anchor  and 
talk  show  host  for  KBIA- 
AM,  known  as  Radio  Korea, 
in  Los  Angeles,  was  arrested 
after  the  station  broadcast 
his  story'  last  month  about  a 
rumored  acquisition  of  the  Times  by 
Hyundai  C'-orp. 

('.hoi,  49,  had  been  in  Seoul  a  week 
reporting  on  economic  conditions 
for  Radio  Korea,  where  he  is  vice 
president. 

KBLA  reporter  Joyoung  Hur  said 
the  Los  Angeles  edition  of  Korea 


Times  picked  up  the  broadcast  as  a 
story.  She  said  that  the  report  appar¬ 
ently  angered  Jaek  Chang,  president 
of  Han  Kookilbo,  the  newspaper’s 

parent  cx)mpany,  and  Chang 
filed  a  charge  of  “faLse  accu¬ 
sation”  against  Choi.  The 
charge  is  similar  to  slander 
—  but  in  South  Korea  it’s  a 
criminal  offen.se  punishable 
by  up  to  five  years  in  prison, 
acct)rding  to  Radio  Korea. 

Radio  Korea  president 
Janghee  Lee  called  the  Choi 
arrest  “outrageous,”  adding, “It  was  his 
right  to  give  the  report.” 

Changkee  Sung,  a  spokesman  for  the 
South  Korean  Consulate  in  Los  Ange¬ 
les,  told  the  Los  Angeles  Times  that 
Choi  may  be  released  if  prosecutors 
find  he  did  not  intend  economic  harm. 

“His  is  a  rare  case,”  Sung  said.  “But 


in  this  period  of  economic  difficul-  | 
ties,  that  kind  of  rumor  can  cause  a  j 
company  to  go  bankrupt.  It  is  neces-  j 
sary  to  protect  our  society  from  that  j 
kind  of  groundless  rumor.”  j 

(;hoi  was  visited  in  jail  by  a  staff  j 
member  of  the  U.S.  Consulate  in  I 

Seoul  but  there  were  no  immediate  j 
details  of  their  meeting.  | 

The  Committee  to  Protect  i 

Journalists  in  New  York  has  written  1 
South  Korean  President  Kim  Young 
Sam  “expressing  deep  concern”  and 
asking  him  to  “investigate  and  clarify 
this  matter  as  soon  as  possible.”  The 
letter  from  A.  Lin  Neumann,  CPJ’s 
.Asian  coordinator,  said. 

“It  seems  particularly  ironic  that 
this  case  concerns  a  newspaper  com¬ 
pany  allegedly  bringing  defamation 
charges  against  a  reporter." 

—  .M.L.  Stein  ! 


Richard  Choi 
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1 998  Technology  Wish  List 


WITH  THE  NEWSPAPER  Operations  SupeK'.onferencc  open¬ 
ing  in  Miami  Beach  Jan.  1 1,  our  thoughts  naturally  turn  to 
the  future  of  newspaper  technology.  What  follows  is  a 
short  wish  list  that  we  think  would  serve  the  newspaper  industry  as 
New  Year’s  resolutions. 

♦  Improve  newsprint  quality.  If  we’re  going  to  pay  more  for 
newsprint  this  year  —  and  that  seems  to  be  the  consensus  —  then  we 
might  as  well  start  getting  a  better  product  for  our  money.  One  of  the 
forgotten  victims  of  the  past  decade’s  newsprint  pricing  roller  coaster 
has  been  research  and  development  into  fundamentally  improving 
newspaper  substrate. 

Newspapers  adopted  color  when  they  finally  realized  that  readers 
don’t  live  in  a  black-and-white  world.  Well,  neither  do  our  readers  live 
in  a  world  of  dull,  gray  or  yellowing  paper  enlivened  only  by  the  occa¬ 
sional  unpulped  wotid  chip.  Certainly  if  we  can  launch  our  newspa¬ 
pers  into  the  ether  of  cyberspace,  we  can  make  the  product  in  our 
customers’  hands  look  and  feel  much  better. 

♦  Develop  more  on-the-fly  plate  changing  options.  Until  a  true  com- 
puter-to-press  system  comes  along,  the  best  hope  for  printing  geo¬ 
graphically  and  demographically  targeted  newspapers  that  contain  the 
latest  news  is  by  making  on-the-fly  changes  to  four-color  pages.  We’re 
encouraged  by  the  web  looping  innovations  the  Cedar  Rapids,  Iowa, 
Gazette  is  planning  for  its  new  shaftless  press,  and  we  urge  pressmak- 
ers  and  newspapers  alike  to  continue  similar  experiments. 

♦  Aggressively  pursue  “unique  naming,”  which  opens  up  amazing 
opportunities  to  identify'  and  track  Web  readers.  With  computer 
strings  as  short  as  six  digits,  literally  billions  of  items  —  from  a  whole 
newspaper  to  a  single  word  or  image  —  can  be  given  unique  names 
that  can  then  be  tracked  to  develop  truly  integrated  user  databases. 
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We  serve 
Phoenix,  too 

I  AM  WRITING  in  response  to  a  mis¬ 
print  in  the  Oct.  4, 1997  edition  of 
E&P.  The  table  on  page  28  —  “Travel 
Advertising  By  Market”  —  lists  only- 
one  newspaper  serving  Phoenix. 

As  the  second  largest  daily  newspa¬ 
per  in  Arizona  servicing  eastern 
Maricopa  County  in  the  Phoenix-Mesa 
DMA,  we  hope  that  you  will  take  steps 
to  correct  the  error.  According  to 
ABCs  Fas-Fax  of  March  31, 1997,  circu¬ 
lation  for  the  Tribune  has  grown  by 
5.1%  in  only  one  year,  to  105,977 
weekday  copies.  Our  most  recent  mar¬ 
ket  survey  conducted  by  Urban  & 
Associates  shows  that  readership  has 
increased  by  20%  over  1996,  to 
249,200  readers  on  an  average  week¬ 
day. 


Newspaperdom’ 


50  YEARS  AGO  . . .  Foiuteen  Southern 
newspaper  publishers  were  included 
in  the  registration  papers  filed  with 
the  Securities  and  Exchange 
Commission  as  financially  backing  a 
new  $32  million  newsprint  mill  to  be 
built  by  the  Coosa  River  Newsprint 
Co.  of  Birmingham,  Ala.  Production  is 
expected  to  be  300  tons  per  day. 

Visitors  from  47  newspapers  in  29 
cities  toured  the  Chicago  Tribune 
plant  during  the  four  weeks  after  the 
printers  went  on  strike.  They  were 
interested  in  how  the  paper  pub¬ 
lished  editions  up  to  204  pages  with¬ 
out  printers  using  Varitype  machines 
and  photoengraving  processes.  TThey 
arrived  in  such  numbers  that  the 
Tribune  set  up  a  special  bureau  to 
conduct  tours  and  answer  questions. 

From  Editor  &  Pubusher 
January  10,  1948 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


Since  Thomson  Newspapers  Corp. 
purchased  the  Tribune  in  December 
1996,  a  new,  completely  redesigned 
newspaper  was  launched  in  May  1997 
in  response  to  the  wants  and  needs  of 
our  readers  and  advertising  communi¬ 
ty.  Response  has  been  exceptional. 

Trish  Phillips 

research  director. 
Mesa  Tribune,  Mesa,Ariz. 

I  blinked  and 
missed  the  point 

1  APPARENTLY  MISSED  the  point  of 
Jack  Hart’s  “Hiccup  Paragraphs”  col¬ 
umn  (Oct.  25, 1997,  p.  6)  and  misinter¬ 
preted  his  stand  on  short  paragraphs. 

With  apologies  for  misstating  his 
pt)int  of  view,  I  promise  to  read  all 
copy  at  least  three  times  from  now  on 
before  commenting. 

David  Merves 

associate  professor  of  journalism, 
Miami-Dade  Community  College 

Crash,  yes; 
accident,  no 

An  “ACXTDENT,”  in  most  cases,  is 
not  something  that  happens  acci¬ 
dentally,  per  chance  or  from  a  quirk  of 
fate. 

A  group  of  injury-prevention  profes¬ 
sionals  is  dedicated  to  monitoring  the 
misuse  of  the  word  accident  in  the 
media  and  in  every  day  vernacular  and 
aims  to  phase  out  the  word  in  favor 
of  more  accurate  terms  by  the  year 
2000. 

Skim  the  New  York  Times  metro  sec¬ 
tion  or  an  Associated  Press  news  item 
or  listen  to  a  radio  traffic/news  report, 
and,  chances  are,  an  automobile  colli¬ 
sion  or  child’s  firearm-shooting  inci¬ 
dent  will  be  described  as  an  “accident.” 

Most  of  these  incidents  shouldn’t  be 
labeled  as  accidents  because  many  are 
preventable. 

I  recently  attended  two  injury<on- 
trol  meetings  in  Washington  D.C.: 
Moving  Kids  Safely  ’97  and  Safe 
America,  co-hosted  by  the  National 
Highw  ay  Traffic  Safety  Administration 
and  the  National  Center  for  Injury- 


Prevention  and  Control.  The  pervasive 
theme  centered  on  how  to  make  peo 
pie  understand  that  injuries  are  not 
accidents  and  that  they  can  be  pre¬ 
vented. 

Why  does  a  loosely  used,  eight-letter 
word  matter  so  much?  Altering  acci¬ 
dent  lexicon  can  ultimately  affect 
behavior  and  hence  the  number  of 
lives  lost  to  traumatic  injury. 

Traumatic  injury  is  the  No.  1  killer 
of  U.S.  residents  between  the  ages  of  1 
and  44,  according  to  the  Safe  America 
Partnership.  Congressional  reports 
show  that  the  two  primary  causes  of 
death  from  injury  are  motor  vehicle 
crashes  and  firearm  injuries. 

Collisions?  Crashes?  Negligence?  Yes. 

Accidents  of  fate?  No. 

Robert  Walker,  D.D.S. 

professor  emeritus.  University  of 
Texas  Southwestern  Medical 
Center  at  Dallas, 
chairman,  American  Trauma  Society 


Arthur  F.  Bums 
Fellowship  Program 


Spend  two  months  in  Germany  as  a 
correspondent  working  at  a  German 
news  organization. . . 

■  Travel  expenses  and  a 
stipend  are  provided. 

■  Open  to  print  and  broadcast 
journalists  aged  21  to  35. 

■  Fellowship  runs  from 
August  to  September  1998. 


Application  Deadline: 

March  1,1998 


International  Center  for  Journalists 
1616  H  St.,  N.W.  •  Third  Floor 
Washington,  D.C.  20006 
(202)  737-3700  •  fax:  (202)  737-0530 
e-mail:  bums@icfj.oig 
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ABOUT  AWARDS 


Reader  Services 


INTERNATIONAL  PRESS  FREEDOM  AWARDS.  Six 

journalists  were  honored  by  the  Committee  to  Protect 
Journalists  for  their  courage  in  the  face  of  arrest,  imprison-  i 
ment,  violence  against  them  and  their  families,  and  threats  I 
of  death.  They  were;  Ying  Chan  of  the  United  States,  Shich  ; 
Chung-liang  ofTaiwan,  Viktor  Ivancic  of  Croatia, Yelena  i 

Mas>aik  of  Russia,  Freedom  Neruda  of  Ivory  Coast  and  \ 

(Christine  Anyanwu  of  Nigeria,  who  has  been  imprisoned  for  j 
the  past  two  years  on  a  1 5-year  jail  sentence  and  whose  j 
health  is  deteriorating. 

NEWSPAPER  CARRIER  DAY  PROMOTION.  Six  news¬ 
papers  have  won  the  annual  competition  sponsored  by  the 
C.irculation  Idea  Service  and  RC  Anderson  Associates  Inc.  i 
They  are:  (over  100,000  circulation)  the  Columbus  i 

Dispatch,  Columbus,  Ohio,  Herb  Baur,  marketing  and  train-  ; 
ing  manager;  (60,001-100,000  circulation)  the  Lubbock  j 
Avalanche-Journal,  Lubbock,Texas,  Russell  A.  Hill,  promo-  ; 
tions  manager;  (30,001-60,000  circulation)  the  Tri-City  j 

Herald,  Kennewick,  Wash.,  Shannon  Noonan,  circulation  j 
operations  coordinator;  (20,001-30,000  circulation)  the  i 

Daily  Record,  Wooster,  Ohio,  Bill  tally,  circulation  director;  j 

(10,001-2(),0()0  circulation)  the  Herald  Times  Reporter, 
Manitowoc,  Wis.,  Bill  Hackney,  circulation  director;  (under  j 

10,000  circulation)  the  Pilot-News,  Plymouth,  Ind.,  Maggie  j 
Flagg,  circulation  manager.  I 

IDA  B.  WELLS  AWARD.  Frank  A.  Blethen,  publisher  of  the  \ 
Seattle  Times,  has  been  honored  with  the  1997  Ida  B.  Wells  j 
Award  for  his  leadership  in  hiring,  training  and  advancing 
minorities  in  media  careers. 

In  announcing  the  award,  named  for  a  pioneering  black  | 
publisher.  Wells  Award  curator  Samuel  L.  Adams  commend-  i 
ed  Blethen  for  “tripling  the  percentage  of  minorities  to  22  \ 
percent  of  his  news  staff  in  a  decade,  while  establishing  a  i 
job  bank,  internships  and  endowments  to  assist  others.”  | 

The  annual  award  is  given  by  the  National  Association  of  j 
Editorial  Writers,  National  Association  of  Black  Journalists,  i 
National  Broadcast  Editorial  Association  and  William  Allen  j 
White  School  of  Journalism  at  the  University  of  Kansas,  i 
where  Adams  is  an  associate  professor.  A  19th  century  pub-  j 
lisher.  Wells  exposed  wrttngs  against  American  blacks,  cru-  j 
saded  against  lynching  and  pushed  for  female  equality'.  j 

JOHN  B.  OAKES  AWARD.  Reporter  Duff  Wilson  of  the 
Seattle  Times  won  the  John  B.  Oakes  Award  for  j 

Distinguished  Environmental  Journalism,  and  its  $3,000  I 
prize,  for  “Fear  in  the  Fields,”  his  investigation  of  toxic  waste  : 
in  fertilizer. 

“Pacific  Blues,”  by  Tom  Knudson  and  Nancy  Vogel,  a  five-  j 
part  series  on  the  health  of  California’s  coastal  waters,  pub-  \ 
lished  by  the  Sacramento  Bee,  was  an  honorable  mention.  j 

The  Oakes  Award  is  given  to  the  author  of  a  single  news-  ; 
paper  or  magazine  article,  or  series  of  articles,  that  makes  an  i 
exceptional  contribution  to  public  understanding  of  con-  \ 

temporary  environmental  issues.  j 

It  was  created  and  endowed  in  1993  by  friends  and  col-  j 
leagues  of  John  Oakes,  former  editorial  page  editor  at  the  | 
New  York  Times  and  the  originator  of  the  contemporary  op-  j 
ed  page.  i 
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Circulation  Superuisory  Skills: 

kcessM  Strategies  for  Eroiuing  Sales 

This  seminar  is  for  circulation  supervisors  who  want  to 
strengthen  their  skills  at  analyzing  and  growing  newspaper 
sales.  Seminar  participants  review  the  newspaper  industry’s  best 
practices  and  ideas  in  the  context  of  their  own  individual  mar¬ 
kets  and  sales  and  delivery  challenges. 

As  part  of  this  seminar,  circulation  supervisors  will: 

❖  Explore  how  their  newspaper  is  positioned  in  the 
community  and  determine  if  it  should  be  repositioned. 

❖  Critically  review  their  current  sales  efforts  and  identify 
specific  areas  for  improvement. 

❖  Discuss  the  misconceptions  and  untruths  that  surround 
single-copy  buyers  and  what  is  preventing  newspapers  from 
tapping  a  lucrative  group  of  readers. 

❖  Explore  their  vision  for  their  newspapers  in  2006. 

❖  Develop  an  action  plan  for  their  newspaper,  incorporating 
new  ideas  for  building  sales. 

❖  Explore  how  their  newspaper  is  influenced  by  the  World 
Wide  Web,  and  how  to  tap  into  that  expanding  resource. 


^  Since  I  have 
responsibilities 
that  also  involve 
home  delivery, 
customer  service, 
etc.,  this  really 
hit  home.  It  was 
a  great  way  to 
exchange  ideas 
while  doing  [the 
seminar]  work  in 
your  own  comfort 
zone.  ^ 

Michael  Straley 
Circulation  Operations 
Manager 

Chambersburg  (PA) 
Public  Opinion 


American 
Press  Institute 

116W 

Sunrise  Valley  Drive 
Keston,  VA 
20191 

I'elephone: 
(703)  620-.36I  I 
Fax: 

(703)  620-5814 


Registration  deadline  is  Feb.  16,  1998 

Orientation  week  begins  March  9.  Seminars  begin  March  16  and  conclude  April  17. 
Tuition  is  $S9S  per  person  and  includes  all  instruction  and  materials 
Receive  a  10  percent  discount  v/ith  your  paid  registration  by  jan.  30. 

Follow  the  signs  and  take  a  test  drive  at: 

www.apixl.org 
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Nike’s  Newspaper 
Temptation 


Media  sucked  into 
debate  over  conditions 
at  Asian  factories 

BY  ALLAN  WOLPER 


“If  tee  don’t  we  will 
he  saying  that  we  think 
it  is  a  conflict  of  interest 
for  Nike  to  pay  our  way 
Yet  it  seems  almost 
irresponsible  for  us  not  to 
be  there.  This  a  very  big 
issue  on  our  campus.” 


THEY’RE  CALLING 
it  “The  Swoosh  Di¬ 
lemma.” 

Should  a  college 
journalist  accept  a 
$15,000  Nike  fi¬ 
nanced  trip  to  cover  a  fact¬ 
finding  tour  of  the  company’s 
shoe  and  apparel  factories  in 
C-hina,  Vietnam,  and  Indonesia? 

Erica  Beshears,  the  22-year-old  editor  of  the 
Daily  Tar  Heel  at  the  University  of  North  Carolina- 

Chapel  Hill,  con¬ 
sidered  the  ques¬ 
tion. 

‘"We  can’t 
afford  to  pay  for 
the  trip  on  our 
own,”'  Beshears 
said.  “We’re  get¬ 
ting  mixed  advice 
on  what  we 
should  do.  We  are 
not  your  average 
commercial  news¬ 
paper.  We’re  stu¬ 
dents.” 

Beshears  paused.  “If  we  don’t  go,  we  will  be  say¬ 
ing  that  we  think  it  is  a  conflict  of  interest  for  Nike 
to  pay  our  way.  Yet  it  seems  almost  irresponsible 
for  us  not  to  be  there.  This  a  very  big  issue  on  our 
campus.” 

Last  July,  Nike  and  UNC  agreed  to  a  five-year, 
$7. 1  million  cash-and-clothes  deal  involving  all  the 
university’s  athletic  teams.  It  calls  for  UNC  uni¬ 
forms  to  sport  the  Nike  swoosh  logo  —  an  image 
so  recognizable  the  company  sometimes  uses  it  in 
its  advertising  campaigns  without  the  corporate 
name. 

That  swoosh  is  the  focus  of  a  burgeoning 
national  protest  by  unions,  colleges,  and  religious 
groups  against  American  manufacturers  accused 
of  using  sweatshop  subcontractors  to  produce 
shoes  and  clothing  in  Asia.  The  protest  is  being 
credited  with  pressuring  Nike  to  improve  environ¬ 
mental  and  health  conditions  at  some  plants. 

The  anti-Nike  movement  reached  (Chapel  Hill 

Wolper,  professor  of  Journalism  at  the  Newark, 
N.J.,  campus  of  Rutgers  University,  writes 
frequently  on  the  student  press  and  other 
media  issues. 


last  fall  when  students  and  fac¬ 
ulty  organized  the  Nike  Aware¬ 
ness  Campaign  to  demand  bet¬ 
ter  pay  and  conditions  for  Nike 
workers  in  Asia.  Activists 
handed  out  flyers  on  Nov.  7  in 
front  of  UNC  chancellor 
Michael  Hooker’s  office  and  at 
the  UNC-Florida  State  football 

game  the  next  day. 

Florida  State  has  a  $6  million  contract  with 
Nike. 

Richard  Sheubrooks,  a  2()-year-old  sophomore 
on  the  North  C^arolina  track  team,  leads  an  oppos¬ 
ing  organization  called  Support  The  Swoosh. 

“Nike  is  changing,”  said  Sheubrooks,  whose 
father  is  manager  of  Nike  basketball  for  Europe.  “A 
lot  of  our  alumni  support  what  they  are  doing  in 
Asia  and  what  they  have  done  for  the  university.” 

The  campus  activities  were  reported  in  the 
Raleigh  News  &  Observer,  by  the  Associated  Press, 
in  a  New  York  Times  sports  column  and  on 
regional  and  network  television.  The  intense  cov¬ 
erage  stems  partly  from  the  fact  that  Michael  Jor¬ 
dan,  Nike’s  most  visible  and  important  TV  pitch 
person,  is  a  UNC  alumnus. 

Dean  Smith,  the  former  UNC  basketball  coach 
who  helped  bring  Nike  to  (Chapel  Hill  in  1993,  met 
with  anti-Nike  students  in  an  unsuccessful  effort 
to  get  them  to  lower  their  media  profile. 

“He  was  very  well-informed  from  the  Nike  per¬ 
spective,”  said  Marion  Traub-Werner,  a  20-year-old 
student  organizer  of  the  (Carolina  protesters.  “He 
said  he  didn’t  understand  why  we  were  question¬ 
ing  what  they  were  doing  in  Asia.” 

TOURING  FOR  FACTS 

Chancellor  Hooker  deflected  the  media  flack 
by  suggesting  Nike  underwrite  a  student-faculty  of 
Asian  plants  to  be  chronicled  by  a  Daily  Tar  Heel 
reporter.  Nike  immediately  agreed  to  fund  the  trip. 

“The  general  media  has  a  very  shallow  under¬ 
standing  of  most  of  the  issues  it  reports  on,” 
Hooker  explained  in  a  telephone  interview.  “This 
would  be  an  in-depth,  independent  examination  of 
the  conditions  there.” 

“This  has  become  an  issue  at  some  colleges,” 
said  Vada  ().  Manager,  the  senior  Nike  spokesper¬ 
son.  “Interest  on  the  issue  has  been  stoked  on  the 
Internet  by  human  rights  organizations  who  have 
targeted  Nike.  Our  problem  has  been  coping  with 
all  the  mi.sinformation  that  is  out  there.  We  don’t 
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want  the  misinformation 
to  have  a  long-term 
impact  on  our  products.” 

Nike  said  its  increased 
40%  in  the  last  year,  but 
its  stock  in  late  December 
dropped  to  around  $40 
from  a  high  of  $77.  It  was 
unclear  what  if  any  effect 
anti-Nike  campaigning 
has  had  on  the  company’s 
financial  performance. 

Several  TV  news  pro¬ 
grams  have  asked  to  join 
UNC’s  Asian  expedition, 
according  to  Mike  McFar¬ 
land,  director  of  UNC 
Nike's  Asian  factories  "certainly  news  services.  “They 
did  not  appear  to  be  what  most  want  to  videotape  the 
Americans  would  call  tour,”  McFarland  said.  “We 

sweatshops,"  said  Andrew  Young  told  them  to  put  it  in  writ- 

(above,  in  file  photo),  former  U.S.  ing,  but  we  couldn't 

ambassador  to  the  United  Nations.  promise  them  anything.” 
His  report  for  Nike  was  widely  Nike,  however,  indi- 

dismissed  as  a  whitewash.  cated  it  would  veto  any 

professional  news  tours 
of  its  factories.  “We  have  been  overwhelmed  with 
requests,  and  we  don’t  have  the  time  to  give  every¬ 
one  a  tour,”  said  Nike’s  Manager,  who  books  the 
tours.  “It  affects  production  at  the  plant.  We  can’t 
have  people  walking  through  ever\’  day.” 

Reebok  and  Liz  ('-laiborne,  among  others,  have 
been  criticized  for  conditions  at  plants  operated 
by  subcontractors,  but  Nike’s  multibillion  dollar 
operation  has  become  the  focal  point  of  the  anti¬ 
sweatshop  movement. 

I'he  (dinton  Administration  set  up  a  White 
House  Apparel  Industry  Partnership  that  was  sup¬ 
posed  to  set  the  maximum  workweek  at  60  hours, 
the  minimum  age  at  14  and  minimum  pay  for  over¬ 
seas  workers.  But  the  plan  has  stalled  over  who 
will  monitor  conditions  at  plants  and  how  much 
the  public  will  be  told. 

Journalists  have  argued  whether  it  is  possible  to 


Doonesbury 


make  independent  inspections  of  Nike  subcon¬ 
tractors  in  Asia  without  knowing  the  language  or 
customs  of  the  countries. 

Gary  Trudeau,  creator  of  the  “Doonesbury” 
comic  strip,  ran  a  series  earlier  this  year  in  which 
Kim,  a  key  figure  in  the  strip,  tours  Asian  tactories 
with  a  Nike  translator  who  turns  the  complaints  of 
workers  into  paeans  to  the  factory. 

Jeff  Manning,  whose  three-part  series  in  the 
Portland  Oregonian  on  Nike’s  Asian  operations 
won  applause  from  people  on  both  sides  of  the 
issue,  says  news  organizations  have  to  pay  their 
own  way  to  retain  their  credibility. 

“The  Tar  Heel  would  be  insane  to  take  the 
money,”  said  Manning,  whose  sensitivity  is  height¬ 
ened  by  the  fact  that  the  Oregonian  newsroom  is 
only  10  miles  from  Nike  headquarters  in  Beaver¬ 
ton. 

A  Nike  junket  might  satisfy’  a  reporter’s  curios¬ 
ity,  Manning  said,  but  it  would  invite  criticism. 

“What  happens  if  the  Tar  Heel  comes  back  to 
Chapel  Hill  and  says  everv'thing  is  fine?  How  will 
that  be  received?”  Manning  said.  “Look  at  Andy- 
Young.  His  report  was  discredited  because  he 
never  went  beyond  the  guided  factory  tour.  His 
research  and  report  had  no  credibility.” 

YOUNG'S  REPORT 

Andrew  Young,  former  U.S.  ambassador  to  the 
United  Nations  and  former  mayor  of  Atlanta, 
toured  12  Nike  plants  from  March  31  to  April  9, 
four  each  in  c:hina,  Vietnam  and  Indonesia. 

Young  said  in  a  report  afterward  that  the  facto 
ries  he  saw  “were  physically  as  clean  and  modern 
as  any  manufacturing  sites  1  have  seen  in  the 
U.S.  A.  and  certainly  did  not  appear  to  be  what 
most  Americans  would  call  sweatshops.” 

Young,  president  of  GoodWorks  International 
Inc.  of  Atlanta,  toured  with  his  wife,  (Carolyn,  and 
Doug  Gatlin,  an  associate  who  specializes  in  inter¬ 
national  affairs. 

“1  think  my  problem  with  all  my  human  rights 
critics,  most  of  whom  are  friends,  is  that  they 
wanted  me  to  be  a  judge  and  a  jury,”  Young  said  in 

BY  GARRY  TRUDEAU 
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Low  pay  and  grueling  working  conditions  at  Asian  plants  have  spawned  a  popular  anti-sweatshop  campaign, 
focusing  largely  on  Nike  and  centered  mainly  at  colleges.  Cartoonist  Garry  Trudeau  had  a  series  of  strips  about  it 
(above). 
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a  phone  interview.  “My  mission  “The  ^liecUci  foCUS  OYl  conditions  at  Nike  plants  have 
was  not  conceived  by  the  Ore-  ,  .  ..  ..  created  distaste. 

j><mian  or  by  people  I  think  are  IS  ItlteiieCtllClUy  “How  much  autonomy  will 

irrelevantly  idealistic.  Most  of  the  dishotieSt  ”  ^ive  us?”  asked  Richard 


money  made  in  Oregon  was 
made  by  Nike,  and  yet  the  paper  feels  it  has  a 
moral  obligation  to  trash  the  people  who  work  for 
the  company. 

Young  dismissed  Manning’s  criticism  of  his 
report,  “(a)operating  with  the  Oregonicm  in  Asia 
was  one  of  my  suggestions  to  Nike.  1  told  them 
that  the  only  chance  you  have  to  get  fair  coverage 
is  to  let  them  know  more  than  they  want  to.” 

Young  is  hopeful  that  any  college  journalists 
who  tour  Nike’s  Asian  factories  will  learn  from  the 
experience.  “You  can’t  take  it  for  granted  that 
)'oung  reporters  will  ever  understand  the  global 
economy,”  he  said.  “It’s  something  that  they  won’t 
learn  in  journalism  schools  or  even  in  business 
schools.” 

Young’s  expenses,  and  those  of  his  wife  and  col¬ 
league,  were  paid  by  Nike.  He  also  received  a  fee, 
as  did  his  firm,  that  neither  he  nor  Nike  would  dis¬ 
close. 

Nike  said  Young’s  most  important  contribution 
was  a  suggestion  that  the  firm  increase  the  num¬ 
ber  of  indigenous  managers  in  Vietnam.  “We  had 
only  been  in  Vietnam  for  two  years,”  said  Nike’s 
.Manager.  “And  eventually  we  would  have  done 
that.  But  his  recommendation  speeded  up  the 
process.” 

I’he  Atlanta  Journal  and  Constitution  editorial 
pages  praised  Young’s  work  in  Asia,“calling  it  clas¬ 
sic  Andv’  Young  —  a  man  who  has  spent  his  life 
bridging  the  gaps  between  rich  and  poor,  black 
and  white,  business,  government  and  the  interna¬ 
tional  community.” 

The  Young  report,  however,  was  savaged  bv  Bob 
Herbert,  A’ew  York  Times  columnist,  Stephen  (ilass 
of  the  New  Republic  and  assorted  human  rights 
groups. 

“Young  deliberately  avoided  the  most  obvious 
and  controversial  question  —  whether  Nike  paid 
its  employees  fair  wages  —  and  when  gathering 
testimony,  he  relied  almost  exclu.sively  on  tran.sla- 
tors  employed  by  Nike  factories,”  Cilass  reported. 
I’he  magazine  also  disclosed  that  several  Asian 
experts  Young  claimed  to  have  contacted  for  back¬ 
ground  were  never  interviewed  by  him  or  were 
used  sparingly  as  sources. 

Logan  Ide,  a  (ioodWorks  spokesman,  told  the 
New  Republic  that  Young  was  not  trying  to  mis¬ 
lead  anyone  but  admitted  some  people  who  were 
cited  may  have  been  interviewed  “very,  very 
briefly.” 

The  human  rights  organizations  Asia  .Monitor 
Resource  Centre  and  the  Hong  Kong  Christian 


Andrews,  professor  of  environ¬ 
mental  policy  at  UNC,  faculty  chairman  and  Nike 
critic.  “Will  we  be  able  to  bring  people  with  exper¬ 
tise  to  Asia.  C^an  we  use  our  own  translators.  We 
have  one  of  the  best  public  health  schools  in  the 
country.  Will  we  be  able  to  send  someone  from 
there  to  examine  the  health  conditions  in  the 
plant?  And  we  are  a  large  public  university,  and 
what  we  find  out  must  be  made  public.” 

Kit  Morris,  Nike’s  director  of  college  sports  mar¬ 
keting,  said  the  company  believes  “the  goal  of  edu¬ 
cation  is  the  search  for  the  truth.”  Critics,  he  said, 
need  to  understand  Nike  is  bringing  jobs  into 
impoverished  lands. 

“I’ve  been  to  a  number  of  factories,”  Morris  said. 
“And  1  would  not  characterize  them  as  sweat¬ 
shops.  What  1  saw  were  important  jobs  for  people 
in  those  communities  who  need  them.” 

.Manning,  of  the  Oregonian,  suggested  the  UNC 
group  bring  its  own  translators,  but  still  examining 
the  plants  is  problematic  and  the  issues  are  com¬ 
plicated. 

“The  only  way  you  can  get  into  some  of  those 
plants  is  if  Nike  escorts  you,”  Manning  recalled.  “In 
some  plants  the  conditions  are  pretty  horrendous. 
The  air  quality  is  terrible.” 

Workers  “have  to  work  extremely  long  hours,” 
he  said.  “But  many  of  them  want  the  overtime.  If 
they  were  just  paid  for  an  eight-hour  day,  they 
wouldn’t  survive.  These  are  people  who  don’t 
have  the  faintest  idea  of  what  is  acceptable  behav¬ 
ior  in  a  plant.  In  Vietnam,  for  example,  the  govern¬ 
ment  says  people  can’t  work  more  than  200  hours 
of  overtime  in  a  year,  and  some  work  as  much  as 
240  hours  in  a  quarter.” 

Hooker  believes  the  trip  will  prove  that  Nike 
factories  are  no  different  than  those  of  its  com¬ 
petitors. 

“People  are  against  Nike  because  of  their  in- 
your-face  advertising  techniques,”  Hooker  said. 
“People  have  no  idea  how  the  clothes  they  are 
wearing  are  made.  The  media  focus  on  Nike  is 
intellectually  dishonest.” 

The  media  follow  fashion  without  analyzing 
issues  and  attack  Michael  Jordan  for  marketing 
high-priced  Air  Jordan  sneakers  to  poor  kids, 
according  to  Hooker. 

“1  don’t  think  a  significant  portion  of  the  money 
to  buy  those  shoes  comes  from  people  living 
below  the  poverty  line,”  Hooker  said  of  Jordan’s 
signature  shoes,  selling  for  up  to  $150.  “That  is  a 
priori  reasoning.” 

Hooker  made  it  clear,  however,  that  he  doe,sn’t 


Industrial  (Committee  alleged  that  Young  “over-  expect  the  group  to  come  up  with  anvthing  that 


looked  serious  vit)lations”  on  a 
tour  they  claimed  Nike  con¬ 
trolled. 

HOIV  INDEPENDENT? 

I’he  Nike  offer  to  UNC  has  cre¬ 
ated  as  much  consternation 


“In  some  plants 
the  conditions  are 
pretty  horrendous. 
The  air  quality 


would  bring  him  to  suggest  UNC: 
tear  up  its  $7. 1  million  Nike  con¬ 
tract. 

“1  read  the  Andrew  Young 
report  and  1  am  satisfied  that 
Nike  is  doing  the  best  job  it  can,” 
he  said. 


among  students  and  faculty  as  is  terrible.” 


(See  Nike  on  page  32) 
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Paper  Sues 
Reporter  For  Files 


COLORADO  PAPER  has  gone  to  court 
against  a  former  reporter  it  accuses  of 
stealing  and  destroying  files  in  the 
JonBenet  Ramsey  murder  case. 

The  Boulder  Daily  Camera  alleges 
that  Allison  Krupski,  23,  its  former 
lead  reporter  on  the  Ramsey  case,  took  dozens  of 
papers,  documents,  and  computer  files  in  Novem¬ 
ber  and  December,  including  on  Dec.  10,  the  day 
after  she  resigned.  She  worked  for  the  paper  since 
June  1996.  Krupski’s  attorney,  William  Meyer  of 
Boulder,  confirmed  that  Krupski  destroyed  some 
of  the  documents  in  mid- 
November,  before  she  resign¬ 
ed,  but  said  she  did  so  be¬ 
cause  her  “sources  asked  her” 
to.  It  is  unclear  what  docu¬ 
ments  were  destroyed,  or 
where  and  how  they  were 
disposed  of. 

The  allegedly  stolen  files 
include  police  reports  from 
the  first  days  of  the  investi¬ 
gation;  library  files  on  Boul¬ 
der  Police  (^hief  Tom  Koby;  autopsy  reports;  a 
“crazy  stuff"  file  that  includes  letters  mailed  to  the 
newspaper;  and  “an  extensive  file  on  handwriting 
analyses  in  general  and  of  the  ransom  note.” 

A  hearing  was  scheduled  for  Jan.  8  before  Boul¬ 
der  District  (;ourt  Judge  Daniel  Hale  on  a  “show 
cause”  order  for  Krupski  to  explain  why  she  took 
the  files  and  other  papers  dealing  with  the  ongo¬ 
ing  murder  mystery.  A  judge  has  already  issued  a 
restraining  order  barring  Krupski  from  destroying, 
using  or  distributing  information  from  the  files 
and  computer  disks. 

The  paper  filed  a  formal  complaint  after  discov¬ 
ering  that  .some  of  the  Ramsey  files  were  missing. 

Krupski’s  lawyer  said  three  categories  of  dtKU- 
ments  are  at  issue;  the  newspaper’s  list  of  docu¬ 
ments  allegedly  removed,  which  Krupski  denies 
taking;  documents  that  have  been  destroyed;  and 
documents  that  Krupski  feels  belong  to  her.  Meyer 
has  the  documents  Krupksi  claims. 

Krupski’s  actions  fail  “the  smell  test,”  according 
to  laiurin  Quiat,  a  Denver  attorney  representing 
the  newspaper.  “It  doesn’t  make  sense  for  a  couple 
of  reasons,”  he  explained.  “In  mid-November  she 
was  still  the  Daily  Camera's  lead  reporter  on  the 
JonBenet  case.  Why  is  she  out  there  destroying 
documents?  She  hadn’t  quit.  She  hadn’t  been 
fired.  Why  is  she  doing  it?  Is  she  going  to  write  a 
book?  Is  she  going  to  work  for  another  media  out¬ 


Who  owns 
JonBenet  Ramsey 
murder  documents, 
newspaper  or 
ex-reporter? 


let?  Who  knows?” 

Emphasizing  that  the  case  involves  property' 
taken  from  the  paper,  Quiat  said,  “This  is  not  a  First 
Amendment  case.  This  is  a  case  where  she 
obtained  documents  on  her  employer’s  time,  with 
her  employer’s  money.  They  belong  to  her  em¬ 
ployer  ....  No  one  is  kxiking  for  her  notes.  No  one 
is  looking  to  make  this  a  First  Amendment  case.” 

Colleen  Conant,  Daily  Camera  executive  edi¬ 
tor,  said  she  feels  the  clips,  documents,  files,  and 
other  papers  belong  to  the  newspaper. 

“Some  of  the  documents  were  public  record. 
We  can  get  copies.  Others  were  things  we  had 
exclusively  gathered  through  traditional,  aggressive 
reporting.  They  are  all  important  to  the  total  ca.se 
file  for  us.  For  me  this  is  an  issue  of  basic  trust. 

“As  long  as  they  are  employed  by  a  journalistic 
institution,  reporters  may  not  operate  as  free 
agents,  able  to  sell  their  skills  to  the  highest  bid¬ 
der,”  Conant  said.  “They  are  obligated  to  their 
employer  as  long  as  that  is  where  they  get  a  pay- 
check.  And  the  materials  they  gather  while  in  the 
employ  of  that  newspaper  belong  to  the  newspa¬ 
per.  When  a  reporter  leaves  a  paper,  she  takes  her 
skills  and  her  experience,  but  not  her  notes.” 

Daily  Camera  publisher  Harold  Higgins  said  he 
could  not  explain  Krupski’s  motive,  and  said  she 
hasn’t  “communicated  with  us.”  The  newspaper 
valued  the  dcKuments,  along  with  the  time  used  to 
gather  the  information,  at  $15,(KM).  “She’s  got  a 
huge  amount  of  information.  She’s  as  close  to  this 
case  as  anybody  is,  being  in  the  community  and 
being  tapped  into  the  .sources.  In  covering  the 
Ramsey  case,  we’ve  been  very  cautious  to  corrob¬ 
orate  and  double-check  information.  We  have  a  lot 
of  information  that  we’ve  not  published  because 
we  haven’t  been  able  to  get  it  pinned  down  well 
enough,”  said  Higgins. 

The  case  raises  intriguing  questions  about  who 
owns  the  information  that  a  reporter  collects  on 
the  job.  Do  public  documents  gathered  by  a 
reporter  belong  to  the  newspaper?  How  about 
tape  recordings  made  by  a  reporter?  Or  scribbled 
notes  on  a  public  document? 

Eric  B.  Easton,  an  assistant  professtjr  at  the  Uni¬ 
versity  of  Baltimore  Sch<K)l  of  Law  and  former 
reporter  and  publisher,  agrees  files  and  other  doc¬ 
uments  are  the  property  of  the  newspaper.  “Indus¬ 
try  custom  regards  the  materials  in  question  here 
as  the  property  of  the  publisher,  not  the  staff 
reporter.  But  the  story  belongs  to  all  of  us,  and  the 
ex-reporter  may  not  be  precluded  from  writing  or 
.selling  it,”  said  Easton,  who  teaches  media  law.  ■ 
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Newspapers  As 
Collectibles 


WALTER  IX)liC;HERlTS  90  years  with  a  direct  link  to  the  past.  Basically,  the\  are  peo- 
on  this  planet  have  been  largely  pie  who  enjoy  history,  and  w'ords. 
devoted  to  the  collection  of  old  “For  any  specific  historical  event,  1  think  the  cios- 
newspapers,  making  him  the  est  you  can  get  to  actually  being  there  is  to  read  a 
self-acknowiedged  "dean”  of  a  lit-  newspaper”  that  covered  it,  says  Eric  C^aren,  t)f 
tie  practiced  hobby  .  Westche.ster,  N.Y.  He  started  collecting  old  papers  as 

Dougherty  ,  a  retired  lithographer  from  Lauderdale  a  youngster  and  now  operates  the  C^aren  Archive  in 

Lakes,  Fla.,  started  collecting  papers  in  192"’  —  “Just  Westchester  and  HC;A  Auctions  in  Poughkeepsie, 
by  titles,  from  all  over  the  world.”  Beyond  that,  he  says,“Peoplc  were  a  lot  more  elo- 

Before  long,  he  had  amassed  some  23,(HK)  papers,  quent  in  the  past  ,  llieir  command  of  the  English  lan- 

which  he  warehoused  on  .shelves  in  his  garage,  giiage  was  better,  and  their  wit  was  very’  quick.” 

much  to  his  wife’s  chagrin.  “1  could  never  get  my  car  C;aren’s  prize  papers,  some  of  them  display  ed  at 
in  the  garage,”  he  jokes.  the  Freedom  Forum’s  Newseum  in  Arlington,  Va., 

mullet  wrapper  Today,  collectible  include  a  1"’19  newspaper  covering  the  death  of 
papers  are  more  expen-  Blackbeard;  a  1776  copy  of  the  Pcunsyh'ania  Joiir- 

museum  piece:  sive  than  they  were  mil  that  includes  the  text  of  the  IX’claration  of  Inde- 

circa  19.30,  and  the  pendence;  and  an  1836  Te.vfls' rtw/ 
neWSPaPerS  as  hobby  is  more  higli-tech  ter  reporting  the  fall  of  the  Alamo.  Although  C^aren 
—  there  is  a  compre-  makes  a  living  buying  and  .selling,  these  papers  he 

cal  artifacts  —  hensive  Web  site  for  col-  refuses  to  trade  away. 

lectors  —  but  newspa-  For  Dougherty,  collecting  provided  a  lifetime  of 
irth  real  monev  per  collectors  are  still  a  memories,  and  he  is  more  than  willing  to  discuss 

_ ^  small,  close-knit  frater-  some  —  like  the  time  he  wandered  around  Denver 

nity  whose  members  shortly  after  World  War  I  searching  tor  someone  to 

are  passionate  about  pages,  print  and  the  presenta-  translate  a  Japanese  paper  he  had  purcha.sed  for  its 
tion  of  history'.  Pearl  Harbor  coverage. 

"'Hiere  are  probably  not  more  than  500  serious  Hie  masthead  featured  an  illustration  of  the 
collectors  in  the  nation,”  according  to  Rick  Brown,  Japanese  invading  the  IJ.S.  mainland,  depicted  in  a 
editor  of  Collectible  Newspapers  magazine  and  scene  that  looked  something  like  New  Yoric  (aty. 
founder  of  the  1.3-year-old  Newspaper  Collector’s  “1  took 
.Society  of  America  (NC;.SA).  These  “serious” 
collectors  may  be  willing  to  pay  thousands 
of  dollars  for  copies  of  newspapers  they 
consider  important,  rare  papers  that  cover 
major  world  events,  or  those  that  reprint 
important  documents. 

For  example,  in  198"’,  a  collector  paid 
$11(),(MM)  for  a  rare  178"’  copy  of  the 
Pettusylvauia  Packet,  which  printed  the 
entire  text  of  the  U.S.  Camstitution  on  the 
day  it  was  signed.  “'Hiat’s  the  highest 
price  ever  paid  for  a  U.S.  newspaper,” 
says  l  imothy  Hughes,  owner  of  I’imothy  ‘ 

Hughes  Rare  &  Early  Newspapers, 

Williamsport.  Pa.,  who  has  been  trading  | 
in  old  papers  for  20  years  and  is  ^ 
acknowledged  as  the  largest  dealer  in 
the  genre. 

What  are  collectors  paying  for’;'  A 
time  capsule  they  can  open  and  read. 
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Dealers  Of 
Collectible  Newspapers 


that  paper  to  Japanese  stores, 
and  ever)  time  1  mentioned 
Pearl  Harbor,  they  backed 
awa\  from  me,”  he  says,  laugh¬ 
ing.  i  ♦  Americana  Resources  -  18222  Flower 

And  then  there  was  the  |  Hall  Way  299,  Gaithersburg,  Md.  20879  (301- 
time  the  FBI  called  his  boss  to  i  926-8663). 

ask  why  Dougherty  was  |  ♦  Box  Seat  Collectibles  -  (sports  papers 

amassing  so  many  papers  ,  only)  P.O.  Box  2013.  Halesite,  N.Y.  11743 

with  information  about  the  I  (516-423-1025). 

U.S.  military.  ♦  Historical  Newspapers  and  Journals  - 

“Tliat  was  a  real  thrill,”  he  |  9850  Kedvale  St.,  Skokie,  III.  60076  (847-676 
punctuates  after  one  newspa-  9850). 

per  story.  The  wording  was  ♦  The  Caren  Archive  -  P.O.  Box  185,  Lin- 
just  tremendous,”  he  recalls  |  coIndale,  N.Y.  10540  (914-248-8038). 
after  another.  ♦  Timothy  Hughes  Rare  &  Early  News- 

A  self-described  “aggressive  ’  papers  -  P.O.  Box  3636,  Williamsport.  Pa. 
collector,”  Dougherty  started  i  17701  (717-326-1045). 
w  hen  thea-  were  no  price  ♦  Jim  Lyons  Historical  Newspapers  - 
guides  to  follow,  and  there  i  P.O.  Box  580,  Los  Altos,  Calif.  94023  (415- 
still  aren’t  am  today,  at  least  ^  948-5666). 

not  like  the  comprehensive  ♦  M.C.  Associates  -  26550  Ocean  Gate- 
guides  available  to,  say,  base-  ;  way,  Hebron.  Md.  21830  (410-860-9750). 

ball  card  collectors.  ' - 

Dealers  Huglies  and  C^aren  sa\  they  relied  on  trial-  usual 
and-error  pricing  to  get  started  in  the  business.  TTiey  or“rj 
set  prices  by  monitoring  what  sold,  and  what  sat  on  new  ‘ 
the  shelves.  Af 

In  a  general  sense,  pricing  factors  include  a  woo( 
paper  s  age,  condition,  the  events  it  covers,  and  pos-  sprar 
sibly  the  geographic  proximity  to  historical  events.  pape 
“The  closer  you  are  to  a  big  event,  the  more  desir-  "I 
able  it  is,”  says  Hughes,  explaining  that  a  copy  of  the  bend 
Ac;/'  Kirk  Times  covering  the  Kennedy  assassination  theV 
might  market  for  $25,  while  a  copy  of  the  Dallas  St( 
limes-llerakl  from  that  same  day  would  go  for  easy, 
about  S 1  (K).  In  addition,  early  reports  of  an  event  are  box 
more  valuable  than  later  reports.  First  reports  of  the  also 
Battle  of  Bunker  Hill,  for  instance,  sell  tor  up  to  tenif 
S l,-t(K),  later  accounts  for  as  little  as  $250.  avail 

T'o  get  a  general  idea  of  values,  computer-literate  pape 
collectors  —  and  would-be  collectors  —  can  turn  to  their 
a  V^eb  site  created  by  Nf^SA  founder  Brow  n,  w  hich  fram 
he  operates  in  part  to  connect  members  of  the  papt 
collector's  association.  The  site  includes  approxi-  .VF 
mate  prices  for  about  200  of  the  most  sought  Yes, 
after  issues,  from  coverage  of  the  Boston  Tea  Party  But 
all  the  way  through  Nixon  s  resignation.  (Internet  to  b< 
address  —  http://w\\'w  sei^e.com/  ephemera/liis-  to  m 
torybuff.html) 

From  there,  Web  browsers  can  access 
a  listing  of  deal-  ^ 

ers  in  ephemera 
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including  Huglies’  site  listing 
titles,  some  priced  around 
S3,0(M),  for  sale  from  his  wan.-- 
I  house.  However,  Hughes  says 
es  -  18222  Flower  not  all  papiers  are  expensive, 
rg,  Md.  20879  (301-  ;  and  the  hobby  is  more  accev 
I  sible  than  most  people  might 
!S  -  (sports  papers  imagine, 

site,  N.Y.  11743  .Newspapers  .seem  so  frag¬ 

ile  —  even  clippings  in  a  tam¬ 
ers  and  Journals  -  ily  scrapb<K)k  yellow,  age  and 
III.  60076  (847-676-  ;  tear  w  ithin  a  lifetime  —  that 
people  are  often  “amazed  that 
-  P.O.  Box  185,  Lin-  you  can  buy  papers  from  2(K) 

1-248-8038).  years  ago,"  says  Hughes,  w  ho 

ire  &  Early  News-  deals  almost  exclusively  in 

Villiamsport.  Pa.  pre-2()th  century  papers. 

Actually,  newspapers 
)l  Newspapers-  printed  prior  to  around  1880 

Oalit.  94023  (415-  are  often  in  better  condition 

than  newer  editions  —  a 
?6550  Ocean  Gate-  result  of  the  types  of 

(410-860-9750).  newsprint  used  in  different 

- eras.  Fre-1880  papers  were 

usually  inked  on  cotton-  and  linen-based  newsprint, 
or  “rag  linen,”  which  holds  up  better  than  wcKKl-pulp 
newsprint. 

After  most  papers  switched  to  the  less  expensi\e 
wood-pulp  newsprint,  “hundreds  of  thousands 
sprang  up,”  say  s  Fluglies.  “But  the  downside  is,  the 
paper  didn  t  last  as  long. 

“I  ve  got  newspapers  fnmi  the  160()s  that  you  can 
bend  and  f<)ld,”  Hughes  adds,  whemas  papers  fnim 
the  World  Vt  ar  II  era  are  already  brittle  and  discolored. 

Storing  and  display  ing  old  papers  is  surprisingly 
easy.  Basically,  they  should  be  stored  in  a  covered 
box  without  a  fold  in  the  front  page.  ITiey  should 
also  be  protected  fn)m  dampness  and  extreme 
temperatures.  Binders  and  protective  folders  are 
available  for  high-value  issues,  but  collectible 
papers  should  never  lx*  laminated.  T  his  destroys 
their  value  entirely.  Those  wishing  to  display  or 
frame  an  issue  should  u.se  glass  that  protects  the 
paper  from  ultraviolet  light  rays,  Hughes  advises. 

.Many  old  papers  are  very  affordable,  sity  s  Huglies 
T'es,  pajxTs  co\ering  major  eients  can  be  pricey. 
But  so-called  “atmosphere"  papers  —  old  enougli 
to  be  collectible  but  without  specific  news  of  value 
to  most  collectors  —  can  lx  very  inexpensive. 

Hughes  says  he  sells 
some  |■’th  century 
'  ;  copies  of  the  iomltm 
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Think  about  it  for  a  minute,  four 
newspapers?  Here  in  one-stoplight, 
middle-of-nowhere  Pahrump,  Nev.,  60 
miles  west  of  Las  Vegas? 

“People  love  to  see  a  little  newspa¬ 
per  war,”  says  Diek  Stromatt,  publisher 
of  the  Independent  Reporter,  a  scrappy  new  broad¬ 
sheet  for  which  the  term  “upstart”  seems  to  have 
been  coined. 

There  are  25,()(K)  stories  in  the  naked  rural  town¬ 
ship,  and  poised  to  tell  them  are  the  twice-weekl)’ 
Pahrump  Valle)'  Times  ,  the  ad-plump  market  leader 
(circulation  7,()()()-8,00()); 

irump,  Nev.,  Pahrump  Valley  Gazette  (for- 

merh’  Death  Valle)’  Gateu’ay 
losts  a  little  Gazette,  circulation  5,000); 

the  3-vear-old  Valley 

'spaper  war,  Observer  (circulation  2,(KK)); 

and  Independent  Reporter,  at 

war  of  little  a  couple  of  months  old,  the 

bab}’  of  the  bunch  (circula- 

newsoaoers  H-^OO;  more  on  that 

_ ^  later). 

“1  doubt  you  could  find 
another  town  of  25,000  that  supports  four  papers,” 
Stromatt  sa\'s.  He  will  hereafter  be  referred  to  by  his 
full  name  thanks  to  one  of  several  quirks  in  the 
Pahmmp  media  circus:  Another  Stromatt  runs  the 
Valley  Observer. 

That  would  be  B.J.,  Dick’s  newly  minted  ex-wife. 
Like  cell  division,  their  split  resulted  in  two  papers 
where  onh-  one  had  existed  before  —  which  is 
slugging  it  out  for  third  place  behind  the  Gateway 


Pahrump,  Nev, 
hosts  a  little 
newspaper  war, 
or  war  of  little 
newspapers 


who  have  been  in  the  business,  who  know  what 
they’re  doing,”  Times  publisher  Rich  Thurlow  says. 
“These  are  not  their  first  jobs.”  That  can’t  alwa\'s  be 
said  for  the  other  papers,  which  have  to  take  who 
they  can  get  for  salaries  of  perhaps  $3(K)  a  week  and 
no  benefits.” 

The  Observer  evoh  ed  from  a  shopper  owned  by 
the  Stromatts.  “People  came  up  to  us  asking  for  an 
unbiased  [paper],”  B.J.  Stromatt  said.  The  other 
papers,  people  felt,  weren’t  giving  a  clear  view,  were 
too  political,  or  carried  news  from  other  cities,  she 
said.  “We  have  a  community  emphasis.  We  tr>'  to 
give,  we  feel,  another  slant  on  things.” 

If  that’s  not  enough,  she  has  a  few  hole  cards:  “We 
have  the  most  accurate  TV  guide,”  B.J.  Stromatt  says. 
“And  large  print  for  the  seniors .” 

Dick  Stromatt  doesn't  seem  to  be  angling  for  the 
objective-view  crowd.  “One  thing  we  ll  do  that  the 
others  don’t  is  a  little  bit  of  investigative  reporting,” 
he  says.  Perhaps  he's  thinking  of  the  Reporters 
Sept.  1 1  banner  story  headlined  “(lun  control,  Nye 
County  style.”  The  story  —  abo  it  the  seizure  of  a 
Pahrump  resident’s  pistol  —  is  a  none  t oo-thinly 
veiled  attack  on  the  Nye  County  sheriff  “I’m  not 
bashful  about  saying  what  I  think,”  Dick  Stromatt 
boasts. 

“Tbe  Independent  is  basicalh  an  opinion  thing,” 
Taylor  sai  s.  Be>()nd  the  front  page  is  a  haphazard 
lineup  of  wire  features,  travel  and  technology 
columns. 

For  his  opinion  thing,  Dick  Stromatt  boa.sts  of  the 
largest  circulation  of  any  paper  in  Nye  (bounty, 
largely  because  he  mails  11,500  copies  free. 


Gazette,  which,  alone  among  the  four 
papers,  is  owned  by  a  brothel  magnate. 

“We  re  more  competitive  with  newspa¬ 
pers  than  we  are  with  grocery  stores,”  says 
Marge  Tailor,  executive  director  of  the 
Bahrump  (Chamber  of  (aimmerce.  “They’re 
all  g<K)d  papers.  It  drives  me  nuts  to  read 
four  papers  a  week  to  find  out  everything 
that’s  going  on.” 

Each  of  the  papers  professes  to  tell  it  like 
it  really  is,  without  politically  motivated 
embellishment.  The  Times,  Gazette,  and 
Observer  are,  from  all  appearances,  fairly 
standard  small-town  papers  executed  with 
varying  degrees  of  polish. 

“We  actually  have  a  news  staff  of  people 

Dickensbeets  is  a  reporter  for  the  Las 
Ve^as  Sun,  where  this  stor)’  first 
appeared  in  a  slightly  different  form. 
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Pahrump  Valley  Timesj 


Two  of  the  four  papers 
in  Pahrump,  Nev., 
(population  25,000  and 
growing) 
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whether  they’re  wanted  or  not. 

This  bundle  of  competing  papers 
“harks  back  to  the  19th  century,  when 
every  small  town  had  two  papers  or 
maybe  more,”  says  University  of 
Nevada-Las  Vegas  communications 
professor  Barbara  Cloud.  Virginia  City, 
she  reminds,  had  six  in  those  days,  several  of  them 
dailies. 

“It’s  neat  to  see  it  happening.”  she  says,  “but  it  is 
unusual.  If  it  lasts  very'  long,  it’ll  really  be  unusual.” 

Diversity  is  one  likely  explanation.  Pahrump  — 
serene  in  its  outback  isolation,  steeped  in  the  West¬ 
ern  myth  of  leave-me-alone  individualism  —  is 
home  to  a  wide  range  of  politicized  constituencies: 
retirees,  big-city  refugees,  sagebrush  rebels, 
marathon  commuters,  the  black-helicopter  crowd. 
The  small  town  politics  are  said  to  be  thick  and  vir¬ 
ulent,  the  intrigues  many. 

Among  such  people  are  widely  divergent  views 
of  the  newspapers.  Some  consider  the  Times  an 
amen  comer  for  the  town’s  good-old  network;  oth¬ 
ers  see  the  Gazette  as  a  bully  pulpit  for  brothel 
owner  Joe  Richards.  How,  some  wonder,  can  either 
Stromatt  possibly  stay  afloat?  Perhaps  four  papers 
stay  alive  by  quilting  a  circulation  from  such  a 
patchy  population. 

“Absolutely,”  says  MaryAnn  McNeill,  publisher  of 
the  Pahrump  Valley  Gazette.  “There  are  R)ur  papers 
here  because  gn)ups  or  individuals  want  the  public 
to  know  their  version  of  what’s  going  on.  And  .some 


people  have  the  money  to  back 
them.” 

Which  brings  us  back  to  Joe 
Richards,  a  controversial,  divisive  fig¬ 
ure  in  Nye  Cxtunty.  A  lot  of  people 
won’t  buy  the  Gazette  because  they 
don’t  like  Joe  Richards,  Dick  Stromatt 
says.  McNeill  is  acutely  aware  that  her  efforts  at 
g(KHl  journalism  —  which  netted  the  paper  1 3 
awards,  including  general  excellence,  in  September’s 
Nevada  Press  A.ss(K'iation  contest  —  are  underwrit¬ 
ten  by  “the  girls  working  on  their  backs  up  there.” 

Richards  even  fired  McNeill  in  Febmary  .  “Some  of 
the  reasons  1  was  fired  were  that  1  refused  to  print 
some  of  the  things  that  the  owner  wanted  me  to,” 
she  says.  Two  months  later  she  was  back  and 
Richards  has  kept  his  hands  off  “He  doesn’t  know 
what’s  going  to  be  in  the  paper  from  week  to  week.” 
McNeill  reports.  But  he  does  know  one  thing  that 
won’t;  “The  word  brothel’  does  not  appear  in  the 
paper,”  she  says. 

The  valley’s  politics  and  growing  pains  —  it’s 
undergoing  a  b<K)mlet,  spillover,  perhaps,  from  Las 
Vegas’  explosive  growth  —  make  for  a  lively  place  to 
practice  journalism.  .McNeill  says.  “A  newspaper  edi¬ 
tor  is  always,  like.  My  Crtxl,  what  am  1  going  to  put 
on  the  front  page?’  But  here,  there’s  more  than 
enough.” 

Thurlow  believes  Pahmmp’s  paper  jam  is  less 
instmetive  about  the  town  than  about  the  favorable 
(See  Pahrump  on  page  3-) 


“Something’s 
gotta  die.  I  don  t 
know  which 
one  it  will  be.” 


Help  Your  Readers  Say  No  to 
Frozen  Pipes. 


WHY?  Because  frozen  pipes 
can  cause  a  flood  inside 
homes,  ruining  furniture, 
appliances,  flooring,  walls  and 
even  keepsakes. 

On  average,  a  quarter  million 
homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form: 

Siait  Farm  Firt  and  Casually  Company  Home  Office  BkM>mington.  Illinois 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

_  Press  relea.se/general  information. 

_  NO  FROZEN  PIPES  brochures.  (You  may  want  to 

offer  these  to  your  readers.  We’ll  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 

readers  to  write  to  us  directly.)  Quantity  needed _ . 

(Also  available  in  Spanish.) 

_  Information  about  potential  interview  subjects. 

_  Camera  ready  one-  or  two-column  ads. 

Name _ 

Title _ 

Newspaper _ 

Address 


City 


State 


ZIP 


Ph. 


.Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL61710-(X)01 
E-mail  info@statefarm.com 

Or  fax:  (309)766-2670 

For  additional  information,  call:  (309)  766-8864 
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NEWSPEOPLE  \IN  THE  NEWS  by  i an  e.  anderson 


RAYMOND  C. 

JONES,  48,  for¬ 
mer  city  editor  at 
the  C^arlisle,  Pa., 

Hvenitig  Sentinel 
and  executive 
director  at  the 
Pennsylvania 
Newspaper 
Publishers 
Association,  Harrisburg,  Pa.,  has  been 
named  executive  director  of  college 
relations  at  William  Jewell  College, 
Liberty,  Mo. 

Pre\  iously,  he  was  serving  as  direc¬ 
tor  of  university  relations  in  Rock  Hill, 
S.C. 

OLIVER  GASPIRTZ,  2~! ,  author  of 
the  book,  A  Treasury  of  Police 
Humor,  and  cartoonist  at  the  Canarsie 
Courier,  Brooklyn,  N.Y.,  has  been 
appointed  production  manager  of  the 
weekly  newspaper. 

RANDOLPH  D.  BRANDT,  managing 
editor  at  the  Marion,  Chronicle- 
Tribune,  has  been  named  editor  at  the 
South  County  Journal,  Kent,  Wash. 

RON  ROYHAB,  S5,  managing  editor  at 
the  Toledo  Blade,  has  been  promoted 
to  executive  editor. 


OLIVER  GASPIRTZ  RON  ROYHAB 


LEWIS  A.  LEADER,  49,  associate 
editor  at  the  Monterey  County  Herald, 
Monterey,  Calif.,  was  appointed  manag¬ 
ing  editor  in  Toledo. 

KIM  MARGOUS,  a  reporter  at  the 
Bridgeport  Connecticut  Post,  has  been 
named  managing  editor  at  the 
Zanesville,  Ohio,  Times  Recorder. 

JAMES  P.  HVBENTHAL,  business 
manager  at  the  Netv  Castle  (Pa.)  News, 
has  been  appointed  general  manager  at 
the  Salem  (Ohio)  Netvs. 

TERRY  J.  KROEGER,  publisher  at 
the  Stockton,  (’alif ,  Record,  has  been 
named  president  and  chief  operating 
officer  of  World  (4)s.  Inc.,  Omaha, 

Neb. 

He  is  a  vice  president  of  the  Omaha 
World-Herald  Co.  and  serves  on  the 
company’s  board  of  directors. 


Previously, 
Kroeger  was  vice 
president  and 
general  manager 
at  the  Columbus 
(Neb.)  Telegram, 
business  manager 
at  the  Kearney 
(Neb.)  //;/b,and 
assistant  purchas¬ 
ing  agent  at  the  Omaha  World-Herald . 

THAINE  SHETTER,  on  the  corporate 
staff  at  Pulitzer  Community 
Newspapers  in  St.  Louis,  has  been 
appointed  publisher  at  the  Raralli 
Republic,  Hamilton,  Mont. 

The  Republic  is  a  member  of 
Pulitzer  (Community  Newspapers, 
which  is  a  division  of  Pulitzer 
Publishing. 

CAROL  FLOTO-GREGG,  director  of 
technology  for  Thomson  Newspapers’ 
West  Virginia  Strategic  Marketing 
Group  (SMG),  has  been  appointed 
director  of  technology  for  the 
Winnebago  SMCi. 

She  will  be  located  at  the  Appleton, 
Wis.,  Post-Crescent. 

ALFRED  S.  LARKIN  JR.,  50,  manag¬ 
ing  editor/administration  at  the  Boston 
Globe,  has  been  promoted  to  vice  pres¬ 
ident/assistant  to  the  publisher. 

JEFFERSON  FLANDERS,  42, 
vice  pre.sident/strategic  planning,  has 
been  named  vice  president/promo¬ 
tion. 

LOUISA  WILLIAMS,  44,  an  assis¬ 
tant  managing  editor  at  the  Globe,  was 
promoted  to  managing  editor/adminis¬ 
tration. 

ALEXANDER  B.  HAWES  JR.,  50, 

assistant  to  the  president,  was  appoint¬ 
ed  director  of  compensation. 

LORI  SPANO-ERDOS,  travel  advertis¬ 
ing  director  at  USA  Today,  has  been 
named  director  of  advertising  sales. 

ED  WILLETT,  director  of  advertis¬ 
ing  sales,  adds  entertainment  sales  to 
his  responsibilities. 

DAVID  LFTT,  manager  of  New  York 
sales,  was  appointed  manager  of  pub¬ 
lishing  and  entertainment  sales. 

MAUREEN  CONSAVAGE,  New 
York  sales  superviosr  for  (iannett 
National  Newspaper  Sales,  joins  USA 
Today  as  Northeast  sales  manager. 


Dirks,  Van  Essen  &  Associates 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 

119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 


RAYMOND  C.  JONES 
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Charged 
for  beating 
photog 

A  SUSPECT  IN  the  mob  beating  of 
Sacramento  Bee  photographer 
John  Trotter  was  arraigned  for  the 
second  time  recently  on  a  charge  of 
attempted  murder. 

The  accused,Terauchi  Ciolston,  25, 
was  arrested  and  arraigned  last  April 
on  the  charge  but  the  case  was  dis¬ 
missed  for  what  the  prosecutor  said 
was  insufficient  evidence.  A  second 
suspect,  Orson  Robinson,  also  went 
free. 

Deput>'  District  Attorney  Steve 
Harold  said  additional  witnesses 
have  been  found  “that  we  did  not 
encounter  earlier  this  year.” 

Cops  believe  that  Golston  was 
the  ringleader  of  a  group  of  men 
who  beat  Trotter  while  he  was 
shooting  feature  pictures  in 
Sacramento. 

The  cameraman,  who  was  left 
unconscious  in  the  street,  is  still 
receiving  outpatient  treatment  and 
has  not  returned  to  work. 

Ciolston  also  faces  a  murder 
charge  in  an  unrelated  case. 

If  convicted  in  the  Trotter  assault, 
Ciolston  ct)uld  receive  life  imprison¬ 
ment. 

Five  juveniles,  including  one  who 
is  now  18,  are  being  held  at  juvenile 
hall  as  suspects  in  the  beating. 

In  denying  Colston’s  guilt,  his 
lawyer,  Donald  Masuda,  said;  “There 
are  a  lot  of  allegations  and  a  lot  of 
allegations  are  unfounded.  He 
wasn’t  involved  in  the  beating.” 

—  M.L.  Stein 


Scribblers 

chatter 

Chicago  r/?/«f/A'£ Washington 
bureau  chief  Jim  Warren  and 
national  political  writer  Michael 
Tackett  are  hosting  a  new  C-hicago 
radit)  show  that  attempts  to  demysti- 
f\'  Washington  by  examining  it  as  if 
it  were  a  foreign  capital. 

“Unconventional  Wisdom”  airs 
from  7:05  p.m.  to  8  p.m.  C^ST  on 
Tribune  CT).’s  WCiN  Radio  "’20  in 
Chicago. 


Maynard  Enshrined 


The  late  RCBERT  C.  Maynard, a  high 
sch(x)l  dropout  who  rose  to  become 
the  first  black  owner  of  a  U.S.  metro¬ 
politan  newspaper,  was  inducted  into 
the  C^alifornia  Newspaper  Hall  of  Fame. 

The  honor,  bestowed  by  the 
C^alifomia  Press  Association  (C^PA)  in 
San  Francisco,  was  awarded  for 
Maynard’s  accomplishments  as  pub¬ 
lisher  of  the  Oakland  Tribune,  which 
won  a  Pulitzer  Prize  under  his  leader¬ 
ship,  and  other  journalistic  achieve¬ 
ments.  He  was  the  founder  and  first 
directt)r  of  the  Institute  for  Journalism 
Education,  renamed  the 
Robert  C.  Ma>'nard  Institute 
for  Journalism  Education  fol¬ 
lowing  his  death  in  1993  from 
cancer  at  age  56.  The  insti¬ 
tute,  taken  over  by  his  wife, 

Nancy,  seeks  to  train  and  bring 
minorities  into  journalism  as 
reporters  and  managers. 


Maynard,  the  son  of  immigi'ants  from  I 
Barbados,  became  one  of  the  first  blacks  i 
to  break  the  color  line  on  mainstream  | 
newspapers  by  getting  a  job  on  the  i 
York  (Pa.)  Gazette  and  Daily  in  1961  i 
after  sending  out  more  than  3(K)  appli-  j 
cations  to  newspapers  around  the 
country.  He  worked  at  the  Washington  \ 
Post  as  a  national  correspondent,  and  ! 
later  as  ombudsman.  In  1965,  he  was  i 
named  a  Nieman  Fellow  at  Harvard.  I 
The  Maynards  sold  the  Oakland  \ 
Tribune  to  a  MediaNews  Group  sub-  ; 
sidiary  in  1993  when  he  was  stricken 

for  the  third  time  by  cancer.  j 
Fred  Weybret  of  the  Lodi 
Neu's-Sentinel  said  Maynard  i 
produced  a  quality  newspa-  I 
per,  "under  extremely  difficult  j 
conditions  in  a  community  i 
that  could  be  characterized  as  j 
something  less  than  newspa-  j 
per  friendly.”  | 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  A.s,sociates’  (VS&A)  extensive 
media  industry  knowledge,  financial  acumen, 
transaction  expertise,  and  access  to  decision  makers 
have  made  Veronis,  Suhler  the  tru.sted  advi.sor  to 
media  companies  worldwide. 

V’S&A  a.ssi.sLs  owners  of  newspapers  and  other  media 
companies  to  maximize  the  value  of  their  holdings 
and  prov  ides  a  broad  range  of  financial  advisory 
.serv  ices,  including: 


ROBERT  J.  BROADWATER 

Mananin^  Director 
br()adwaler@vsac<)nim.c()m 


■  Mergers  &  Acquisitions  ■  Recapitalizations 

■  Debt  &  Equity  Financing  ■  Fairness  Opinions 

■  Valuations  ■  Research 

Ftrunded  in  1981,  Veronis,  Suhler  has  completed 
mrrre  than  375  communications  indu.stty  traasactions 
with  an  aggregate  value  in  excess  of  $20  billion  — 
including  more  than  $840  million  in  newspaper 
tran.sactions. 

Plea.se  call  to  learn  more  about  VS&A’s  financial 
advisory  sen  ices  and  discuss  po.s.sible  initiatives  in 
complete  confidence. 


KEVIN  M.  LAVALLA 

Mana^iri^  Director 
lavallak@vsacomiii.com 


Veronis,  Suhi.er  &  Associates  Inc. 


httKtnvut  banifn  to  lhecomnnnikatK»ts. 
muHnpiiUishinfi  tmiickastvifi  nUmicttte 
tlifritai  maita.  atkliii/i)muin(»i  iikinstrks 


350  PARK  AVENUE  •  NEW  YORK,  NY  10022  >(212)  935-4990  WEB  SITE:  WWW.VSACONN.CON 
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Go  Undercover,  Reporter  Urges  Student  Journalists 


The  WINNER  OF  a  Pulitzer  Prize  for 
undercover  reporting  suggests  stu¬ 
dents  take  jobs  in  campus  bookstores, 
libraries  and  cafeterias  and  then  write 
about  their  experiences. 

“Students  are  in  a  unique  position  to 
do  that  without  being  deceitful  or  mis¬ 
representing  themselves,”  said  William 
Gaines,  an  investigative  reporter  for  the 
Chicago  Tribune.  “If  the)'  got  a  job  as  a 
cabdriver  over  the  summer  and  then 
wrote  about  it,  no  one  would  complain,” 
(iaines,  64,  was  part  of  a  Tribune  task 
force  that  won  a  1976  Pulitzer  by 
exposing  unhealth)  conditions  at  a 
C:hicago  hospital.  He  woriced  as  a  janitor 
at  the  institution  and  chronicled  the 
misbehavior  of  hospital  officials. 

Gaines  said  he  has  been  asked  to 
comment  recently  on  undercover 
reporting  in  the  aftermath  of  an  ABC 
News  d(Kumentar)  in  which  producers 
falsified  their  resumes  to  get  jobs  at 
FcxkI  Lion  groceries.  F(K)d  Lion  won  a 
huge  verdict  against  ABC  on  the 
grounds  that  producers  misrepresented 
the  activities  of  the  ftxKl  handlers. 


Gaines,  however,  believes  students 
should  not  be  criticized  for  chronicling 
life  in  campus-run  institutions. 

“Students  could  get  jobs  in  a  cafeteria 
and  write  about  what  they  saw  there,” 
Gaines  continued.  “Of  course,  they 
shouldn’t  be  going  through  anyone’s  pri¬ 
vate  files.” 

He  noted  that  student  journali.sts  are 
consumers  who  have  the  right,  and 
even  an  obligation,  to  share  their  obser¬ 
vations  in  print. 

“Students  who  go  to  sch(X)l  have  a 
right  to  know  whether  the  food  the)' 
are  eating  is  fresh  and  whether  the  peo¬ 
ple  who  work  there  are  following  prop¬ 
er  procedures,”  Gaines  said.  “If  they 
worked  at  the  cafeteria,  wouldn’t  they 
tell  their  friends  whether  the  ftx)d  is 
g(X)d  or  bad?” 

He  cautioned  would-be  undercover 
reporters  to  follow  up  their  observa¬ 
tions  by  interviewing  inspectors  and 
examining  public  records.  He  made  his 
comments  after  addressing  about  1(K) 
students  at  a  recent  ( College  Media 
Advisers  conference  in  C'hicago. 


Gaines  .said  the  heyday  of  newspaper 
undercover  reporting  was  over,  in  part, 
because  the  public  found  the  methods 
deceitful  and  because  television  could 
do  it  so  much  better  than  print. 

The  most  acclaimed  and  controversial 
undercover  operation  was  undertaken 
in  1978  by  the  Chicago  Sun-Times,  the 
longtime  rival  of  the  Tribune.  Reporters 
Pam  Zekman  and  Zay  N.  Smith  set  up  a 
journalistic  sting  operation  in  a  bar  they 
called  “The  Mirage”  and  regularly  left 
bribes  on  the  tables  for  city  in.spectors. 

llie  Pulitzer  Prize  jur)'  recommended 
the  25-part  .series  receive  the  1979 
Pulitzer  Prize,  but  the  advisory  board 
that  makes  the  final  decision  —  led  by 
then  Washington  Fr>st  executive  editor 
Ben  Bradlee  —  refu.sed  because  of  ethi¬ 
cal  considerations. 

Gaines  says  the  series  was  the  best 
way  to  show  how  Chicago’s  ct)rrupt 
political  system  actually  wttrked. 

“It  was  a  wonderful  idea,”  he  recalled. 
“The  problem  was  that  the  stor)'  of  what 
the)’  did  overshadowed  what  they 
found  out.”  —  Allan  Wolper 


Iowa  State  Newspaper  Policies  Ruled  Illegal 


IN  A  SUMMARY  judgment  on  a  lawsuit  brought  by  the 
Ames,  Iowa,  Tribune,  a  U.S.  district  judge  ruled  that  two 
policies  Iowa  State  University  uses  to  regulate  newspaper 
distribution  on  campus  are  unconstitutional. 

For  the  1  (),0(M)-paid  circulation  evening  Tribune  — 
locked  in  a  turf  war  with  the  on-campus  Iowa  State  Daily, 
a  I4,0()()-circuiation,  free-distribution  paper  — Judge 
Harold  D.  Vietor’s  Dec.  4  decision  amounted  to  a  win  on 
two  of  the  three  key  contentions  in  the  Tribune’s  February 
1996  lawsuit  against  the  university. 

Vietor  ruled  that  the  policy  requiring  publications  to  get 
approval  for  news  racks  gives  far  too  much  discretion  to  a 
single  administrator,  Iowa  State  vice  president  for  business 
and  finance  Warren  Madden.  In  addition,  Vietor  ruled  that 
the  fees  the  university  imposes  on  news  racks  violate  the 
First  Amendment  because  they  are  higher  than  the  cost  of 
administrating  the  paperwork  involved.  Iowa  State  includ¬ 
ed  in  its  fees  the  janitorial  and  maintenance  costs  as.sociat- 
ed  with  news  racks. 

In  a  statement,  Tribune  publisher  Gar)  Ci.  (ierlach  praised 
the  rulings  and  repeated  his  contention  that  the  university 
was  using  its  publication  policty  “to  prop  up  its  own  question¬ 
able  business  monopol)’  at  the  Iowa  State  DailyC 

But  the  university  won  a  battle  when  the  judge  denied 
the  Tribune's  motion  for  summar)'  judgment  on  the  large 


issue  of  whether  the  Tribune's  daily  newspaper  and  its  | 
alternative-style  Campus  Reader  are  unfairl)’  restricted  by 
Iowa  State’s  polic)',  which  allows  distribution  of  university-  S 
related  publications,  including  the  Iowa  State  Daily,  at  j 
more  locations  than  nonuniversity  publications.  j 

While  ruling  the  issue  must  be  decided  in  trial  this  April,  j 
Vietor  also  expressed  considerable  sympathy  for  the  uni-  j 
versity’s  position.  Di.stinguishing  between  publications  | 
with  an  educational  mission  and  other  publications  is  “not  | 
only  reasonable,  but  the  most  reasonable  distinction  to 
make  in  light  of  the  purposes  served  by  the  (campus! 
buildings  at  issue,”  he  wrote. 

“Generally,  we  re  encouraged  by  the  judge’s  decision,”  Iowa 
State’s  Madden  said.  “It  appears  to  support  our  basic  interest, 
which  is  to  be  able  to  set  out  locations  for  distribution  of 
publications  that  meet  safety  and  accessibility  criteria.” 

Madden  said  the  reason  university  publications  have 
more  distribution  spots  around  campus  is  to  ensure  aca¬ 
demic  specialty  magazines  are  available  at  the  facilities 
where  the  discipline  is  taught. 

“The  buildings  in  question  are  ones  that  have  the  biggest 
problems  in  terms  of  safety  and  blocking  doorways,”  i 

Madden  said.  He  .said  no  decision  had  been  made  on  | 

whether  the  university  would  appeal  the  two  summary 
judgments.  —  Mark  Fitzgerald 
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GIVE  YOUR  GROCERY  v 
1  MARKET  STORY  A  HEALTHY  BOOST 
WITH  THE  MARKET  GUlOE! 


Every  market  has  a  story,  and  E&P’s 
Market  Guide  has  the  data  that  helps 
you  tell  your  story  best! 

Just  look  at  the  data  for  Big  Lake.  Minnesota!  The  Market  Guide 
puts  Big  Lake  in  the  bag:  It’s  Minnesota's  leading  market  in  gro¬ 
cery  sales  per  store!  Even  though  residents  of  Big  Lake  eat  less, 
their  sales  per  store  are  higher  than  the  state  of  Minnesota. 
Surprised?  Could  you  sell  your  market  with  a  story  like  this? 


Population  Sales  Per  Store  Per  Capita  Person 


4.810,466 


See  how  you  placed  in  E&P’s  Market  Guide! 

Filled  with  the  most  accurate  and  up-to-date  infonnation  about  daily 
newspaper  markets,  the  Market  Guide  forecasts  demographics  and 
retail  sales  in  all  nine  categories  for  every  state,  province,  county  and 
daily  newspaper  market  city  in  the  U.S.  and  Canada.  It's  the  only 
publication  that  provides  marketers  with  both  qualitative  and  quan¬ 
titative  data  in  one  complete  market  overview. 

Remarkably  Accurate  Market  Guide  Forecast  - 

99.95%  of  Actuals!! 

The  Market  Guide  continues  its  history  of  accurate  forecasts,  hit¬ 
ting  within  .03%  of  actuals  for  the  overall  retail  sales  forecast  last 
year! 

Used  by  marketers,  demographers,  corporate  researchers,  market 
analysts,  media  personnel,  franchisers,  libraries,  realtors,  place¬ 
ment  bureaus,  retailers,  entreprenuers.  and  others  -  the  Market 
Guide  is  instrumental  in  developing  marketing  plans. 


£Ul"(or.«p 

Gf 


Includes  Important  Information  Such  As: 

Population  by  age  •  Ethnicity  •  Households  •  Chain  store  outlets 

•  Disposable  income  •  Number  &  types  of  banks  •  Retail  outlets 

•  Transportation  •  Total  auto  registrations  ...  and  so  much  more! 

Hurry!  Don’t  Delay!  Send  for  your  copy 
of  E&P’s  Market  Guide  -  only  $100! 
Also  available  on  CD-ROM  -  $795 


Four  Tabbed  Sections: 


Section  I  -  1 998  Market  Rankings 
Section  II  -  U.S.  Newspaper  Market  Surveys 
Section  III  -  Canadian  Newspaper  Market  Surveys 
Section  IV  -  Population.  Income  &  Retail  Sales  Tables 


Please  send  payment  to:  Market  Guide,  e/o  Editor  &  Publisher.  P.O.  Box  IX'iiville.  NJ  ()78.^4-3(KK)  Phone:  («(K))  78.3-490.3  Fax:  (97.3)  627-.S872 
E-mail:  edpuh(a mediainfo.com  Place  your  order  on  our  Web  site:  ww  w.niediainfo.com  (click  on  the  store  icon) 

1 998  Edition  Just  Published!  Order  TODAY!  Every  market  has  a  story.  What’s  your  story? 


The  Editor  Publisher  Company 


MARKETING 


ADVERTISERS 


Bankruptcy 
Chain  Reaction 


Nobody  beats  the  wiz,  the 

Carteret,  N.J.-based  regional  elec¬ 
tronics  chain  that  has  been  a  top 
10  newspaper  advertiser  for  years, 
has  filed  for  bankruptcy,  closed  17 
of  its  52  stores  and  stopped  advertising. 

The  move  jeopardizes  a  major  source  of  adver¬ 
tising  revenue  in  the  Northeast,  where  the  Wiz 
spent  more  than  $39  million  in  1997  in  20  area 
papers  (see  box  on  page  22). 

Seven  newspapers  are  among  the  creditors  in 
the  bankruptcy  proceeding,  according  to  Saul 

Burrian,  a  lawy  er  represent¬ 
ing  the  Wiz,  but  he  declined 
to  say  how  much  is  owed. 

Stores  that  are  closing 
include  four  in  Washington, 

D  C.,  and  others  in 
Connecticut  and  upstate 
New  York.  Most  of  the 
stores  in  New  York  City  and 
New  Jersey  will  stay  open. 

The  22-year-old  chain 
made  headlines  in 
December  with  its  bank¬ 
ruptcy  filing,  but,  according  to  newspaper  execu¬ 
tives,  trouble  had  been  brewing  for  months. 
Because  of  the  chain’s  inability'  to  pay  its  bills, 
some  papers  had  begun  requiring  the  Wiz  to  pay 
cash  up  front  before  taking  new  ad  orders  —  but 
with  mixed  results. 

“They’d  been  paying  cash  since  October  and 
everything  was  running  smoothly  until  they  filed 
for  bankruptcy,  then  everything  stopped,”  said  Les 
Goodstein,  executive  vice  president  of  the  New 
York  Daily  News. 

B.J.  Frazier,  publisher  of  the  Hour  in  Norwalk, 
Conn.,  said  the  Wiz  had  stopped  advertising 
because  of  a  past  due  balance  but  began  again  in 
December  on  a  prepayment  basis.  But  that  ended 
in  mid-December  with  the  bankruptcy  filing,  and 
now  the  Hour  is  one  of  the  creditors. 

The  News-Times  in  Danbury,  Conn.,  tried  to 
institute  a  cash-with-copy  system,  with  a  portion 
of  the  payment  applied  to  the  old  balance,  but 
the  Wiz  declined  “because  they  knew  they  were 
going  to  be  in  trouble,”  said  Paul  Evans,  director 
of  new  business  development.  The  paper  was 
unwilling  to  give  the  Wiz  a  contract  rate  because 
the  chain  refused  to  sign  a  new  contract,  “so  we 
requested  them  to  pay  open 
rate,”  Evans  said. The  retailer  BY  KEN  L 
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Wiz  ads  like  this  disappeared  with  the  chain's  Chapter 
11  filing  in  December  —  instantly  drying  up  a  flow  of 
nearly  $40  million  a  year  in  ad  revenue  to  20  Northeast 
newspapers. 

balked  at  paying  $1, ()()()  more  per  page,  he  said. 

The  Wiz  had  stopped  advertising  altogether  in 
some  papers  because  of  contract  disputes. 

Brenda  MacDonald,  advertising  director  of  the 
Connecticut  Post  in  Bridgeport,  said  the  Post  was 
unaffected  by  the  bankruptcy  filing  because  the 
Wiz  had  stopped  advertising  more  than  a  year 
earlier  after  a  rate  dispute. “We  wouldn’t  reduce 
our  rate  enough  to  suit  them,”  she  said.  “We 
didn’t  feel  it  was  fair  to  our  other  customers.” 

It  seems  every  paper  had  a  different  problem 
with  the  Wiz,  except  the  Record,  based  in 
Hackensack,  N.J.  John  Kimball,  vice  president  of 
sales,  reported  no  problems  with  the  Wiz,  which 
remained  on  credit  until  advertising  stopped 
before  (Christmas. 

But  the  ad  flow  is  due  to  resume  for  the  stores 
in  his  area,  including  Paramus  and  Wayne,  two  of 
the  most  popular  outlets  in  the  franchise.  “I’m 
confident  they’ll  carry  advertising,  although 

maybe  not  as  much  as  in  the 
lEBESKIND  past,” Kimball  said. 
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E&P  SHOWS  ITS  TRUE 


NEWS  COVERAGE 
VERY  WEEK 


YELLOW 

M:10  Y:100 


E&P  consistently  publishes  more  pages  devoted  to  tech  news 
and  features  than  any  other  news  industry  publication.  And 
now  we're  going  one  step  further. 

We  are  focusing  on  one  particular  area  of  tech  news  for  each 
week  of  the  month  and  color  ccxling  the  pages  to  help  you 
find  the  news  that's  most  important  to  you! 

0  Week  1  •  Prepress  •  Green 

The  first  week  of  the  month  is  devoted  to  Prepress  issues  ... 
front-end  systems  (news  and  advertising),  photography, 
color  imaging,  pagination,  makeup  ... 

0  Week  2  •  Output  Systems  •  Blue 

The  second  week  of  the  month  is  devoted  to  Output  Systems 
...  RlPs  and  imagesetters,  computer  to  plate  and  convention¬ 
al  plate  output,  prcxrfing  systems  ... 

0  Week  3  •  Press  •  Red 

The  third  week  of  the  month  is  devoted  to  Press  news  ... 
printing  units.  RTPs.  folders,  newsprint,  ink  ... 


To  Subscribe.  Mail:  E&P.  P.O.  Box  .^ttXX).  Denville.  NJ  07834 


Week  4  •  Post-press  •  Orange 

The  fourth  week  of  the  month  is  devoted  to  Post-press  cov¬ 
erage.  everything  between  the  press  folder  and  the  trucks  ... 
conveyers,  inserters,  stackers,  strappers,  wrappers  ... 


Week  5  •  Other  Tech  Issues  •  Yellow 

Four  months  in  1 998  have  five  Saturdays,  our  publication 
day.  Those  fifth  weeks  are  devoted  to  other  operations/distri¬ 
bution  technical  areas  of  particular  interest  at  the  time. 


Look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper 
Prtxluction  decision-makers  consistently  read  E&P  more 
than  any  other  publication. 
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MARKETING  ADVERTISERS 


The  volume  —  and  cost  —  of  Wiz 
advertising  was  one  reason  being  given 
for  the  bankruptc).  One  retail  analyst 
told  the  i\eu'  York  Times  the  Wiz  spent 
“well  beyond  what  was  logical”  and 
pointed  to  a  glut  t)f  advertising  that 
included  weekly  inserts  and  multiple 
run-of-press  ads  in  many  papers.  The 
Wiz’s  penchant  for  marketing  made 
the  chain  a  major  advertiser  in  mam- 
papers  it  used. 

Other  reasons  given  for  the  compa¬ 
ny’s  problems  were  a  rapid  expansion 
into  New  England  that  saddled  it  with 
debt;  softening  of  the  electronics 
industry-  with  no  new  products  to  gen¬ 
erate  consumer  interest;  and  lower 
prices  that  cut  into  margins. 

Now  that  the  Wiz  has  stopped  adver¬ 
tising,  a  liquidation  firm  is  advertising 
in  its  place  to  sell  merchandise  from 
the  stores  that  are  closing.  The  firm 
“has  assumed  responsibilities  of 
unloading  assets  in  Connecticut  and 
they  pa>  cash  with  copy,”  said  Evans  of 
the  News-Times. 

Richard  Wolk  &  Associates,  a  Pitts¬ 
burgh  ad  agency,  is  handling  the  liqui¬ 
dation  advertising,  but  Wolk  declined 
comment,  except  to  say  “we  are  doing 
ads  for  the  stores  that  are  closing.” 

Prospects  for  future  Wiz  advertising 
depend  on  the  outcome  of  the  bank- 


Big  Losers 

Through  November  1997, 

when  it  filed  for  protection 
from  creditors  under  Chapter  11 
of  federal  bankruptcy  law,  the 
Northeast  electronics  retailer  No¬ 
body  Beats  The  Wiz  spent  an  esti¬ 
mated  $40  million  on  newspaper 
advertising.  According  to  Com¬ 
petitive  Media  Reporting  estimates, 
here’s  what  newspapers  could  lose 
next  year,  based  on  1997  ad  spend¬ 
ing,  if  the  chain  can’t  be  resuscitat¬ 
ed. 

■  Daily  News,  New  York,  N.Y.  — 

$9.5  million 

■  Star-Ledger,  Newark,  N.J.  —  $6.8  million 
■  New  York  Times  —  $5.5  million 
■  New  York  Post  —  $5.5  million 
■  Hartford  Courant,  Connecticut  — 

$2.6  million 

■  The  Record,  Hackensack,  N.J.  — 

$2.0  million 

■  Asbury  Park  Press,  Neptune,  N.J.  — 

$1 .9  million 

■  Philadelphia  Inquirer  —  $1.6  million 
■  Reporter  Dispatch,  White  Plains,  N.Y.  — 

$1.2  million 

■  Boston  Globe  —  $0.9  million 


ruptcy,  but  ad  spending  was  all  but 
assured  to  decline.  Whether  newspa¬ 
pers  will  be  paid  any,  or  a  portion,  of 
past  due  balances  and  what  terms  they 
will  offer  on  new  Wiz  advertising 
remain  to  be  seen. 

“We  hope  it’s  temporary'  but  we  don’t 
know,”  said  the  Daily  News'  Goodstein. 
“They’ll  play  it  out  over  the  next  few 
weeks,  but  nobody  can  tell  you  what 
will  happen  with  the  bankruptcy.” 

Burrian,  the  Wiz  attorney,  said  the 
company  has  a  budget  for  future  adver¬ 
tising  but  “it  is  one  expense  that  will 
be  pared  down  quite  a  bit.”  He  also 
said  the  Wiz  may  be  sold  —  it  is  “a  seri¬ 
ous  option  being  explored”  —  and  sug¬ 
gested  a  new  owner  would  likely 
advertise.  Companies  already  have 
expressed  interest,  he  said,  but  he 
declined  to  name  them. 

With  the  Wiz’s  downfall,  other  elec¬ 
tronics  retailers  are  stepping  up  in 
some  markets.  Circuit  City,  the  Wiz’s 
top  regional  competitor, “has  moved  in 
and  will  spend  almost  as  much,”  Evans 
said,  citing  Circuit  City  ’s  Danbury  -area 
store,  which  opened  in  September. 

But  the  Daily  News'  Goodstein 
assessed  the  electronics  category  grim¬ 
ly;  “There  hasn’t  been  more  advertising 
from  others  in  the  market  and  there  is 
no  production  in  the  category.” 


Sales  Software 
Sells  Ads 
And  Audience 

The  DANBURY,  CONN  ,  Neivs-Times 
will  install  dedicated  PCs  on  its 
sales  floor  this  month  so  reps  can  com¬ 
pose  demographic  reports  for  prospec¬ 
tive  advertisers  using  .Media  .Marketing’s 
Immediate  software. 

The  paper  has  used  the  program 
to  prepare  reports  that  define  its  audi¬ 
ence  so  advertisers  can  target  ads  more 
effectively.  The  News-Times  uses  the 
capability  as  a  selling  tool,  offering 
advertisers  customized  market  presen¬ 
tations. 

“We  say  we  have  new  software  that 
helps  you  plan  your  marketing  more 
effectively  and  there’s  no  charge  for 
this,”  said  Paul  Evans,  director  of  new 
business  development. 

The  paper  was  able  to  increase  an 
electronics  advertiser’s  buy  by  $7,000 
by  demonstrating  the  number  of 


electronics  buyers  in  upscale  Fairfield 
County. 

It  also  encouraged  Macy’s  depart¬ 
ment  store  to  run  additional  ads  for 
upscale  products  like  furs,  along  with 
its  regular  ads  for  furniture  and  chil¬ 
dren’s  products,  Evans  .said. 

When  the  paper  bought  the  software 
from  Media  .Marketing  it  received  100 
pages  full  of  a  variety  of  demographic 
information  about  the  paper’s  market. 
Since  then,  Evans  and  others  who  spent 
a  week  at  Media  .Marketing’s  university- 
in  Boulder,  Colo.,  have  learned  how  to 
generate  their  own  pages  with 
Windows  95. 

Now  all  of  the  company’s  1 3  reps  can 
generate  their  own  reports,  which  they 
will  be  able  to  do  easily-  once  the  new 
PCs  are  installed. 

Evans  said  the  software  is  ideal  for 
smaller  papers,  because  it  can  help 
them  compete  with  larger  papers  by- 
better  defining  their  markets. 

“For  smaller  papers,  it’s  a  leap  in  the 
right  direction;  it  makes  us  look  more 
professional,”  he  said. 


Rep  Expands 
Representation 

The  SACRAMENTO,  MODESTO  and 
Fresno  Bee  papers  in  California 
have  selected  Newspapers  First  as  their 
national  advertising  representative. 

They  are  the  first  McClatchy  papers 
to  sign  with  New  York-based 
Newspapers  First,  which  represents  36 
papers  in  major  markets,  including 
Philadelphia,  Detroit,  Denver,  Houston 
and  Atlanta. 

“Our  area  is  emerging  as  another 
high-tech  and  biotechnology-  center,” 
said  Alan  Traux,  Fresno  Bee  ad  director. 
“That’s  on  top  of  Fresno  County’s  No.  1 
ranking  as  top  agricultural  producer  in 
California,  the  leading  agricultural  state 
in  the  nation. 

“Retail  sales  are  up.  Our  airport  is 
expanding  to  serve  an  increasing  num¬ 
ber  of  business  and  vacation  travelers. 
We’re  partnering  with  Newspapers 
First  to  get  the  word  out  to  major  adver¬ 
tisers.” 
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BUSINESS  BRIEFLY 


Sale  nets  college  millions 

FAMILY-OWNED  BRISTOL  Newspapers  Inc.  in  Virginia  is 
in  the  process  of  being  sold  to  Richmond-based  Media 
General  Inc.  for  $91.2  million  with  $5  million  earmarked 
for  Virginia  Intermont  College.  “The  money  is  coming  from 
the  Bristol  area,  and  it’s  going  back  there,”  says  Anne  Worrell, 
a  trustee  and  1939  graduate. 

Worrell  and  T.  Eugene  Worrell  became  owners  of  the 
Bristol  Herald-Courier  in  1932  and  exclusively  offered 
Media  General  the  newspaper  and  two  affliated  weeklies. 

The  cash  transaction  is  expected  to  be  complete  in  1998. 

The  848-student  college  says  the  money  will  be  used  for 
scholarships,  building  renovations,  and  academic  programs. 

Post  Co.  sells  newsprint 

The  WASHINGTON  POST  Co.  has  sold  its  35%  interest  in 
the  newsprint  maker  Bear  Island  Paper  Co.  L.P  and  in 
Bear  Island  Timberlands  Co.  L.P.  to  Brant-Alien  Industries. 

The  Post  Co.  will  record  an  after-tax  gain  of  about  $28  mil¬ 
lion,  or  $2.50  per  share,  in  its  fourth  quarter  1997  earnings. 

Flint  buys  U.K.  firm 

Flint  ink  CORP.  has  agreed  to  buy  the  British  chemical 
company  Manders  for  $166  million.  Flint,  the  Detroit- 
based  printing  inks  and  pigment  maker,  said  the  purchase 
would  give  it  a  “significant  presence  in  the  important 
European  ink  market.”  Flint  has  manufacturing  sites  in  the 
Americas,  Pacific  Rim  nations  and  South  Africa. 

AP,  Dow  Jones  extend  pact 

Dow  JONES  &  CO.  and  the  Associated  Press  have  decid¬ 
ed  to  extend  their  partnership  for  producing  financial 
news  ser\’ices  until  2004. 

The  news  wires  will  be  renamed  “Dow  Jones  Newswires, 
pn)duced  in  partnership  with  the  Associated  Press.”  The 
change  will  allow  an  integration  of  more  than  'OO  Dow 
Jones  Newswires  reporters  and  editors  worldwide.  In  the 
past,  Dow  Jones  and  AP  would  renew  their  partnership 
ever)’  two  years.  “Extending  the  relationship  with  Dow 
Jones  for  a  longer  term  than  in  the  past  will  enable  both 
organizations  to  look  at  a  broader  horizon,”  said  Claude 
Erbsen,  AP  vice-president  and  director  of  World  Ser\'ices. 

Belo  corrals  two  stations 

After  receiving  federal  Communications  Commis¬ 
sion  approval  of  an  agreement  ironed  out  in  September, 
A.H.  Belo  Corp.  has  taken  over  a  television  station  and  radio 
station  in  San  Antonio,Texas.  In  exchange  for  the  twt)  sta¬ 
tions,  Belo  handed  its  Television  Food  Network  plus  S'S  mil¬ 
lion  in  cash  to  E.W  Scripps  Co.  The  stations,  KENS-TV,  a  CBS 
affiliate,  and  KENS-AM,  join  Belo’s  cluster  of  broadcasting 
outposts  in  the  Lone  Star  State:  WFAA-TV  in  Dallas-Fort 
Worth,  KHOli-TV  in  Houston.  Belo  also  owns  the  Dallas 
Morning  News,  the  Eagle,  in  Br>'an-(follege  Station,  and  the 
Arlington  Morning  Neivs. 


STOCK  QUOTES 


E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


1/7/98 

12/26/97 

1/7/97 

A.H.  Belo  Corp.  (NY) 

53.125 

51.500 

34.625 

American  Media  Inc.  (NY) 

7.250 

7.625 

5.875 

Central  Newspapers  Inc.  (NY) 

72.125 

69.812 

44.375 

Dow  Jones  &  Co.  Inc.  (NY) 

52.500 

52.625 

36.000 

Gannett  Co.  Inc.  (NY^ 

60.1875 

57.687 

73.000 

Gray  Comm.  Sys.  (NY) 

25.000 

25.500 

19.375 

Harte-Hanks  Comm.  (NY) 

37.750 

36.875 

26.000 

Hollinger  International  (NY) 

13.9375 

13.812 

11.250 

Journal  Register  Co.# 

19.500 

18.750 

N/A 

Knight-Ridder  Inc.  (NY) 

54.250 

50.187 

38.625 

Lee  Enterprises  Inc.  (NY) 

28.5625 

28.687 

22.625 

McClatchy  Newspapers  Inc.  (NY) 

26.8750 

26.875 

27.375 

Media  General  Inc.  (AM) 

43.9375 

41.375 

29.625 

New  York  Times  Co.  (NY) 

65.625 

64.062 

37.625 

News  Corp.  Ltd. 

22.25 

21.625 

21.375 

Pearson  Ltd. 

13.250 

7.750a 

7.300a 

Pulitzer  Publishing  Co.  (NY)** 

62.9375 

63.312 

45.375 

Quebecor  Inc.  Class  A 

16.625 

25.250b 

22.950b 

E.W.  Scripps  Co.  (NY) 

46.0625 

47.312 

34.500* 

Times  Mirror  Co.  (NY) 

60.875 

59.250 

50.375 

Tribune  Co.  (NY)*** 

60.3125 

59.750 

77.125 

Washington  Post  Co.  (NY) 

474.375 

476.000 

331.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 
(a)  British  pounds 
|b)  Canadian  dollars 
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CTP  Begins  To 
Spread  In  U.  S. 


DIRECT-TO-PLATE  imaging  may  be  an 
interim  advance,  helping  improve  and 
streamline  production,  but  if  direct-to- 
press  imaging  suitable  for  newspapers 
arrives  tomorrow,  there  still  will  be  many 
conventional  presses  at  man\  papers  with  many 
years  of  useful  life  left,  and  all  those  presses  will 
need  printing  plates. 

(atmputerizcd  plate  exposure  is  directed  by 
page  image  data  in  a  prepress  system's  database, 
just  as  an  imagesetter  puts  page  files  on  film  — 
the  same  film  ordinarily  used  to  bum  plates.  The 
process  simply  removes  the  film-exposure  stage 
and  outputs  plates  directly. 

Hoped-for  benefits  include  short¬ 
er  work  flow,  improved  reproduc¬ 
tion,  labor  and  consumables  savings 
and  fewer  disposal  concerns.  Much 
depends  on  plate  durability,  imag¬ 
ing  speed  and  automation  (plate 
loading,  slipsheet  removal,  online 
processing).  Also  to  be  considered 
is  the  difference  between  the  cost  of  nntre- 
expensive  directly  imageable  plates  and  the  sum 
of  the  costs  of  conventional  plates,  film  and  pro¬ 
cessing  chemistrt’.  Affecting  the  cost  comparison 
is  the  type  of  proces.sing  needed,  if  any. 

Since  early  efforts  to  directh’  image  plates, 
newspapers  have  realized  the  required  electronic 
pagination  and/or  full-page  scans  and  vendors 
have  developed  reasonably  fast  imagers  and 
plates  able  to  retain  acceptable  images  for  long 
press  runs. 

But  prospective  customers  still  face  high 
equipment  costs  ft)r  full  systems  (raster  image 
processor,  imager,  plate-handling  automation, 
processor,  etc  ),  plates  that  are  several  times  the 
cost  of  their  conventional  counterparts,  and  a 
decision  on  type  of  plate,  which  will  usually 
affect  the  choice  of  imager  and  the  working  envi¬ 
ronment  (darkroom/daylight  loading,  manual/ 
automatic,  flatbed/drum,  post-exposure  process¬ 
ing). 

Except  for  three  major  metros  testing  Western 
Lithotech's  big  machine,  l!.S.  dailies  using  (TP 
are  mid-sized  dailies.  In  addition  to  two  early 
adopters  of  Cymbolic  Sciences'  imager,  Howard 
Newspapers  is  testing  (ierber  platesetters  for  pos¬ 
sible  use  chainwide,  the  BiUin}>s  Gazette  has  run 
PrePress  Solutions  machine  for  over  a  t  ear  and 
an  eastern  daih  is  expected  to  buy  a  (TP  device 
within  weeks. 


Provided  certain  refinements  are  made,  said 
production  director  Paul  Webb,  the  Dallas 
Morning  News  thinks  the  DiamondSetter  will 
perform  as  needed  on  a  daily  basis  for  large 
newspapers.  The  paper  outputs  pages  remotely 
to  Autologic  Information  International  film 
imagers  and  a  DiamttndSetter  with  its  own  work¬ 
station. 

The  double-wide  flatbed  unit  occupies  about 
the  same  floor  space  as  the  manufacturer’s  con¬ 
ventional  Lith-X-Pozer  7.  Noting  that  two-up 
capability  is  most  appreciated  at  deadline,  Webb 
stressed  the  importance  of  imaging  both  sides  at 
exactly  the  same  resolution. 

Dallas  images  all  colors  for 
the  same  page  on  the  same 
side  to  ensure  consistency. 

Speaking  at  last  fall’s 
International  Newspaper 
(Iroup  conference,  Webb 
said:  "We  have  seen  quick, 
clean  starts  on  the  pre.ss,’’ 
with  response  to  ink  and 
water  equal  or  ver\’  similar 
to  that  of  conventional 
plates. 

Western  Lithotech,  he 
added,  may  improv*;  anodiz¬ 
ing  to  overcome  the  laser- 
imaged  plates’  sensitivity  to 
scratching.  Webb  also  cau¬ 
tioned  that  automatic 
removal  of  slipsheets 
between  plates  was  not 
working  to  his  paper’s  satisfaction.  Pull  debug¬ 
ging  of  the  (T'P  software  was  expected  to  resolve 
problems  with  merging  black  text,  working  with 
the  pagination  software  and  handling  a  page-ori¬ 
entation  conflict. 

In  its  2-)  ear-old  search  for  thermal  platemak¬ 
ing,  Howard  Publications,  Oceanside,  C/alif.,  sup¬ 
ported  by  distributor  Pitman  (x).,  has  been  test¬ 
ing  (Ierber  Systems  Corp.’s  Oescent  plate- 
setters  at  two  sites.  Howard  hopes  to  adopt  (TP 
at  its  14  dailies  around  the  countr>'.  The  internal- 
drum  .^O.^O  can  be  equipped  with  red  or  infrared 
lasers. 

Howard  tried  the  .4030  using  a  visible-red  laser 
diode  and  is  expected  to  resume  tests  within 
weeks  using  an  infrared  laser  on  a  new  thermal 
plate  following  meetings  with  (ierber  and  a  plate 
supplier  later  this  month.  Erom  the  start,  Howard 


More  sites 
to  test 
more 
imagers 


"We  have  seen  quick,  clean 
starts  on  the  press." 

— Paul  Webb,  Dallas  Morning 
News  production  manager, 
operations 
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operations  director  Larr\'  Maas  looked  for  a 
processless  plate,  and  Gerber  Graphic  Arts 
Systems  vice  president  Gar\’  Dolgins  said  this  is 
the  new  plate  under  consideration. 

One  “process-free”  thermal  plate  is  imaged  by 
laser  ablation,  which  destroys  all  but  the  image 
area  on  a  plate’s  surface. 

Andrew  rribute,  consultant  with  the  Seybold 
organization,  predicted  introduction  this  year  of 
a  virtually  process-free  thermal  plate.  Unlike  tech¬ 
nologies  that  either  cross 
link  polymers  to  create 
images  or  destroy  such  links 
in  nonimaging  areas.  Tribute 
said  the  newer  plates 
employ  a  heat-sensitive 
switchable  polymer,  thinly 
coated  on  an  aluminum 
base,  that  is  developed  on 
press  by  the  fountain  solu¬ 
tion.  Such  plates,  he  said, 
will  be  less  expensive,  will 
require  some  cleaning  or 
wiping  and  will  not  endure 
longer  press  runs. 

Thermal  technology  to 
date  produces  dots  that 
Tribute  called  “brilliant, 
hard,  controllable.”  Imaged 
by  a  sufficiently  intense 
laser  at  the  right  wave¬ 
length,  the  plates  show  no 
appreciable  adverse  effect 
from  overexposure  but  do 
require  a  longer  exposure 
than  light-sensitive  plates. 

Now  beyond  testing  its 
flatbed  FasTrak  from 
Prepress  Solutions,  the 
Billings  Gazette  is  “budget¬ 
ed  to  get  another  one  this 
year,”  stton  after  commenc¬ 
ing  100%  pagination  in  the 
next  few  weeks,  said  pro¬ 
duction  manager  Robert 
Ciibson. 

At  Nexpo  96,  recalled 
Gibson,  “it  was  the  only 
Iplatesetter]  1  saw  that 
looked  like  it  was  built  for 
newspapers.”  Among  other 
things,  it  produces  double¬ 
truck  plates  and  affords 
some  comfort  in  the  famil¬ 
iar,  box>',  film-imager  form 
and  operation,  according  to 
Gibson.  Corporate  parent 
Lee  Enterprises  encouraged 
the  choice  of  a  single  ven¬ 
dor  for  its  1 9  dailies  —  most 
of  which  alread>  use 
PrePress  Solutions  film  out¬ 


put  systems  (Billings  uses  Autologic  APS-108Cs). 

Only  section  fronts  and  some  other  pages 
were  electronically  assembled  when  the  FasTrak 
arrived  14  months  ago  for  a  90-day  trial.  A  some¬ 
what  delayed  new  front  end  and  pagination  sys¬ 
tem  is  now  in  and  working,  and  Gibson  is  confi¬ 
dent  of  moving  daily  direct  output  from  (>0-80 
plates  now  “to  2(K)  plates  per  day  by  the  first  of 
February .”  Billings  expo.ses  DuPont  Silverlith 

(See  CTP  on  page  34) 
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Designing  and  building  state-of- 
the-  art  quiet  zones  in  newspaper 
production  facilities  has  been 
our  business  for  over  twenty 
years.  Our  newspaper  clients 
realize  improved  safety,  produc¬ 
tivity  and  quality  and  our  O.E.M. 
clients  enhance  their  offerings  to 
their  customers. 


VENDOl 


AGREEMENTS 


C  ASTMAN  kodak  CO.,  Rochester,  N.Y.,  and  Dainippon  Ink  &  Chemicals  Inc.  subsidiary  SUN 
C  CHEMICAL  CORP.,  Fort  Lee,  N.J.,  reached  agreement  to  jointly  torm  and  equally  own  Kodak 
Polychrome  Graphics,  a  company  that  will  supply  graphic  arts  film  and  paper,  conventional  and  direct-output 
printing  plates,  processing  chemicals  and  digital  color  proofing  products  worldwide. 

The  venture,  to  be  headquartered  in  Fairtield  County,  Conn.,  will  consist  of  Kodak  Professional  Division's 
Graphic  Systems  Market  business  and  Sun  Chemical’s  Polychrome  Division,  which  have  combined  revenues  ot 
about  $1  billion.  The  joint  venture  will  consist  of  all  Polychrome  plate  and  film  factories  and  Kodak's  plate 
research  and  development  facilities.  Kodak  graphic  ads  film  facilities  are  not  included,  although  Kodak 
Polychrome  Graphics  will  be  the  exclusive  supplier  of  Kodak  graphic  ars  film  through  a  10-year  contract  with 
Kodak.  Sun  Chemical  chairman  and  CEO  Edward  E.  Barr  called  the  venture  a  “marriage  of  two  industry  leaders . . . 
in  an  industry  becoming  more  concentrated  through  consolidation." 

In  this  respect,  the  principal  large-scale  competitor  for  the  new  Kodak-Polychrome  business  will  be  Agfa, 
whose  presence  in  the  graphic  ads  consumables  and  equipment  business  continues  to  grow.  DuPont  has  shed 
much  of  the  graphic  ads  interests  it  amassed  in  the  past  10  years,  including  its  half-interest  in  an  electronic 
imaging  joint  venture  (sold  to  padner  Fuji),  and  it  is  expected  to  sell  its  film  and  plate  business  to  Agfa. 
International  Paper  also  is  exiting  the  business  (see  next  entry). 

The  transaction,  expected  to  be  completed  by  year-end,  will  combine  800  employees  from  Kodak  and  1,800 
from  Polychrome.  Both  direct  and  dealer  sales  will  be  maintained. 

Kodak  executive  MARK  W  STEWART  will  become  Kodak  Polychrome  Graphics’  CEO,  repoding  to  a  board 
comprising  three  directors  from  Kodak  and  three  from  Sun  Chemical.  The  Kodak  Professional  finance  director 
and  vice  president  earlier  served  as  senior  vice  president  of  Kodak  wholesale  photofinishing  subsidiary  Qualex. 
Kodak  chairman  George  Fisher  credited  Stewad  with  “a  depth  of  international  financial  and  capital  markets  experi¬ 
ence"  and  the  negotiation  of  “several  major  acquisitions." 

Under  Stewad  will  be  senior  vice  presidents  ROBERT  W.  HALLMAN.  Polychrome's  president  and  CEO,  and 
MICHAEL  J.  SIMMONDS.  Graphic  Systems  Markets  general  manager  and  Kodak  Professional  Division  vice 
president. 

Repoding  to  Hallman  will  be  vice  presidents  GOTTFRIED  KAPS,  worldwide  manufacturing:  THOMAS 
SAGGIOMO,  worldwide  marketing:  and  KEN  SHIMAZU,  corporate  research  and  development. 

Functions  repoding  to  Simmonds,  who  will  eventually  become  acting  president  of  Kodak  Polychrome  Graphics 
U.S.  and  Canada,  will  Include  film  products,  proofing  products  and  digital  systems. 

Also  repoding  to  Stewad  are  PATRICK  BERARD,  president  of  the  European  company:  LICIO  MINVIELLE. 
president  of  the  Latin  American  company:  and  ROBERT  J.  NOBILE  vice  president  and  chief  financial  officer. 


Let  us  show  you  how  to  achieve 
these  benefits  as  part  of  your 
construction,  modernization  or 
expansion  projects.  Contact  us 
for  a  free  copy  of  our  brochure 
Noise  Control  for  Newspaper 
Printing  Facilities. 

•  Pressroom  Quiet  Rooms 

•  Press  Noise  Control  Systems 

•  Mailroom  Control  Rooms 

•  Production  Offices 

•  Acoustic  Treatments 

•  Ancillary  Equipment  Rooms 
® 


Specialists  in  noise  control  products  and  services 


1411  Jeffrey  Dr.,  Addison,  IL  60101 


(800)954-1998 
&x  (800)4204928 


[APPOINTMENTS 


Sun  Chemical  Corp.,  Fori  Lee,  N,J.,  announced 
the  appointments  of  three  top  executives.  Senior 
managers  at  Sun  Chemical's  recently  announced 
joint  venture  with  Eastman  Kodak  also  were  named 
(see  above). 

HENRY  DYNER,  president  and  chief  operating 
officer  since  April,  succeeds  EDWARD  E.  BARR  as 
CEO  on  Jan  1 .  Barr  will  remain  as  management 
board  chairman  at  Sun  Chemical  Group  B.V.,  a 
Netherlands  holding  company,  where  he  will  advise 
senior  management,  including  that  at  Tokyo-based 
parent  company  Dainippon  Ink  &  Chemicals  Inc, 
Dyner  joined  Sun  Chemical  in  1974  as  general 
manager  of  its  then-new  International  Ink  Group.  He 
held  various  senior  management  positions  at  diverse 
operations  in  the  Americas  and  Europe,  becoming  a 
corporate  vice  president  in  1983,  senior  vice  presi¬ 
dent  in  1988  and  executive  vice  president  in  1995. 
Earlier  in  his  career,  Dyner  managed  Belgium’s  Torin 
S.A,  was  a  research  assistant  at  Massachusetts 
Institute  of  Technology  and  taught  thermodynamics 
at  the  University  of  Brazil.  (The  Fulbright  Scholar, 
fluent  in  seven  languages,  earned  his  engineering 
degrees  in  Brazil  and  at  MIT.) 


Since  Barr  joined  Sun  Chemical  in  1962,  the  com¬ 
pany  has  grown  from  a  $25  million  domestic  busi¬ 
ness  to  an  international  organization  with  annual 
sales  exceeding  $3  billion. 

MASSiE  E.  ODIOTTI,  senior  corporate  vice 
president  and  general  manager  of  the  Sun  Chemical 
ink  division  (GPI),  was  promoted  to  executive  vice 
president,  inks,  continuing  his  overall  responsibility 
for  U.S.,  Canadian  and  Mexican  operations.  Since 
joining  the  company  as  an  auditor  in  1960,  Odiotti 
has  held  various  financial  and  general  management 
positions.  He  was  named  a  vice  president  in  1978 
and  senior  vice  president  10  years  later. 

Corporate  vice  president  MICHAEL  S. 

MURPHY  was  promoted  to  senior  vice  president, 
directly  responsible  for  all  research  and  development 
and  sales  and  marketing  within  Sun  Chemical  Ink 
and  continuing  to  oversee  all  branch  operations. 
Murphy  joined  Sun  Chemical  in  1971  as  a  financial 
analyst.  Alter  moving  up  through  other  financial 
positions,  he  was  named  manager  of  all  Eastern  U.S. 
branches  in  1989,  promoted  to  corporate  vice  presi¬ 
dent  in  1990  and  put  in  charge  of  U.S.  operations  in 
1992, 
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Secret  meetings 
invite  scrutiny 

The  SANTA  ROSA,  Cdlif  , Press 
Democrat  raised  no  objections 
when  the  Petaluma  City  Council 
brought  in  municipal  employees,  resi¬ 
dents  and  city  managers  from  other 
communities  as  advisory  panels  to 
select  a  new  city  manager. 

But  when  the  advisers  met  in  closed 
sessions,  the  newspaper  sued  the  city 
council  for  violating  the  state’s  open 
meetings  act.  The  city  responded  that 
because  Petaluma’s  socalled  Personnel 
Advisory  fk)mmittees  did  not  have  the 
power  to  appoint  or  employ,  they  are 
exempt  from  the  sunshine  law  as  exec¬ 
utive  meetings  on  personnel. 

According  to  the  suit,  one  commit¬ 
tee  interviewed  six  candidates  and 
passed  its  recommendation  to  the  city 
council,  which  cut  the  six  to  three. 

The  other  advisory  panels  also  held 
their  own  interview  sessions  and 
.secretly  reported  their  recommenda¬ 
tions.  The  suit,  supported  by  the 
California  First  Amendment  Coalition, 
seeks  to  bar  such  actions  in  the  future. 

First  Amendment 
under  siege 
in  Puerto  Rico 

PUERTO  RICO’S  LARCiEST  daily,  El 
Nuevo  Dia,  has  filed  a  lawsuit 
against  Gov.  Pedro  Rossello  and  seven 
of  his  underlings  for  violating  the 
paper’s  right  to  free  expression. 

The  complaint  maintains  the  govern¬ 
ment  officials  exerted  economic  pres¬ 
sures  on  the  daily  in  response  tt)  nega¬ 
tive  coverage  of  the  Rossello  adminis¬ 
tration,  including  reports  on  the  sale  of 
the  government-owned  telephone 
company. 

The  suit  says  the  retaliation  began 
last  April  14,  the  day  after  Dia  ran  a 
piece  analyzing  his  first  100  days  in  his 
second  term,  and  18  government  agen¬ 
cies  canceled  long-standing  agree¬ 
ments  to  advertise  —  a  $500,000  a 
month  revenue  loss.  The  government 
also  audited  the  paper’s  taxes  and  sus¬ 
pended  permits  to  Puerto  Rican 
(dement  Co.,  in  which  Dia's  publisher, 
Antonio  Luis  Ferre,  is  a  major  share¬ 
holder. 

“No  government  can  punish  a  news¬ 


paper  for  editorial  content  it  does  not 
like  by  canceling  government  advertis¬ 
ing.  There  is  overwhelming  evidence 
here  of  abuse  of  power  constituting  an 
ongoing  civil  rights  violation,”  says 
Bruce  W.  Sanford,  a  Washington-based 
First  Amendment  lawv  er  and  counsel 
to  Dia. 

The  governor’s  press  secretary  and 
chief  of  staff,  also  named  as  defen¬ 
dants,  each  made  it  clear  to  the  paper 
that  the  governor  was  unhappy  with 
the  news  coverage  and  the  pressures 
would  be  relieved  if  the  reports 
became  more  positive. 

“The  issue  is  a  newspaper’s  right  to 
publish  information  and  commentary 
free  of  retaliation  from  powerful  offi¬ 
cials  who  dislike  what  the  paper 
writes,”  said  Luis  Alberto  Ferre  Rangel, 
the  paper’s  co-editor,  in  a  press  confer¬ 
ence  in  New  York  City. 

Judge  orders 
911  tape  release 

The  TAPE  OF  a  91 1  phone  call  by 
an  1 1 -year-old  boy  who  reported 
his  prominent  father  was  fighting  with 
his  mother  was  released  by  a  Salt  Lake 
City  judge  on  a  motion  by  the  Deseret 
News,  several  other  Utah  media  organi¬ 
zations  and  the  Society  of  Professional 
Journalists. 

The  father, Tom  Welch,  resigned  as 
head  of  the  Salt  Lake  City  Olympic 
C'.ommittee  after  pleading  no  contest 
to  a  misdemeanor  charge  of  domestic- 
abuse.  In  unsealing  the  tape.  District 
Judge  Sheila  McCleve  said  she  had 
withheld  it  because  Welch  had  not  yet 
entered  his  plea  and  she  wanted  to 
assure  him  of  a  fair  trial. 

“Everv’one,  rich  or  poor,  knvtwn  or 
unknown,  has  a  constitutional  right  to 
a  fair  trial  in  this  country,"  she 
remarked. 

Attorney  Jeff  Hunt,  who  represented 
the  media,  commented:  “1  think  the  city 
recognized  what  we  have  argued  all 
along,  and  that  is  that  9 1 1  tapes  are 
public  records.  It  was  just  not  proper 
for  Welch  to  get  that  .sealed.  He  should 
be  treated  like  anyone  else.” 

The  91 1  dispatcher,  the  News  report¬ 
ed,  telephoned  the  police  and  asked  an 
officer  to  call  her  instead  of  putting 
the  boy’s  call  on  the  air.  The  newspa¬ 
per  quoted  the  dispatcher  as  saying, 
“They  didn’t  want  this  going  over  the 


air  1  guess  because  this  guy  is  some 
kind  of  prominent  Olympic  committee 
citizen  or  something.” 

The  son’s  call  revealed  little  about 
the  fight.  When  the  dispatcher  asked 
him  the  reason  for  the  fracas,  he 
replied:  “Uh,  I  think  my  dad  was  with 
another  woman.” 

Despite  the  release,  the  city  attor¬ 
ney’s  office  has  refused  to  disclose 
transcripts  of  police  interv  iews  in  the 
case,  saying  thev  might  subject  the 
child  to  embarrassment  and  harm  his 
relationship  with  his  parents. 

Jury  secrecy 
suffers  setback 

A  MEDIA  COALITION  S  effort  to  halt 
jury  secrecy  in  the  Sacramento 
trial  of  accused  Unabomber  Theodore 
Kaezynski  has  caught  the  ear  of  the 
9th  U.S.  Circuit  Court  of  Appeals. 

The  court  notified  the  trial  judge. 
Garland  Burrell,  the  defense  and  the 
prosecution  that  the  petition  of  the 
“Unabomb  Trial  Media  Coalition”  for  a 
writ  ending  the  secrecy  .surrounding 
the  jurv’  “raises  issues  that  warrant  a 
response.”  The  AsstK'iated  Press, 
Sacramento  Bee  and  other  news  orga¬ 
nizations  requested  the  writ  on  the 
ground  that  the  public  has  a  right  to 
know  who  is  deciding  Kaezynski  s  fate. 
The  former  math  professor  is  charged 
with  mailing  16  bombs  that  killed 
three  people  and  injured  23  others. 

Burrell  decided  to  withhold  the 
names,  ages,  addresses  and  employers 
of  jurors  at  least  until  the  trial  was 
over.  The  media  group  is  backed  by  the 
('.alifornia  First  Amendment  f4)alition 
(CFAC),  which  i.ssued  a  statement  say¬ 
ing  that  unlike  prosecutions  for  terror¬ 
ist  bombings  in  the  Wt)rld  Trade  Center 
and  the  Oklahoma  City  federal  build¬ 
ing,  and  unlike  trials  involving  street 
gangs  and  organized  crime,  “there  is  no 
serious  suggestion  here  of  a  sinister 
network  of  sympathizers  at  large,  with 
the  potential  for  intimidation  or  retri¬ 
bution.” 

CFAC  said  Burrell  has  been  “less 
than  straightfoward”  in  imposing 
anonymity  because  he  secretly  pledged 
to  potential  jurors  that  their  names 
would  not  be  disclosed. 

Burrell  and  the  other  parties  were 
preparing  a  respr)nse  to  the  higher 
court’s  ruling.  —  M.L.  Stein 
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Online  Commentary 

CLUELESS  IN  THE  NEWSROOM: 
CAN  NEWSPAPERS  MAKE  IT? 

Are  print  newspapers  floundering  in  a  rapidly  changing  digital  world? 

Do  they  even  care  how  irrelevant  they've  become  for  younger  readers? 


hy  Jon  Katz 


Newspapers 
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dollars  in 
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and 
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Web  sites 


Reprinted  from  the 
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During  the  year  that  just  ended,  Shelby  Coffey,  the 
respected  editor  of  the  Los  Angeles  Times, 
resigned  soon  after  the  paper’s  publisher 
announced  he  was  breaking  down  the  barriers 
between  the  editorial  side  and  the  business  side. 

Meanwhile,  the  New  York  Times  announeed  a  “radieal”  revamp,  introdueing  eolor  pho¬ 
tographs  and  a  daily  sports  section.  The  Washington  Post’s  coverage  of  the  death  of  Diana 
Spencer  —  “There  Will  Never  Be  Another”  —  made  People  magazine  look  like  Le  Monde. 

What  do  these  three  disparate  1997  events  have  in  common? 

In  different  ways,  they  are  all  emhlematic  spasms  of  a  part  of  the  information  culture  that, 
sadly,  seems  to  have  opted  tor  death  rather  than  change  as  the  digital  age  rushes  unseen  toward  them. 

A  half  century  after  the  rise  of  TV  and  radio  signaled  the  beginning  of  the  information  revo¬ 
lution,  it  should  have  been  clear  that  newspapers  needed  to  immediately  begin  transforming 
themselves.  You  can  see  for  yourself  that  they  haven’t. 

Newspapers  refuse  to  change 

Instead,  newspapers  seem  willing  to  do  almost  anything  but  the  single  thing  that  could  save 
them:  undertake  radical  creative  change  in  their  content  and  internal  culture. They  have  added 
color,  forced  editors  to  ponder  marketing  studies,  revamped  sections,  expanded  sports  listings, 
given  free  wash-off  tattoos  to  kids,  laid  off  thousands  of  reporters. They  have  invested  hundreds 
of  millions  of  dollars  in  clunky,  unprofitable,  and  pointless  Web  sites. They  convene  endless  pan¬ 
els  on  the  need  to  change,  but  when  all  is  said  and  done,  they  refuse  to  change  in  any  of  the  ways 
most  obviously  and  urgently  needed. 

Newspapers  remain  insanely  stagnant  in  an  interactive  age.  Only  a  handful  of  papers  have 
even  experimented  with  new  technologies  that  could  connect  them  to  readers  in  new  ways  —  like 
simply  putting  e  mail  addresses  on  most  reporters’  stories,  or  giving  readers  more  than  a  few 
paragraphs  of  input  in  what’s  now  the  dullest  and  most  useless  element  of  all  media  —  the  Op-Ed  page. 

Newspapers  don't  want  to  hear 

Papers  make  noise  about  wanting  to  hear  from  you,  but  it’s  obvious  that  they  don’t.  It’s  a  mar¬ 
keting  stance  —  they’re  just  kidding.  iMostly,  they  think  you’re  too  dumb  to  know,  let  alone  to  tell 
them,  what’s  good  for  you. 

Newspapers  remain  ugly  and  graphically  impaired.  Color  photographs  are  not  particularly 
innovative.  Newspapers  basically  look  the  way  they  did  a  half  century  ago,  only  the  pictures  are 
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Weekly 


bigger  and  there  is  more  space  between 
columns  of  t>'pe.  No  newspaper  in  America 
has  radicall}-  altered  the  way  it  looks  or  the 
graphic  way  it  offers  information. 

Suffocating  in  'objectivity' 

Newspapers  remain  “objective.”  The 
hoary  Cult  of  Objectivity  continues  to  suffo¬ 
cate  the  editorial  energy,  usefulness,  and 
vigor  of  newspapers,  now  reduced  to  pre¬ 
senting  the  stalemating  points  of  view  of  pro 
fessional  lobbyists,  spokespeople,  politicians, 
and  mercenaries.  Reporters  have  become  the 
social  stenographers  of  our  time. 

Newspapers  are  dull.  They  permit  their 
best  writers  to  leave,  not  yet  grasping  that 
they  aren’t  in  the  breaking-news  business 
anymore,  and  chug  on,  oblivious  to  new 
media  forms  —  cable,  zines,  the  Net  —  that 
seethe  with  idiosyncratic  writing  and  points 
of  view. 

Slobbering  over  celebrities 

There  is  little  commentary,  outspoken 
analysis,  investigative  reporting,  or  brilliant 
writing.  Instead,  they  increasingly  mimic  the 
tabloids  they  once  reviled  instead  of  becom¬ 
ing  a  valuable  counterpoint  to  them.  They 
slobber  over  celebrities,  obsess  on  contro 
versy  and  scandal,  invade  the  private  lives  of 
public  people,  sensationalize  and  trivialize 
coverage  of  civics  and  government. 

Newspapers  remain  clueless.  Instead  of 
listening  to  the  young  reporters  withering  in 
their  suburban  bureaus,  newspaper  news¬ 
rooms  have  become  middle-aged  Boomer 
salons,  filled  with  people  fearful  of  change, 
ignorant  of  new  technologies,  dreading  the 
future,  and  generally  ignorant  of  popular  cul¬ 
ture. 

Bastions  of  Luddism 

As  a  result,  newspapers  —  second  only  to 
Washington  in  concentration  of  Boomer  aca¬ 
demics  —  have  become  our  most  entrenched 
bastions  of  Luddism,  clucking  endlessly 
about  the  immorality  of  rock  music,  the  Inter¬ 
net,  violence  on  TV,  bare  breasts  on  Web  sites, 
vulgar  rap  lyrics,  the  decline  of  Western  civi¬ 
lization,  and  the  dangers  of  trick  or  treating. 

Unable  to  embrace  change  or  face  the 
future,  they  have  opted  instead  to  romanti¬ 
cize  the  past. 

After  decades  of  this  raging  Old  Fartism, 
newspapers  no  longer  have  any  younger 
readers  to  speak  of,  nor  does  anybody  in 
America  under  the  age  of  40  notice  or  care 
what’s  happening  at  the  Los  Angeles  Times, 
the  New  York  Times,  or  the  Washington  Post. 

This  is  too  bad.  At  the  dawn  of  the  digital 
age,  we  need  papers.  They  have  rich,  strong 
histories  of  information  gathering.  They  are 
more  honest,  diligent,  and  coherent  than  they 


are  generally  credited  with  being.  They  are 
committed  to  free  speech  (or  at  lea.st  to  their 
own).  Their  reporters  are  trained  to  cover 
political  and  governmental  issues  with  more 
skill  than  any  other  media  form.  They  are 
cheap,  portable,  and,  in  form  at  least,  coher¬ 
ent.  They  are  a  potentially  valuable  antidote 
to  all  of  the  confusing  choices  we  face  as 
information  explodes  all  around  us. 

Newspaper  culture  unaltered 

But  the  stunning  truth  as  the  millennium 
approaches  is  that  no  single  daily  newspaper 
in  America  has  radically  altered  its  culture, 
appearance,  or  creative  mission  in  the  half 
century  that  the  information  revolution  has 
stormed  all  around  them.  They  are  all  top- 
down  institutions  led  by  a  tiny  handful  of 
hand-picked,  cautious  men  and  women  — 
most  of  whom  could  be  mistaken  for  U.S. 
marshals. 

They  are  afraid  to  do  much  hell-raising, 
and  avoid  issues  like  sex,  death,  or  the  exis¬ 
tence  of  Ciod  unless  they  quote  two  warring 
spokespeople  on  those  topics.  They  are  cor¬ 
poratized,  firmly  in  the  grip  of  mass-marketers, 
focus-group  tyranny,  and  widget-makers. 

Profoundly  uncreative 

They  are  profoundly  uncreative. 

Papers  still  refu.se  to  grasp  that  it  isn’t  the 
color  of  their  pictures  or  the  detail  of  the 
Sunday  TV  listings  that  will  save  them,  but  a 
willingness  to  break  from  and  change  the  cul¬ 
ture  of  the  newspaper  industry.  And  they  fail 
to  realize  that  dumping  tons  of  static  digital 
information  onto  the  Web  doesn’t  make  them 
hip  or  bring  them  into  the  future. 

Is  there  still  time?  Oddly,  I’d  say  yes.  A 
paper  that  really  changed  and  got  creative 
would  shock  the  information  world,  generate 
enormous  hype,  and  perhaps  even  bring  back 
younger  consumers.  A  lively,  well-written, 
truly  provocative  paper  that  looked  great  and 
actually  covered  technology  and  culture  well 
would  be  a  sensation. 

Not  much  time 

But  there  isn’t  much  time.  If  newspapers 
have  to  die,  supplanted  by  flexible,  informal, 
and  innovative  information  technologies 
from  cable  to  the  Web  to  zines,  perhaps  the 
saddest  part  of  any  eulog>'  would  be  that  we 
can’t  point  to  a  single  one  that  even  tried  to 
survive. 


Katz,  the  media  critic  of  Wired  magazine 
and  its  HotWired.com  Web  site,  is  a  former 
staff  member  of  the  Washington  Post. 
Philadelphia  Incpdrer.  Boston  Glolw.  and 
Dallas  Times  Herald.  His  latest  hook. 
"Virinal  Keality. "  was  published  last  year  by 
Random  House. 


In  Short 


NET  COLLEGE  READERSHIP 

A  majority  of  the  country's 
14  million  college  students 
say  the  Internet  is  their 
"favorite  medium,"  accord¬ 
ing  to  a  survey  of  campus 
trends  conducted  3y  the 
Student  Monitor  market 
research  organization. 
Nearly  90  percent  of  col¬ 
lege  students  in  the  U.S. 
have  access  to  the  Inter¬ 
net  and  70  percent  of 
them  w/ere  found  to  access 
the  Net  at  least  weekly. 

The  students  said  their 
second  favorite  medium  is 
the  TV  show,  Seinfeld,  fol¬ 
lowed  by  their  campus 
newspaper  and  Rolling 
Stone  magazine. 


MSNBC  BEATS  NYC  PAPERS 

On  Friday,  Jan.  2,  when  a 
four-foot-diameter  water 
main  gave  way  to  create 
cave-ins,  a  gas  pipe 
explosion,  and  general 
chaos  in  New  York  City's 
Silicon  Alley,  MSNBC 
and  Yahoo!  were  the  only 
local  Web  sites  to  provide 
timely  online  news  about 
the  events.  The  Web  ver¬ 
sions  of  the  New  York 
Times,  New  York  Post, 

New  York  Daily  News, 
and  Newsday  failed  to  post 
any  meaningful  same-day 
information  as  the  cata¬ 
strophe  unfolded.  Microsoft 
and  NBC's  MSNBC,  on  the 
other  hand,  offered  con¬ 
stantly  updated  reports 
and  photos,  clearly  out- 
newspapering  some  of  the 
country's  best-known 
newspapers. 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Price  Hikes  Draw 
Cries  Of  Outrage 


Major  price  hikes  arc  angering 
a  number  of  New  York  Times 
News  Service  clients,  although 
there  doesn’t  seem  to  be  a  mass 
defection  from  subscriber  ranks. 
NYTNS  executives  defended  the  increases  as 
an  attempt  to  standardize  rates  based  on  each 
client’s  circulation  and  usage  of  news  service 
material.  They  added  that  price  changes  are  relat¬ 
ed  to  a  restructuring  that  segments  the  service 
into  four  new'  tiers  of  content  (see  sidebar). 

Under  this  system,  clients  signing  up  for  a  lower 
tier  pay  less  than  they 
would  pay  for  the  full  ser¬ 
vice. 

While  all  editors  contact¬ 
ed  by  E&P  praised  NYTNS 
content,  they  weren’t  happy 
about  the  rate  hikes. 

“I  think  it’s  gouging,”  stat¬ 
ed  Charleston,  S.C.,Post  and 
Courier  executive  editor 
Larry  Tarleton,  who  said  his 
paper  was  asked  to  pay 
289%  more.  “We’re  not  going  to  accept  it.” 

“It  was  too  high  and  too  sudden,”  added  Dallas 
Morning  News  executive  vice  president/editor 
Ralph  Langer,  who  declined  to  give  his  paper’s 


The  New  York 
Times  News 
Sertice  also 
introduces  tiers 
costing  less  than 
its  full  package 


Four  New  Tiers 

The  new  YORK  Times  News  Service’s  new 
tier  system  features  different  levels  of  con- 
I  tent  at  different  prices.  The  four  packages 
I  include; 

I  ♦  “Complete”  —  All  the  New  York  Times 
I  news,  features  and  op-ed  columnists;  full  news 
reports  from  NYTNS’s  12  partner  new'spapers 
and  news  services;  and  the  new  TimesExpress 
mini-wire  with  25()-to-3‘>()-word  digests  of  the 
top  20  stories  in  each  day’s  Times. 

♦  “Select”  —  Everything  from  the  complete 
service  except  the  Times  columnists. 

♦  “Page  One”  —  The  full  text  of  every  Page 
One  Times  story,  as  well  as  partner  stories  and 
TimesExpress. 

♦  “(Custom”  —  For  papers  under  50,000  cir¬ 
culation,  TimesExpress,  partner  reports  and 
any  three  of  eight  Times  op-ed  columnists. 

—  David  Astor 


The  rate  hike  "was  too  high 
and  too  sudden." 

—  Ralph  Langer 


exact  increase  hut  described 
it  as  “much  more”  than 
usual. 

Hutchinson  (Kan.)  News 
managing  editor  Greg 
Hailing  said,  “We  were  asked 
to  pay  nearly  I'A  times  what 
we  were  paying.  It  was 
unbelievable." 

Tampa  Tribune  managing 
editor  Bruce  Witwer  said  his 
paper  was  hit  with  a  “sub¬ 
stantial”  rate  hike  request 
(reportedl)  over  50%),  while 
Akron  Beacon  Journal  asso 
date  managing  editor  Stuart 
Warner  said  his  paper  was 
asked  to  pay  30%  more. 

Roughly  a  third  of  the  350  domestic  N\TNS 
clients  were  up  for  renewal  Jan.  l,with  about  a 
third  of  the  renewals  asked  to  pay  larger  than 
usual  rate  hikes,  according  to  NYTNS. 

NYTNS  clients,  who  were  notified  about  the 
Jan.  1  increases  this  fall,  are  reacting  in  various 
ways.  The  Hutchinson  News  reluctantly  dropped 
the  service,  while  the  Dallas  Morning  News 
reluctantly  accepted  the  full  price  hike  under  a 
contract  that  phases  in  the  increase  over  four 
years. 

“We  tried  to  be  flexible  with  long-term 
clients,”  stated  Penelope  Muse  Abernathy,  presi¬ 
dent  of  New  York  Times  News  Services,  a  month- 
old  division  which  includes  the  news  service  and 
other  units. 

But  Tarleton  sakl  the  Post 
and  Courier  will  not  pay 
the  289%,  even  over  four 
years.  For  now,  he  added,  his 
paper’s  NYTNS  contract  “is 
being  automatically  renewed 
for  this  year  but  we  haven’t 
agreed  on  a  price.” 

Witwer  said  the  Tampa 
Tribune  renewed  the  ser¬ 
vice  for  one  year  with  a 
“modest”  rate  hike,  and  the 
Beacon  Journal  was  still  in 
negotiations  with  NYTNS 
when  this  story  was  written. 

Abernathy  noted  that 
NYTNS  is  allowing  negotia¬ 
tions  to  go  past  the  Jan.  1 


"Some  papers  were  not  paying 
enough  for  the  value  they  were 
receiving." 

—  Penelope  Muse  Abernathy 
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renewal  date  for  some  clients. 

All  the  client  editors  interviewed 
said  they  want  (or  wanted)  to  keep 
NYTNS. 

“It’s  an  excellent  service,”  said 
Witwer. 

“I  found  the  reporting  invaluable,” 
added  Hailing.  “Voiding  the  contract 
was  very  sad  for  me.  If  1  could  have 
afforded  to  keep  the  serv  ice,  I  would 
have.  They  priced  themselves  out  of  a 
client.” 

What  about  using  a  lower  tier  with 
less  content?  Hailing  said  he  believes 
only  the  smallest  tier  would  have  cost 
the  Hutchinson  News  less  than  the 
paper  was  paying  for  the  full  service 
prior  to  1998. 

And  clients  who  want  access  to  all 
eight  of  the  Times  op-ed  columnists  — 
including  several  Pulitzer  Prize  win¬ 
ners  —  can’t  get  that  access  with  a 
lower  tier. 

“We  use  the  columnists  regularly,” 
commented  the  Beacon  Joiirnars 
Warner.  “We  re  not  interested  in  losing 
them.” 

A  Times  Co.  spokesperson  did 
report  that  some  clients  changed  tiers, 
but  couldn’t  say  how  many.  And  no 
one  could  say  how  many  (if  any) 
clients  besides  the  Hutchinson  News 
dropped  the  service  because  of  the 
rate  hikes. 

Sources  did  indicate  that  the  price 
increases  would  more  than  make  up 
for  the  loss  of  a  few  clients.  But  they 
added  that  N’YTNS  could  actually  lose 
some  money  with  the  lower-priced 
tiers,  because  delivery’  costs  are  basi¬ 
cally  the  same  for  a  big  or  small  pack¬ 
age  —  and  because  putting  together 
four  packages  rather  than  one  can  be 
more  labor-intensive. 

Abernathy  emphasized  that  the  new' 
tiers  and  rates  were  instituted  after 
months  of  studying  all  aspects  of 
NYTNS. 

“We  didn’t  start  out  with  the  notion 
that  we  were  going  to  put  through  a 
rate  increase,”  she  said. 

Along  the  way,  Abernathy  added,  the 
study  showed  that  “some  papers  were 
not  paying  enough  for  the  value  they 
were  receiving”  —  and  that  some 
papers  were  paying  too  much,  leading 
to  the  devek)pment  of  the  four-tier  sys¬ 
tem. 

The  study  was  conducted  by  a  con¬ 
sulting  firm,  the  New  York  Times 
strategic  planning  department,  N’VTNS 
executives,  and  others.  Abernathy 


SYNDiCATES/NEWS  SERVICES 


Will  The  Times  Outsource? 


Are  other  changes  also  com¬ 
ing  to  the  New  York  Times  News 
Service? 

Times  executives  confirmed  that 
they  are  considering  the  possibility  of 
outsourcing  the  marketing  of  NYTNS 
and  New  York  Times  Syndicate  con¬ 
tent. 

Under  one  scenario,  another  syndi¬ 
cate  would  handle  all  the  domestic 
sales  of  NYTS  features  and  all  or 
some  of  the  domestic  sales  of  NYTNS. 

At  least  three  syndicates  — 
Creators,  United  Media  and  Universal 


Press  —  reportedly  submitted  propos¬ 
als  for  the  outsourcing  after  being 
contacted  by  the  Times. 

Universal  vice  president/sales  Bob 
Duffy’  and  United  senior  vice  presi¬ 
dent/general  manager  Sid  Goldberg 
declined  to  comment,  and  Creators 
president  Rick  Newcombe  couldn’t 
be  reached. 

Times  executives  did  not  say 
when  the  decision  to  outsource  or 
not  outsource  will  be  made,  or  why 
it  is  being  considered. 

—  David  Astor 


noted  that  dozens  of  client  papers 
were  interviewed. 

Are  NYTNS  clients  now  getting 
more  for  their  money?  Abernathy  said 
all  four  tiers  feature  the  new 
TimesExpress  mini-wire,  which 
includes  250-to-3‘50-word  digests  of  the 
top  20  stories  in  each  day’s  Times.  She 
added  that  recent  content  improve¬ 
ments  in  the  Times  newspaper  are 
reflected  in  NYTNS,  which  she 
described  as  a  “premium”  service  that 
is  now’  better. 

“I  assume  they  looked  at  the  service 
and  realized  there  was  more  value 
there  than  they  were  getting  paid  for,” 
said  Tribune  Media  Services  vice  presi¬ 
dent  Walter  iMahoney,  whose  company- 
markets  Knight-Ridder/Tribune  News 
Service. 

KRT  and  other  news  services  report¬ 
ed  no  major  migration  of  clients  leav¬ 
ing  NYl’NS  to  come  to  them. 

If  there  is  significant  switching, “it 
will  take  time  to  shake  out.  Changing  a 


news  service  is  not  a  simple  decision,” 
said  vice  president  for  sales  and  mar¬ 
keting  Lisa  Klem  Wilson  of  United 
Media,  which  is  affiliated  with  Scripps 
Howard  News  Service  (SHNS). 

Hailing  did  note  that  the 
Hutchinson  News  had  been  thinking 
of  dropping  the  Los  Angeles  Times- 
Washington  Post  News  Service,  but 
canceled  N\TNS  instead  because  of 
the  spike  in  rates. 

LAT-WP,  SHNS  and  KRT  executives 
said  they  usually  keep  their  price  hikes 
in  the  2-5%  range. 

“Once  we  make  the  sale,  we  stick  to 
cost-of-living  increases,”  said  LAT-WP 
president  Al  Leeds. 

John  Smyntek,  special  features  and 
sy  ndicate  editor  for  the  Detroit  Free 
Press,  noted  that  a  news  serv  ice  or  syn¬ 
dicate  rate  hike  much  higher  than  the 
rate  of  inflation  will  rai.se  eyebrows  at 
many  papers. 

“It’s  a  very’  cost-conscious  business,” 
he  said. 


-  ■-  f. 
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Nike 

Continued  from  page  10 

Meanwhile,  Beshears  wonders 
whether  the  journalistic  community 
will  criticize  the  Daily  Tar  Heel  if  it 
sends  a  reporter  to  Asia. 

“We’re  talking  about  it  all  the  time,” 
she  said.  “We  make  fun  of  the  situation 
because  it  is  the  best  way  to  handle  it. 
And  we  won’t  go  until  we  know  the 
exact  terms.  Having  a  translator  we  can 
trust  is  vital.  If  we  go,  we  ll  want  to  see 
the  sweatshops.  We  know  that  no  mat¬ 
ter  what  we  find  out,  the  school  won’t 
unsign  the  deal  with  Nike.” 

Kevin  Schwartz,  general  manager  t)f 
the  Tar  Heel,  was  so  distressed  by  the 
ethical  issues  involved  in  the  trip  that 
he  sent  an  SOS  on  the  Internet  summa¬ 
rizing  Nike’s  offer  and  a  one  sentence 
question: “Do  we  send  someone?” 

Judi  Linville,  an  adviser  to  the  Cur¬ 
rent  at  the  University  of  Missouri-St. 
Louis,  said  the  paper  had  little  choice 
but  to  accept  Nike’s  offer. 

“You  go  where  the  story  is,”  Linville 
said  in  a  telephone  interview.  “It  is  an 
opportunity  for  student  journalists  to 
cover  that  issue.  But  they  must  have 
someone  at  home  doing  background 
work  on  the  story  to  help  them  with 
questions.  i 

"There  is  no  substitute  for  being  on  | 
the  scene  even  if  all  the  access  is  con-  j 
trolled.  It  would  be  part  of  their  educa-  j 
tion.  They  would  just  have  to  find  ways  i 
to  get  around  it.”  i 

Trim  Bissell,  national  coordinator  for  ; 
a  Eugene,  Ore.,  labor  rights  group  that  j 
has  been  battling  Nike,  agreed.  j 

“If  the  students  and  the  newspaper  ; 
can  set  up  the  right  conditions,  find  an  j 
independent  translator,  then  1  am  not  i 
against  them  making  the  trip,”  Bissell  j 
said.  “We  want  an  end  to  child  labor.  We  i 
want  a  living  wage  for  the  people  who  ; 
work  in  those  factories.  And  we  want  I 
them  to  allow  an  investigation  by  an  j 
independent  translator.” 

Bissell  criticized  a  trip  to  Vietnamese  1 
and  Indonesian  plants  by  five  MBA  grad-  ; 
uate  students  from  Dartmouth  under  I 
Nike  super\'isi«)n.  “They  weren’t  quali-  j 
fied  to  make  that  analysis,”  he  said.  ; 


Collectibles 

Continued  from  page  13 

Gazette  for  under  $50. 

"Three  hundred  years  old  and  $47.  .  . 
that’s  pretty  affordable,”  he  says.  Still, 
some  “atmosphere”  papers  contain  arti¬ 
cles  or  information  that  can  be  valuable 
to  certain  people,  even  if  they  aren’t 
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prized  in  the  marketplace.  By  way  of 
example,  Hughes  says,  “I  have  one  man 
who  collects  papers  with  articles  about 
marbles  ”  because  he  is  a  marble  collec¬ 
tor. 

On  behalf  of  these  folks,  Hughes  has 
developed  a  large  database  listing  articles 
about  subjects  covered  in  his  quarter-mil¬ 
lion  newspapers.  When  a  customer  calls 
his  Pennsylvania  warehouse  looking  for 
articles  on  a  specific  topic,  he  can 
quickly  locate  a  paper  to  answer  the 
need. 

“What’s  kind  of  nice  about  newspaper 
collecting  is  it  connects  with  almost  any 
other  hobby,”  says  Hughes.  “For  as  many 
different  interests  as  people  have,  there 
are  papers  to  collect.” 

During  his  many  years  collecting, 
Dougherty  also  worked  as  an  aggressive 
marketer,  using  methods  similar  to 
Hughes. 

Dougherty’  would  buy  old  papers  in 
large  lots,  then  sell  the  ones  he  didn’t 
want  by  contacting  organizations  that 
might  have  a  use  for  them.  He  sold  arti¬ 
cles  about  Mormons  to  Brigham  Young 
University,  and  pieces  about  bauxite  to 
aluminum  companies.  The  American 
Bible  Society  became  a  regular  customer, 
buying  anything  Douglierty'  could  find 
on  the  Good  Book.  And  so  on. 

“One  lady  would  buy  anything  I  found 
on  whaling,”  he  recalls. 

For  folks  hoping  that  those  old  papers 
piling  up  in  the  garage  and/or  attic  are 
going  to  turn  to  gold,  experts  say  don’t 
count  on  it. 

“You  really  don’t  find  many  good 
items  or  extensive  collections  lying 
around  in  attics,”  says  Hughes.  “That  does 
happen  occasionally,  but  most  come 
from  book  dealers,  libraries,  and  institu¬ 
tions  that  decide  they  no  longer  want  to 
have  certain  holdings.” 

Most  people  who  think  they’ve  dis¬ 
covered  an  attic  treasure  are  usually  dis¬ 
appointed.  Nine  times  out  of  10,  they’ve 
uncovered  reprints,  or  commemorative 
papers,  printed  in  mass  quantities  as 
keepsakes. 

At  his  Web  site.  Brown  has  a  “hit  list”  of 
17  essentially  worthless  papers  that  are 
often  confused  for  valuable  ones. 

Wliile  few  people  finance  their  retire¬ 
ments  by  finding  a  rare  newspaper, 
papers  can  be  an  investment  —  for  those 
willing  to  do  the  research  and  legwork 
necessary  to  buy  and  sell  wisely. 

Dougherty,  whose  earlier  trade  in 
papers  allows  him  to  travel  the  world  in 
retirement,  is  living  proof  that  the  hobby 
can  be  fun  and  financially  rewarding.  It’s 
all  a  matter  of  persistence,  knowledge 
and  luck,  with  a  love  of  words  and  his¬ 
tory'  thrown  in.  Because,  as  collectors 
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will  tell  you,  the  biggest  thrill  is  reaching 
an  almost  tangible  past  through  the 
pages  of  the  papers. 


Pahrump 

Continued  from  page  15 

economics  of  desktop  publishing.  “What 
it  basically  says  is  how  easy  it  is  to  put 
something  out  and  call  it  a  newspaper,” 
says  the  Times  publisher. 

“I’m  not  going  to  insult  the  other  peo 
ple,”Thurlow  says,  apparently  forgetting 
what  he’d  just  ,said  about  the  Indepen¬ 
dent  :“rm  not  even  sure  that  qualifies  as 
a  newspaper  under  any  legal  definition.” 
They’ve  all  found  a  niche.  If  they  want  to 
put  themselves  out  there  as  an  alterna¬ 
tive  to  the  Pahrump  Valley  Times,  that’s 
fine. 

Can  they  all  be  permanent  press?  Is 
there  enough  room  and  readership  — 
and  most  importantly  advertising  dollars 
—  in  the  greater  Pahrump  area  to  carry 
four  newspapers? 

“I  think  Pahrump  can  support  three 
papers,”  BJ.  Stromatt  says  laughing.  “I’m 
not  sure  it  can  support  four.”  Take  that, 
Dick! 

"Ihere’s  certainly  enough  room  for 
the  Tiniest  Thurlow  sniffs.  As  for  the 
other  papers  —  what  other  papers? 
“We’ve  never  been  concerned  about  it,” 
he  says.  “We  haven’t  noticed  any  rea,son 
to  be  concerned.” 

“They  don’t  think  I’m  gonna  make  it,” 
Dick  Stromatt  admits.  He,  of  course, 
vows  to  prove  them  wrong. 

“Something’s  gotta  die,”  McNeill  says.  “1 
don’t  know  which  one  it  will  be.”  It 
could  be  the  Gazette,  she  acknowledges 
with  becoming  candor. 

Richards  could  lose  patience  or  inter¬ 
est  in  his  money-losing  paper  and  shut 
the  whole  enchilada  down.  However, 
since  he  installed  Gazette  in  a  spifty, 
new  building  just  last  month,  it  appears 
the  paper  is  safe  for  now. 

B.J.  Stromatt,  meanwhile,  reports,  if  not 
a  heavy'  cash  flow,  at  least  a  black  trickle. 
“I’m  paying  my  bills,”  she  says.  “I’m  not 
getting  rich.  It  takes  at  least  five  years  to 
really  start  turning  a  profit.  Were  not 
doing  too  bad.” 

If  nothing  else,  Pahrump ’s  little  news¬ 
paper  war,  or  war  of  little  newspapers, 
should  make  for  some  decent  spectator 
sport  —  reporters’  notebooks  at  20 
paces!  —  and  perhaps  result  in  a  bit  of 
civic  good. 

If,  as  McNeill  sighs,  the  politics  make  it 
“very'  difficult  to  get  the  real  truth,”  then 
at  least  savvy  readers  can  vector  in  on  it 
from  four  different  directions. 

“It’s  good  to  know  you’re  getting  all 
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G.M.  O'Connell  on ... 


Interactive  Advertising ... 

"Publishers  have  to  know  what  their  readers  really 
want  from  the  Internet.  Does  this  include  advertis¬ 
ing?  There  definitely  are  some  demographic  prefer¬ 
ence  differences,  but  there  are  also  some  specific  uses 
of  the  Web  that  affect  all  age  groups  and  genders  .... 

"How  can  newspapers  make  money  on  the  Web? 
Keep  in  mind  what  your  readers  are  looking  for;  this 
should  influence  your  site  content  and  the  services 
you  provide.  The  money  will  follow  ....  Making 
money  on  the  Web  is  driven  by  current  creative  mod¬ 
els,  from  banners  to  'intermercials'  to  'sitelets.' 
Advertising  effectiveness  can  be  measured  by 
impressions,  transactions  and  lead  queries  .... 

"In  order  to  succeed,  publishers  have  to  offer  content 
that  is  market  oriented,  share  reader  data  with  adver¬ 
tisers  discretely,  and  be  decisive  about  what  new 
technological  developments  their  sites  will  embrace, 
whether  it's  higher  bandwidth,  new  browsers,  or 
better  visual  display  capabilities." 


Stay  tuned ... 

One  of  the  leading  advertising  trend  setters  on  the 
Internet,  O'Connell  will  keynote  at  Editor  &  Publish¬ 
er's  9th  Annual  Interactive  Newspapers  Conference, 
Febnianj  4-7,  Seattle  Sheraton  Hotel  &  Towers. 

According  to  G.M.  O'Connell,  advertisers  spent  $700 
million  on  the  Internet  in  1997.  By  the  New  Millenni¬ 
um,  the  'Net  will  snare  over  four  billion  in  advertis¬ 
ing  dollars  per  annum.  While  more  and  more  money 
is  being  spent  on  site  development  —  as  much  as  $5 
million  per  site  —  even  more  money  —  $5  billion  — 
was  spent  in  1997  on  publishing  content,  providing 
service  and  access.  But  the  over  all  cost  of  publishing 
a  page  of  information  is  coming  down  as  incremen¬ 
tal  revenues  rise. 


What  O'Connell  predicts 


Find  out  first  hand.  Be  part  of  a  pioneering  group 
who's  shaping  the  future  of  advertising  and  interac¬ 
tive  newspap>er  publishing.  Register  today  for  Editor 
&  Publisner's  9th  Annual  Interactive  fjewspaper 
Conference.  Call  (212)  675-4380,  ext.  285. 


Sponsored  by 


BBasi  fifrn  H! 


Editor^i^  PJh/CS 

PUBLISHER 


iFPft  ifr^rn  inmci  SJK\ 

- —  ■  ■  ines  I  —  « 


I. 


sides  of  an  issue,”  Taylor  says.  ‘The  com¬ 
munity  is  veiy-  interested  in  what’s  going 
on.  You  get  an  overall  view  and  you  can 
draw  your  own  opinions.” 

Meanwhile,  there  are  two  advertising 
shoppers  in  town  and  while  neither 
reports  any  immediate  plans  to  add 
editorial  content,  you  never  know.  This 
is  Pahrump,  itfter  all,  and  people  are 
always  l(M)king  for  someone  to  really  tell 
it  like  it  is. 
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plates  and  uses  a  processor  supplied  for 
them.  As  for  durability'  and  quality,  Gib¬ 
son  called  them  “solid  as  rocks.” 

When  the  FasTrak  was  introduced,  an 
autoloader  was  still  in  the  works,  and 
Billings  never  got  one.  But  Billings’  sec¬ 
ond  FasTrak  will  come  with  an 
autoloader,  and  Gibson  said  another 
may  be  bought  for  the  first  machine. 

That  “first  machine”  isn’t  what  was 
originally  shipped.  The  90-day  trial 
turned  into  120  days,  Gibson  explained, 
because  the  Gazette  was  not  .satisfied 
with  the  unit.  Instead  of  taking  it  back, 
however,  PrePress  sent  engineers  to 
Billings  to  modif\'  the  machine.  In  all, 
the  engineers  made  dozens  of 
requested  changes.  Only  when  the 
Gazette  was  satisfied  that  it  had  what  it 
wanted  did  PrePress  reclaim  the  patch- 
work  original  —  in  exchange  for  the 
first  regular  production  model  to  incor¬ 
porate  ail  the  changes. 

Gibson  is  reassured  by  his  experi¬ 
ence,  citing  good  quality,  with  a  “nicer, 
rounder,  hard  dot  on  some  of  our  pho¬ 
tos,”  and  improved  work  flow.  “1  can  set 
CMY  plates  at  vastly  different  times  of 
day  and  they  dead  register  every  time.” 
That  makes  for  speedier  printing  of 
page  version  changes  for  geographic- 
editions  “if  all  we’re  doing  is  changing 
the  black  type,”  he  said.  Time  otherwise 
devoted  to  burning  plates  is  now 
pushed  back  into  the  newsroom 
(where  more  late  scores,  for  instance, 
can  make  it  into  print)  and  out  to  the 
dock  for  timely  delivery  of  geographic 
editions  (important  for  a  circulation 
area  so  huge  that  some  delivery  trucks 
make  seven-hour  drives). 

The  Gazette  will  keep  its  film 
imagers  for  backup  and  for  its  commer¬ 
cial  work.  Gibson  said  materials  costs  of 
conventional  and  direct  platemaking 
are  “almo.st  identical”  if  using  RC  paper. 
(a)mpared  with  page  film  output,  how¬ 
ever,  the  new  plates  cost  a  little  more, 
although  there  are  savings  in  labor  and 
time.  While  comfortable  with  his 
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return-on-investment  determination,  he 
added  that  the  value  of  time  cannot  be 
quantified  for  ROI.  Nevertheless,  no 
one  doubts  the  value  of  on-time  deliver¬ 
ies  and  later-breaking  news. 


Shop  Talk 
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tance  or  attention  heaped  on  the 
McCaugheys,  who  have  been  given  a 
new  house,  by  the  wa)’. 

The  Thompsons,  I  am  sure,  would  like 
to  have  a  new  house,  too.  It  should  also 
be  mentioned  that  the  McCaugheys 
have  had  the  best  medical  care  possible 
from  the  beginning.  Nothing  of  this 
scale  was  provided  to  the  Thompsons. 

A  baby  food  company  has  offered  the 
Mef^augheys  a  lifetime  supply  of  baby 
food  and  formula  —  no  such  offer  to 
the  Thompsons.  The  McCaugheys  are 
already  getting  movie  deals.  What  about 
the  Thompsons?  Do  white  Americans 
really  care  about  the  Thompsons,  or 
only  about  people  who  look  like  they 
do?  (]ertainly  the  press  and  the  corpo¬ 
rations  of  this  country  have  made  their 
views  quite  evident. 

I  could  go  on  with  this  comparison, 
but  really  what  difference  would  it 
make?  The  McCaugheys  have  gotten 
and  will  continue  to  get  massive  assis¬ 
tance  in  one  form  or  another,  including 
paid  scholarships  for  each  of  their  chil¬ 
dren,  from  the  University  of  Iowa.  Paid 
scholarships!  And  press  coverage? 
Someone  running  for  office  could  not 
have  asked  for  more.  Besides,  you  are 
probably  just  the  same  as  any  other 
white  news  organization  in  America; 
You  print  what  you  want,  when  you 
want. 

And  not  knowing  about  the  Thomp¬ 
sons  is  no  excuse  for  not  giving  them 
the  same  press  attention.  If  nothing 
else,  this  points  to  the  selective  news 
we  receive.  You  print  what  you  want, 
sensationalize  what  you  want  —  and 
the  media  advance  your  own  agenda, 
political  or  otherwise.  Now,  if  the 
Thompsons  had  been  busted  as  big- 
time  crack  kingpins  here  in  D.C.,  you 
would  have  exploited  it  for  all  it  was 
worth.  But  a  black  couple  giving  birth 
to  sextuplets,  using  no  artificial  stimula¬ 
tion,  earlier  this  year?  Not  a  snowball’s 
chance  in  hell. 

Question;  Did  the  Thompsons  deserve 
the  same  news  coverage  at  the  births 
back  in  March?  Why?  Where  were  you 
then?  W'here  were  the  satellite  dishes, 
the  foreign  journalists,  the  president 
when  the  Thompsons  had  six  children? 
Where  were  the  nation’s  good  wishes, 
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donations,  and  outpouring  of  corporate 
giving  and  media  recognition? 

We  have  our  major  newspapers  in 
this  area.  They  are  just  about  the  same 
as  any  other  major  newspaper  in  the 
country'.  They  print  what  they  want,  and 
when,  and  that’s  why  they’ll  never  get 
my  dollar. 

It’s  so  difficult  to  remain  objective  in 
America  when  in  every'  case  concern¬ 
ing  white  and  black  issues  —  in  the 
criminal  justice  system,  employment, 
housing,  home  mortgages,  consumer 
affairs,  police  brutality  —  racism  and 
discrimination  raise  their  ugly  heads 
and  are  seen  as  the  status  quo.  Racism 
and  discrimination  are  very  much  alive 
and  very  well  in  these  United  States. 

There  are  those  who  say  racism  and 
discrimination  do  not  exist  here,  but  1 
say  we  are  a  nation  of  sick  people 
obsessed  with  the  amount  of  pigmenta¬ 
tion  in  a  person’s  skin.  And  I  am  certain 
you  consider  me  “just  another  black 
man  with  a  problem,  a  black  man  with 
an  attitude.”  For  what?  For  telling  the 
truth? 

This  e-mail’s  next  stop  will  be  the 
trash  can  and  not  where  it  should  be;  in 
your  editorial  section. 

Equality?  Fair  treatment?  Equal 
opportunity?  We  are  two  worlds,  one 
white  and  the  other  black.  And  the  lop¬ 
sided  journalism  in  the  media  across 
this  country'  is  largely  respt)nsible  for 
this  racial  divide  the  president  keeps 
talking  about.  Lopsided  journalism  and 
the  garbage  that  TV'  and  movie  indus¬ 
tries  crank  out  have  shaped  America’s 
racial  psychosis. 

The  Thompsons  are  very-  good  peo¬ 
ple  who  live  practically  in  obscurity'. 
Search  for  them  and  their  sextuplets  on 
the  Internet  and  see  what  you  get.  You 
will  get  nothing.  The  question  is.  What 
is  your  news  organization  going  to  do 
about  it? 

Community  Co. 
Joins  ABC 

The  audit  bureau  of  circulations 
has  agreed  to  audit  Community 
Newspaper  Co.’s  1 1 1  daily  and  weekly 
publications,  making  Community  ABC’s 
largest  weekly  member. 

CNC  has  an  accounting  of  more  than 
9()(),0{)()  circulation  with  its  90  week¬ 
lies,  two  dailies  and  19  shoppers  in 
more  than  140  communities  through¬ 
out  eastern  Massachusetts.  AB(]  had 
agreed  to  an  initial  release  of  the  audits 
of  72  titles  in  1997  and  now  plans  to 
release  the  other  39  titles  in  1998. 
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DISABILITY  NEWS  SERVICE  weekly 
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people/recreation/technology  and  more! 
(703)471-7993 
hltp://www.di  sabilitynews.com 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


ENTERTAINMENT 


"HOaYWOOD-BEHIND-THE-SCENES’: 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

LA.  Features  Syndicate 
(800)959-9977 


_ FOOD _ 

ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-0168 
Avanti  1 054@aol.com 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
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•  The  ultimate  Word  Puzzle  producers 
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NEWSPAPER  APPRAISERS 


75  YEARS  OF  EXPERIENCE 
See  Balitho-Cribb  &  Assoc, 
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APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
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700Sold-Est.  1959 
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Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
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C.  BERKY  &  ASSOCIATES,  INC. 
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(561)368-4352 
123NW13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
P.O.  Box  1 088,  Troy,  AL  3608 1 
(334)  566-7198 
Fax  (334)  566-01 70 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(3601 942-3560 
FAX  (360)  942-9896 
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Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
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RICKENBACHER  MEDIA  CO. 
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and  Middle  America. 

6731  Desco  Drive 
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MEL  HODELL  NEWSPAPER  BROKER 
5 1 96  Benito,  Montclair,  CA  9 1 763 
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NEWSPAPERS  FOR  SALE 


FLORIDA:  Award-winning  coastal  com¬ 
munity  weekly.  $500,000  Revenues. 
PROFITABLE.  Small,  dedicated  staff. 
Owner-Publisher  ready  for  full-time 
fishing  and  golf  retirement.  $200,000. 
Prospective  buyer  should  have 
resources  to  take  advantage  of  exciting 
growth  potentiol.  Reply  to  Box  08376, 
Editor  &  Publisher. 


UNDER  1 0%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


WEEKLY  SHOPPER  -  Sierra  Nevada 
Resort/Retirement  community.  Estab¬ 
lished,  profitable,  5K  circulation. 
Perfect  Mom  &  Pop.  $35,000  -  terms. 
See  http://bargainbox.com/sale.htm 
or  call  Roy  at  (760)  379-1332  days 
(760)  446-6794  eves. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assefs  Newspaper  Brokerage 


Established  in  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  jcribb<a>imt.net 


&  Associates 

Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 

Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities 
and  magazines.  Large  down  payment 
or  all  cash  is  available.  All  replies 
guaranteed  held  in  strict  confidence. 
Reply  to  Jerry  or  Steve  Edwards  at 
Edwards  Publications,  1 25  Eagles  Nest 
Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


PUBUCATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000.  Call  George  Hulseman, 
(541)482-2037. 


HAWAII  HOLISTIC  PUBLICATION.  6 
years  in  business.  Owner  moving. 
$25,000/offer.  (808)  234-0279,  OHOHIA, 
350  Ward  Ave.,  #106-1 30,  Honolulu, 
Hawaii  96814. 

Attn:  Angie 


Products  and 
Services  Directory 

Products  and  Services  Directory  Schedule 
February  7  •  March  14  •  April  18 
Sites  and  Services  Directory  Schedule 
January  17  •  February  14  •  March  14 

To  Advertise  here,  call  (212)  675-4380,  exL  171, 173 


Did  you  know...  ??? 

Only  72.42%  of  all  newspaper 
orders  are  good  and  started 
promptly. 

Source:  Ver-A-Fast  Corporation,  1997  data 

27-8463  _ 
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EQUIPMENT  &  SUPPLIES 


A^ILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)428-5817 
Fax  (770)  590-7267 


NEWSPRINT  FOR  SALE 


30# -28#- 25#- Aa  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


NEWSRACKS 


NEWSRACKS$30each 
plus  shipping,  also  buy 
(209)  486- 1958  Mark 


Quality  that  makes  an  impression  worictwide 

r^^ORleriTr 

^  Select  from:  j 

(  ^  □  Complete  Presses  L 

\J  /  □  Additions  to  Existing  Presses  I  q^Q 

□  3-cokx  Satellites 

rn  □  4-Hi  Arrarrgements  r\  ^ 

I  □  Slacked  Units 

\  O  Integral  Roll  Stand  Units  ^03^ 
O  Half  and  Quarter  Folders  !  q1^ 

]  \  OCutoff  20”-21t4*-22"'22*// 

0  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I  TA 
Phone;  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC51! 


PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1 995  w/all  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:(913)362-8901 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 850  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821 -6257 
Fax:  (213)256-7607 


Editor  &  Publisher 


The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 


PRESSES 

WANTED  TO  BUY 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552- 1 528  Fax  (770)  552-2669 

WANTED  DEAD  OR  ALIVE 

Muller  Martini/Harris 

Inserters  &  Stitcher/Trimmers 

All  Mailroom  Equipment 

PUBLISHING  SYSTEM 

Joe  Scott  &  Associates,  Inc. 

/OAC\  A  AT  AO  C  C  // AAC\  A  AT  AZ  CZ  C 

1 990  Sll  7SI4  Publishing  System 
Original  Price  1 .2  Million 
$75,000  or  best  offer 

For  More  Info  Call  Gary  Fletcher 

Lake  Charles  American  Press 
(318)  494-4027 

(205)  997-9355/(205)  997-9656  rax 

WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 

ALTA  Graphics  Inc. 

(770)  428-5817 

Fax  (770)  590-7267 

FERAG  EQUIPMENT 

FERAG  EQUIPMENT 

PERAC  EQUIPMENT 
FOR  SALE 

VARIO-DISC  INSERTING  SYSTEMS 

OUftHTITV  AVAILABLE  AMWCFPFR  SYSTEM 


INSERTING  DRUMS 

(3  VP)-w/Related  Equipment  &  Conveyor 

2 

$200,000 

VARIO-DISC  UNWINDING  STATIONS 

w,/But1er  Pacer.  Disc  Changer  &  Conveyor 

6 

$125,000 

VARIO-DISC  COMBI-STATIONS 

w/Butter  Pacer.  Disc  Changer  &  Conveyor 

2 

$400,000 

MULTI-CELL  COMPLEX 

ol  3  Stackers 

10 

$100,000 

(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  863-5003 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
WWW.  metro-  news,  com 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)  458-6611 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation .  net 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)972-6778 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 
_ (800)  274-1004 _ 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


TURN  YOUR  Do  Not  Call  list  into 
Pay-In  Advance  subscribers 
For  information 
call 

(610)  970-8957 
Susan  West 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation. 

Fake  Brains 
Tel:  (303)  791 -3301 
http://www.fakebrains.com/scout 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


MARKET  GUIDE 


To  order  your  copy, 
contact  EOT  Circulation 
Department 
at  (212)  675-4380 
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P^^LISHER 

^  5J^rket 


EOrrOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ _ 

Company^  _  _ _ _ 

street  Address _  _  _ _ 

(Sofry.  no  deWenes  to  PO.  boxes) 

City _  State  Zip  _ 

Phone _ Fax _ 

(In  case  we  have  questions  about  your  order) 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )  Charge  my  (  )  VISA  (  )  MC  (  )  AMEX 

#  _  _ 


Exp.  Date_ 


_Signature_ 


COLOR 

PUBLICATION 

#  COPIES 

COST/COPY 

RED 

1997  International 
Year  B(X)k 

S125 

BLUE 

19yb' 

GRFEN 

1998  E&PFPP  Ccv\'  '-.TY, 

SpEOALTY  At.. '  PhEE 
PUBUCATXi-.^  YfAP  B'^ 

oyy 

*Orders  shipped  outside  the  US  and  Canada  must  add 
S25  per  shipment.  **Califomia,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 


SHIPPING 


TAX** 


MY  TOTAL  ORDER 


FREE 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

12.  J  University/Public  Ubrary 

3.  -I  Syndicate/News 

13.  J  Financial 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Firm 

16.  J  Individual 

6.  J  Legal  Firm 

17.  J  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  J  Other 

10.  J  Mfr. -Food 

Mail  to:  Editor  &  Publisher  Company,  P.O.  Box  3000, 
Denville,  NJ  07834-3000.  Fax  number;  (973)  627-5872. 
E-mail  us  at  edpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  www.mecfainfo.com 

EI22I 


RED, 
BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 

Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the  researchers 
at  Editor  &  Publisher: 

RED!  Editor  &  Publisher  International  Year 
The  premier  US  and 

IMMS^Blnternational  directory  of  daily  and 

InjPIIIBJWl^^j^ekly  newspapers.  Published 

volumes,  the 
book  includes 
priceless  newspaper  data, 
■^HK^^Sf^^installed  equipment,  con- 
\  tacts,  phone/ fax  num- 
bers,  e-mail  and  Web 
'^^fsites.  Continuously 
published  since  1924. 
Also  available  on  CD-ROM 
with  or  without  listing  capabilities.  Call  for  details 
and  FREE  demonstration  disk! 

IISTTERNATIONAL  YEAR  BOOK  $125 


BLUE!  1998  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive  E&P 
rankings  for  all  MSAs,  top 
250  daily  newspaper 
counties  and  cities. 

Valuable  '98  economic  j|Q 

forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 

GREEN!  ALL  NEW!! 

1998  Editor  &  Publisher/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year 
Book.  Brand-new  directory  of  US  &  Canadian 
weekly,  community,  free,  niche, 
alternative  and  TMC  publica¬ 
tions.  Includes  newspaper  data, 
contacts,  phone/fax  numbers, 

Web  site  URL,  e-mail  addresses 
and  MORE! 

E&P/FPP  YEAR  BOOK  $99 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  1-800-783-4903 
SATISFACTION  GUARANTEED! 
FOR  CD-ROM  INFO/PRICING  CALL 
212-675-4380,  EXT.  172 
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HELP  WANTED 


_ ACADEMIC _ 

LE  MOYNE  COLLEGE 

Le  Moyne  College,  a  comprehensive, 
independent  institution  in  the  Jesuit 
tradition  invites  applications  for  the 
following  tenure  track,  assistant  pro¬ 
fessor  rank  position  in  the  English 
Department  beginning  Fall  1 998. 

Primary  teaching  responsibilities  would 
be  courses  in  public  relations  ond 
magazine  article  writing;  secondary 
specialties  might  include  video  and/or 
radio  production  and  technical  writing. 
Total  teaching  load  is  7  sections  per 
year,  which  might  also  include  such 
core  courses  as  freshman  composition, 
sophomore  literature,  and  senior 
seminar. 

Ph.D.  or  terminal  master's  degree  in 
hand  by  September  1998;  also  desira¬ 
ble  professional  experience  in  public 
relations  and/or  magazines.  Appli¬ 
cants  should  demonstrate  strong  evi¬ 
dence  of  effective  teaching,  potential 
for  publication,  and  interest  in  mentor¬ 
ing  students  toward  careers  in  the 
Communication  professions. 

Send  letter  of  application,  dossier,  vita, 
and  writing  sample  by  March  15, 
1998  to: 

Ms.  Lynn  McMartin 
Director  of  Human  Resources 
Le  Moyne  College 
Syrocuse,  NY  13214 

Le  Moyne  College  is  an  equal  employ¬ 
ment  opportunity/affirmative  action 
employer  and  strongly  encourages 
women,  persons  of  color,  physically 
challenged  and  Jesuits  to  apply. 

LIVE  IN  WYOMING!  Instructor/ 
Assistant  Professor  in  Journalism/Mass 
Communication  to  teach  courses  in 
journalism,  supervise  and  teach  prod¬ 
uction  of  student  newspaper  and 
supervise  student  employees.  In  addi¬ 
tion  to  teaching,  there  will  be  Division 
responsibilities  and  academic  service 
duties  as  described  in  the  Faculty 
Handbook.  These  moy  include  but  are 
not  limited  to  advising  students, 
participating  on  committees,  program 
recruitment,  curriculum  development 
and  articulation  with  high  school  and 
university  faculty.  Essential  qualifica¬ 
tions:  Master's  degree  in  journalism/ 
mass  communication  or  related  field; 
experience  in  newspaper  production; 
skill  and  expertise  in  journalism  pro¬ 
gram  development;  knowledge  of 
Macintosh  computing  systems;  and  com¬ 
mitment  to  teaching  excellence 
required.  Teaching  experience  pre¬ 
ferred.  Salary:  $20,964-$23,480  with 
excellent  benefit  package  for  tenure- 
track  position  beginning  fall  1998.  In 
order  to  be  guaranteed  full  considera¬ 
tion,  applications  must  be  received  by 
3:00  p.m.,  Wednesday,  February  18, 
1998.  For  complete  vacancy 
announcement  and  application  proce¬ 
dures,  contact  Becki  Rodriguez, 
Northwest  College,  231  West  Sixth 
Street,  Powell,  WY  82435,  or  see  our 
web  site  at:  www.nwc.wheen.edu/ 
admserv/opens/jobs.htm 
EOE 


_ ACADEMIC _ 

ST.  MARK'S  SCHOOL  OF  TEXAS,  an 
independent  school  for  boys  Grades  1  - 
1 2,  seeks  an  experienced  teacher  to 
oversee  the  student  newspaper  and 
yearbook.  Additional  duties  will 
include  teaching  in  an  academic  area 
and  advising  students.  Send  resume  to 
Arnold  E.  Holtberg,  Heodmaster,  St. 
Mark's  School  of  Texas,  106(X)  Preston 
Road,  Dallas,  TX  75230.  St.  Mark's  is 
an  equal  opportunity  employer. 


THE  UNIVERSITY  OF  OKLAHOMA 

The  H.H.  Herbert  School  of  Journalism 
and  Mass  Communication  is  currently 
seeking  a  faculty  member  to  fill  the 
following  tenure-track  position. 

JOURNALISM  -  ASSISTANT  PROFESSOR. 
Primary  teaching  areas  include  Writing 
for  Mass  Media,  Writing  for  Broad¬ 
cast,  Radio  News,  and  possibly  photo¬ 
journalism.  Applicants  should  under¬ 
stand  and  be  able  to  teach  news 
writing  and  reporting  in  print  broad¬ 
cast.  Expertise  in  on-line  journalism 
would  be  a  plus. 

Required  qualifications  include:  signifi¬ 
cant,  relevant  professional  experience, 
a  master's  degree  in  related  area,  com¬ 
puter  literacy,  proficiency  in  listed 
teaching/writing  areas,  demonstrated 
record  of  good  teaching,  ability  to  do 
academic  advising. 

Preferred  qualifications  include:  doctoral 
degree,  journalism/writing  experience 
in  a  major  market,  experience  with 
student  publications/programs,  experi¬ 
ence  with  radio  news  and/or  pho¬ 
tography,  activity  with  professional  and 
educational  organizations,  strength  in 
graduate  level  teaching,  willingness  to 
advise  student  organizations  and  a 
record  of  creative  and/or  scholarly 
activity. 

Salary,  teaching  responsibilities  and 
support  for  research  and  creative 
activities  are  competitive. 

Applications  will  be  reviewed  begin¬ 
ning  February  1 ,  1 998,  and  will  be 
accepted  until  the  position  is  filled. 
The  successful  candidate  will  begin  in 
August  1998.  Applicants  must  provide 
(1)  a  letter  of  application  providing 
specifics  regarding  their  teaching  and 
professianal  experience  and  describing 
how  they  would  expect  to  publish  or 
engage  in  scholarly  and/or  creative 
activity  as  a  faculty  member;  (2)  a  cur¬ 
riculum  vitae;  and  (3)  names,  addresses 
and  current  telephone  numbers  of  at  least 
three  references.  All  materials  should 
be  sent  to: 

Director 

School  of  Journolism  and 
Mass  Communication 
The  University  of  Oklahoma 
860  Van  VieetOval,  Room  101 
Norman,  OK  730 19-0270 

The  University  of  Oklohoma  is  an 
Equal  Opportunity/Affirmative  Action 
Employer.  Women  and  minorities  ore 
especially  encouraged  to  apply. 


_ ACADEMIC _ 

SCHOLAR  OR  WRITER  with  computer- 
assisted  reporting  experience  sought 
for  tenure-track,  assistant  professor 
position.  Must  have  experience;  M.A.; 
and  ability  to  teach  courses  such  as 
journalism  and  society.  Review  begins 
January  15  and  continues.  Send  letter 
of  application,  resume,  examples  of 
work,  names  of  references  to  Karen 
List,  Search  Committee,  Journalism 
Department,  1 08  Bartlett,  University  of 
Massachusetts,  Amherst,  MA  01 003. 

AA/EO  employer 


UNIVERSITY  OF  WISCONSIN-River 
Falls  —  The  Journalism  Department 
seeks  an  assistant  professor  of  journal¬ 
ism  in  news  editorial  for  a  tenure  track 
position  to  begin  August  24,  1998. 
Primary  teaching  responsibilities  in 
media  writing,  reporting,  editing, 
feature  writing,  opinion  writing,  and 
media  management  plus  two  of  the 
following:  public  opinion,  international 
communications,  media  law,  public 
relations,  and  general  mass  communi¬ 
cations  principles.  Ability  to  integrate 
computer  technology  into  course  con¬ 
tent.  Advising  of  journalism-related  stu¬ 
dent  organizations  and  student  pub¬ 
lications.  Teach  1 2  credits  per  semes¬ 
ter.  ACEJMC-accredited.  Require¬ 
ments:  Earned  doctorate  in  journalism, 
mass  communications  or  a  related 
field;  demonstrated  professional  expe¬ 
rience  in  journalism;  and  teaching 
experience.  To  apply,  submit  a  resume 
(curriculum  vitae)  and  letter  of  interest 
with:  1 )  area(s)  of  teaching  interest;  2) 
qualifications;  3)  statement  of  experi¬ 
ence  in  journalism;  4)  evidence  of 
teaching  ability;  and  5)  statement  of 
ability  to  contribute  to  the  enhancement 
of  student  awareness  and  appreciation 
of  diverse  ethnic/cultural  heritages. 
Provide  names,  addresses  and  tele¬ 
phone  numbers  of  three  references. 
Send  applications  to  Colleen  Callahan, 
Chair,  Search  and  Screen  Committee, 
Department  of  Journalism,  410  S.  3rd 
Street,  River  Falls,  Wl  54022-5001. 
Applications  sent  via  internet  will  not 
be  accepted.  Inquiries  may  be  E- 
mailed  to: 

colleen.a.callahan@uwrf.edu.  Review 
of  applicants  begins  February  1 ,  1 998 
and  continues  until  the  position  is  filled. 
AA/EEO 

ADMINISTRATIVE 

AN  EXCELLENT  newspaper  career 
opportunity  is  available  at  the  twice- 
weekly  newspaper  and  weekly  TMC  in 
Lexington,  Nebraska  located  in  Central 
Nebraska.  Position  requires  proven 
management,  marketing,  personnel, 
computer  and  team  building  skills. 
Applicants  need  demonstrated  capa¬ 
bilities  for  achieving  goals  related  to 
financial  performance,  customer  sat¬ 
isfaction,  staff  development  and  com¬ 
munity  building.  Excellent  compen¬ 
sation  and  benefits.  Interested  appli¬ 
cants  reply  to  Good  News,  Attn:  Robert 
Greene,  Suite  245  N  Alpiine  Centre, 
Bettendorf,  lA  52722. 


GENERAL  MANAGER/PUBLISHER  for 
mid-sized,  individually  owned,  daily  in 
a  fast  growing  Southwest  market. 
Write  fully  with  salary  requirements. 
Replies  treated  in  confidence.  Box 
08375,  Editor  &  Publisher. 


_ ADMINISTRATIVE _ 

EDITOR  AND  PUBLISHER 
Are  you  passionate  about  your  news¬ 
paper  and  the  market?  Are  you  tired  of 
traditional  journalism?  Can  you 
balance  the  responsibilities  of  product 
management  with  community  involve¬ 
ment?  Are  you  ready  to  contribute  to 
an  innovative,  market-driven  organiza¬ 
tion?  Are  you  a  team  player? 

Thomson  Indiana,  a  Thomson  News¬ 
papers  company,  is  seeking  an  experi¬ 
enced  professional  to  assume  the  role 
of  Editor  and  Publisher  at  the  Anderson 
Herald  Bulletin,  a  32,000-circulation 
daily  in  Anderson,  IN.  The  opening  is 
the  top  editorial  position  in  the 
newsroom.  Candidates  shauld  possess 
three  to  five  years'  management  expe¬ 
rience,  strong  editing  skids,  marketing 
savvy  and  a  commitment  to  innovative 
community  journalism. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.Box  90 14 
300  N.  Union  Street 
Kokomo,  IN  46901  -901 4 
Fax  (765)  459-3528 
E-mail:  wklowmanSktonline.com 


EXECUTIVE  DIRECTOR  needed  for 
Wyoming  Press  Association.  Director 
oversees  association,  advertising  and 
clipping  services.  Right  candidate  is 
dynamic  leader,  with  strong  people 
skills  and  proven  record  of  association 
management.  Send  resume  to  Search 
Committee,  Wyoming  Press  Associa¬ 
tion,  1369  N.  Fourth  St.,  Laramie,  \MY 
82072. 


GENERAL  MANAGER 

A  national  commercial  printing  com¬ 
pany  is  seeking  a  General  Manager 
for  it's  operation  in  the  Phoenix  area. 
Minimum  of  five  years  direct  manage¬ 
ment  of  a  printing/ newspaper  environ¬ 
ment  or  related  manufacturing  area 
required.  The  candidate  should  have 
thorough  knowledge  of  non-heat  web 
press,  distribution,  bindery  and  Pre¬ 
press  operations.  A  demonstrated  suc¬ 
cess  in  management  of  marketing/ 
sales  and  general  business  is  needed. 
Strong  communications  skills  and  the 
ability  to  motivate  people  is  necessary. 
A  degree  in  Business,  Industrial  Man¬ 
agement  or  related  field  is  preferred. 
Excellent  benefits  and  salary  package. 
Forward  resume  with  salary  history  to 
Box  08377,  Editor  &  Publisher. 


GENERAL  MANAGER  NEEDED. 
County  seat  weekly  newspaper  with 
shopper  seeks  working  manager  to 
lead  solid  team.  Advertising  back¬ 
ground  preferred.  Good  location, 
good  newspaper.  Send  resume  to 
General  Manager,  Putnam  County  Sen¬ 
tinel,  P.O.  Box  149,  Ottawa,  OH 
45875. 
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HELP  WANTED 


ADVERTISING 

MARKETING  EXECUTIVE 


ADVERTISING 

RETAIL  AAANAGER 


_ ADMINISTRATIVE _ 

MERGERS  AND  ACQUISITIONS 
Leading  M&A  Firm  (Est.  1959)  seeks 
highly-motivated,  self-starter  with 
strong  publishing  background  to  serve 
as  Senior  Associate.  Strong  financial 
acumen  and  ability  to  open  doors!  Con¬ 
tact,  in  complete  confidence.  Lorry 
Grimes,  President,  V/.B.  Grimes  &  Co., 
P.O.  Box  442,  Clarksburg,  MD  20871 ; 

Lgrimes299@aol.com 


OPERATIONS  MANAGER  FOR 
PRESS  REBUILDING  COMPANY 
Long  established,  well-known  Mid¬ 
western  press  rebuilding  company 
is  seeking  on  energetic  operations 
manager  with  good  management  skills. 
Person  must  be  a  team  player  able  to 
motivate  and  manage  plant  and  field 
personnel.  Experience  in  press  opera¬ 
tion  and  repairs  a  plus  but  not  a 
necessity.  Looking  for  a  career  oriented 
individual  who  wants  to  grow  with  a 
solid  company  offering  an  excellent 
benefits  package  and  a  great 
Midwestern  city  to  live.  Please  send 
resume  and  salary  requirements  to  Box 
08372,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  MANAGER  —  VYe  are 
seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  V/e  are  a  7,000  circulation  daily 
located  in  an  outstanding  community  in 
north  central  Indiana.  Our  newspaper 
is  a  member  of  the  Nixon  Newspapers 
organization  and  offers  an  excel¬ 
lent  salary/incentive/benefit  package. 
Because  our  market  is  extremely  com¬ 
petitive,  we  also  offer  a  unique 
challenge  and  tremendous  opportunity 
for  success.  Resumes  with  present  and 
expected  compensation  information 
will  be  considered.  Those  interested 
may  apply  to  Jim  VYidner,  publisher. 
The  Wabash  Plain  Dealer,  1 23  West 
Canal  Street,  Wabash,  IN  46992;  or 
fax  to  (219)  563-0816;  or  E-mail  to 
iwidner@intranix,com 


ADVERTISING  SYSTEMS 
TEAM  LEADER 

THE  TAMPA  TRIBUNE,  a  Media  Gen¬ 
eral  Newspaper,  is  seeking  a  qualified 
candidate  for  AIM  System  team  leader. 
This  position  is  responsible  for 
administering  and  maintaining  the  Col¬ 
lier  Jackson  (Geac)  advertising  informa¬ 
tion  system.  Must  communicate 
effectively  with  user  divisions  to  define 
technical  and  reporting  needs,  provide 
training,  troubleshoot  system  problems. 

The  successful  candidate  should  have  5 
years  newspaper  advertising/billing  IS 
experience;  GEAC  ad  system  experi¬ 
ence  preferred;  Microsoft  Office  know¬ 
ledgeable;  be  detail  oriented  and  have 
excellent  written  and  verbal  communi¬ 
cation  skills. 

Interested  applicants  should  send 
resume  and  salary  requirements  to: 
Human  Resources,  Attn:  L.  Haywood 
202  S.  Parker 
Tampa,  FL  33606 

or  fax  (813)  259-7387  att:  Haywood 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

Brrrrr!  Thinking  about  a  warmer 
climate?  Looking  for  a  people-oriented 
company  that  will  recagnize  your 
superb  efforts  and  accomplishments? 
We  need  an  experienced  ad  manager 
(coach!)  for  one  of  our  Western  US  com¬ 
munity  newspapers.  If  you're  good 
(and  athers  will  attest  to  it!)  and  need  a 
positive  change,  cantact  us.  We're 
loaded  with  apportunity  for  talented 
advertising  pras,  and  love  to  promote 
from  within.  Send  resume,  with  com¬ 
pensation  expectations  to  Mel  "Doc” 
Croucher,  c/o  Brehm  Communications, 
P.O.  Box  28429,  San  Diego,  CA 
92128. 


CLASSIFIED  ADVERTISING 
AUTOMOTIVE  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  graup,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professianal  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 

This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  an 
experienced  sales  staff,  and  strong 
leadership  skills  among  other  category 
managers  in  the  Classified  department. 
The  ideal  candidate  will  have  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising  and  a 
specific  knowledge  of  the  automotive 
category.  Excellent  salary,  banus,  and 
benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  S.  Ludlow  Street 
Dayton,  OH  45402 


EXPANDING  CLASSIFIED 
SALES  MANAGEMENT  OPPORTUNITIES 
IN  ARIZONA  NEWSPAPERS 

Growing  daily  market  seeks  experi¬ 
enced  classified  managers.  Phane 
room,  telemarketing,  outside  sales. 
Strong  organizational  and  cammunica- 
tion  skills,  as  well  as  successful  sales 
background  are  essential. 

Excellent  compensation  and  banus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
ta: 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 
P.O.  Box  15002 
Casa  Grande,  AZ  85230 


j  NEWSPAPER  ADVERTISING  SALES 

:  Creative,  aggressive  sales  professional 
;  to  handle  the  motion  picture  category 
:  for  the  Orange  Caunty  Register.  Expe- 
i  rience  in  newspaper,  the  film  industry 
;  and  promotions  preferred.  Please  fax 
I  resume  to  (71 4)  558-7544. 


Growing  group  in  Zone  2  requires 
weekly  and  daily  sales  management 
executive  far  oppartunities  prompted 
by  expansion.  Candidates  must  have 
proven  record  of  sales  achievements 
and  team  building  within  a  weekly  ar 
daily  group.  Progressive  benefits  and 
compensatian  package  awaits  the  pro¬ 
per  candidate.  Reply  to  Box  08378, 
Editor  &  Publisher. 


OUR  ADVERTISING  DEPARTMENT 
HAS  AN  OPENING  FOR  A 
CLASSIFIED  OUTSIDE  SALES  MAN¬ 
AGER.  THE  SUCCESSFUL  CANDIDATE 
WILL  HAVE: 

•Experience  with  Sll  system  or  similar 
newspaper  classified  front  end  system 
•Mathematical  skills 
•5  years  newspaper  work  experience 
•Supervisory  experience  of  5  or  more 
persons  for  at  least  1  year 
•Experience  in  creating  operations/ 
revenue  budget 

•College  degree  or  equivalent  experi¬ 
ence 

•Cammand  of  verbal  and  written 
English  language 

To  apply  for  this  position,  send  resume 
and  completed  application  to: 

Human  Resources 
The  Bakersfield  Californian 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 

EEO/MF/H 

RETAIL  ADVERTISING  TEAM  LEADER 

THE  TAMPA  TRIBUNE,  a  Media  Gen¬ 
eral  Newspaper,  has  an  immediate 
opening  for  a  retail  advertising  division 
team  leader.  Responsible  for  hiring, 
motivating,  training  and  leading  a  7-9 
member  market  team  in  the  North  Tam¬ 
pa/University  region.  The  successful 
candidate  must  have  the  ability  ta  wark 
effectively  with  draw-against-com- 
mission  sales  staff,  support  and  cre- 
ative/productian  team  members  ta 
provide  excellent  customer  service  and 
reach  aggressive  revenue  goals. 

The  qualified  candidate  will  have  a 
verifiably  strong  daily  newspaper 
advertising  sales  background  with 
leadership  or  supervisory  experience 
preferred.  They  must  have  excellent 
communication  skills  and  be  able  ta 
thrive  in  a  dynamic,  pragressive  team 
enviranment. 

Please  send  resume  and  salary  require¬ 
ments  to: 

Human  Resaurces,  Attn:  L.  Haywood 
The  Tampa  Tribune 
202  S.  Parker 
Tampa,  Florida  33606 
or  Fax  (81 3)  259-7387  attn:  Haywood 


The  award  winning  Corpus  Christi 
Caller-Times,  7  times  voted  Best  News¬ 
paper  in  Texas,  and  the  largest  daily 
newspaper  in  all  of  South  Texas,  cur¬ 
rently  has  an  opportunity  for  a  Retail 
Advertising  Manager. 

This  position  which  reports  to  the  vice 
president  of  advertising,  is  responsible 
for  developinig  initiatives  and  products 
which  grow  the  retail  and  key  account 
business;  recruiting,  training  and  lead¬ 
ing  a  diverse  sales  staff,  and  devel¬ 
oping  and  managing  both  operating 
and  revenue  budgets. 

The  successful  candidate  will  have  a  pro¬ 
ven  track  record  in  advertising/sales 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  a 
proven  leader  with  strong  project 
management  skills  as  well  as  outstand¬ 
ing  interpersonal  and  motivational 
skills.  Some  experience  using  data¬ 
bases  and  technology  to  further  soles/ 
productivity  goals  is  a  must. 

Boasting  a  year-round  tropical  climate. 
Corpus  Christi,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  At  the  Caller-Times,  we  offer 
a  competitive  salary,  and  excellent 
benefits  package  and  relocation 
assistance.  Reply  with  a  cover  letter 
and  resume  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
Attn:  Retail  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
Fax:  (512)  884-5357 
E-mail:  cthr@callercom 
EOE 


THE  VALENCIA  COUNTY  News- 
Bulletin,  a  20,000,  bi-weekly  newspa¬ 
per  located  25  minutes  from  Albuquer¬ 
que  needs  an  advertising  manager. 

VYe're  looking  for  a  manager  with 
hands-on  sales  experience  as  well  as 
management  capabilities.  Excellent 
bonus  program  along  with  a  great 
base  salary.  Our  benefits  package  is 
the  best  in  the  business,  along  with  a 
401  (k)  plan. 

Please  submit  resume,  include  salary 
history  and  expectations  to  Chris 
Baker,  PO.  Box  25,  Belen,  NM 
87002.  Fax:  (505)  864-3549. 


NME  ARE  LOOKING  FOR  an  ad  sales 
superstar!  South  Dakota  Newspaper 
Association  seeks  person  to  be  advertis¬ 
ing  sales  manager.  This  person  will 
represent  state's  141  weekly  and  daily 
newspapers  in  leading  association's 
advertising  sales  effort.  If  chosen,  you 
will  be  responsible  for  three  areas: 
representing  South  Dakota's  newspa¬ 
pers  to  major  advertising  clients  and 
advertising  agencies;  working  closely 
with  member  newspapers  ancT their  ad 
staffs  to  cultivate  new  business;  and 
managing  association's  small  ad 
department.  Ideal  candidate  will  be 
sales-driven,  possess  excellent  organi¬ 
zation  and  management  skills  and 
have  5-plus  years  advertising  sales 
experience.  Excellent  compensation 
and  benefits.  Send  your  letter  and 
resume  to  General  Manager,  SDNA, 
P.O.  Box  2230,  Brookings,  SD  57007. 
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HELP  WANTED 


_ ART/GRAPHICS _ 

ARTDIREQOR 

For  doily  legal  publication  in  New  York 
City.  Minimum  3  years  experience 
designing  pages  for  doily  newspaper. 
Able  to  handle  photo,  illustration 
assignments,  create  charts  and  graph¬ 
ics,  supervise  page  layout,  all  on  daily 
deadline.  Proficiency  with  Macintosh 
computers  (experience  with  ATEX  a 
plus).  Knowledge  of  QuarkXPress, 
Adobe  Photoshop,  Freehand  or 
Illustrator  required.  Pagination  experi¬ 
ence  preferred,  especially  with 
newsroom  conversion  to  pagination. 
Copy  editing  experience  also  desira¬ 
ble.  Send  resume  in  confidence  to; 

Box  NPM  (ML-428) 

300  East  42nd  Street,  2nd  Floor 
New  York,  NY  10017 

No  phone  calls,  please 
Equal  Opportunity  Employer 

CIRCULATION 

CIRCULATION  DIVISION  MANAGER 

Leading  daily/Sunday  newspaper  in 
upstate  New  York  is  seeking  a  well- 
organized  individual  with  at  least  5 
years  circulation  management  experi¬ 
ence  and  leadership  skills  to  manage  8 
to  10  district  managers  in  a  union 
environment.  Qualified  candidate  must 
possess  expertise  in  oil  aspects  of  cir¬ 
culation,  a  solid  sales  and  service  back¬ 
ground,  a  winning  attitude,  creativity  and 
the  ability  to  motivate.  We  offer  a 
competitive  salary  and  comprehen¬ 
sive  benefits  package.  Send  cover  letter 
and  resume  to  Box  08379,  Editor  & 
Publisher. 

Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
Midwest  PM,  6-day  independent. 
Located  about  1  1/2  hours  from  Chi¬ 
cago.  Growing  market.  Ideal  candi¬ 
date  will  have  prior  experience  with 
carrier  contests,  telemarketing  pro¬ 
grams,  direct  mail.  Excellent  compensa¬ 
tion  ond  benefits  package.  Apply  to 
Joyce  McCullough,  NewsTribune,  426 
Second  Street,  LaSalle,  IL  61 301 . 


CIRCULATION  SALES 
We  have  the  ideal  opportunity  for  an 
energetic  person  with  at  least  5  years 
of  successful  experience  in  Telemorket- 
ing  Soles  Manogement.  Looking  for  a 
creative,  proactive  candidate  with 
excellent  managerial  and  people  skills, 
with  the  ability  to  motivate  a  staff  of  5 
to  1 0  part-time  employees  to  meet  and 
exceed  sales  goals.  Must  have  strong 
sales  and  madceting  skills,  experience 
within  a  competitive  market,  experi¬ 
ence  with  the  TeleDirect  auto  dialer 
system  and  telemarketing  regulations, 
and  experience  with  diverse  methods 
of  subscription  sales  techniques.  If  you 
have  a  willing  attitude,  high  standards, 
and  the  ability  to  work  in  o  fast-paced 
environment,  send  your  resume  and  let¬ 
ter  explaining  why  you  are  the  right 
person  for  this  job  to  Box  08374, 
Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
wanted  for  a  group  of  prestigious  com¬ 
munity  weeklies  in  central  New  Jersey. 
Must  have  circulation  or  retail  sales 
experience,  be  self- motivated,  goal 
oriented,  creative,  and  have  a  burning 
desire  to  succeed.  We  seek  a  computer 
savvy  individual  with  strong  written/ 
presentation  skills  and  top  notch  orga¬ 
nizational  ability.  Must  come  with  a 
solid  track  record,  be  experienced  in 
all  facets  of  sales  and  pramotians, 
including  door  to  door  soles,  con¬ 
tractor  telemarketing  and  direct  mail. 
Excellent  interpersonal  skills  and  the 
ability  to  interact  with  the  community 
required.  Competitive  salory  plus  incen¬ 
tive  based  on  results  as  well  as 
excellent  fringe  benefits.  Send  resume, 
including  salary  history  to  The  Prin¬ 
ceton  Packet,  Inc.  (EP),  P.O.  Box  350, 
Princeton,  NJ  08542,  ATTN:  Humon 
Resources,  or  fax  to  (609)  921-8648. 
EOE 


CONSUMER  MARKETING  A4ANAGER 

The  Consumer  Marketing  Manager  will 
coordinate  creation  of  circulotion 
morketing  strotegies  ond  monage  their 
implementation,  me  desirable  candidate 
will  collaborate  with  home  delivery  and 
single  copy  in  all  aspects  of  sale  and 
retention,  including  pricing,  promotion 
and  direct  marketing.  Responsibilities 
include  but  are  not  limited  to;  select¬ 
ing  and  managing  circulation  sales 
vendors  (such  as  telephone  sales,  door-to- 
door  sales,  direct  marketers),  partic¬ 
ipating  in  any  interdepartmental  teams 
responsible  for  readership  develop¬ 
ment,  marketing  to  specific  audience 
segments  and  reader  retention. 

MINIMUM  REQUIREMENTS; 

•Motivated  self-starter 
•Creative 

•Consumer  marketing  know-how 
•Organized 

•Team  player/collaborative  style 
•Direct  marketing  to  consumers 
•Database  marketing 

Qualified  applicants  should  submit  a 
resume  and  cover  letter  to  The  Portland 
Newspapers,  Fluman  Resources  Depart¬ 
ment,  “Attention  Consumer  Marketing 
Manager  Search”,  390  Congress  Street, 
Portlond,  ME  04101. 

EOE 


CREW  SALES 

Can  yaur  crews  meet  the  challenges  of 
o  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


_ EDITORIAL _ 

BRIDGE  NEWS,  a  leading  financial 
wire  service,  seeks  high-energy 
reporter  to  cover  energy  markets  and 
news  in  Houston.  Good  writing  and 
source-building  a  must.  Contact  Pam 
Conway  at  pconway@bridge.com  or  at 
Bridge  News,  3  World  Financial  Cen¬ 
ter,  28th  floor.  New  York,  NY  1 0281 . 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR  -  SND 
voted  us  one  of  the  world's  best 
designed  and  now  we  want  to  get  bet¬ 
ter.  The  Longmont,  CO  Daily  Times- 
Call  is  expanding  its  staff  and  looking 
for  someone  with  strong  news  judg¬ 
ment  and  design  skills  to  match.  Job 
includes  daily  design  of  open  locol  dis¬ 
play  pKige  with  occasional  A1  and 
wire  duties.  QuarkXPress  experience  a 
plus.  Send  resume  and  clips  to  Person¬ 
nel  Manager,  ATTN:  Editor,  Daily 
Times-Call,  P.O.  Box  299,  Longmont, 
CO  80502. 


ASSISTANT  NEWS  EDITOR  -  Award 
winning  Central  California  daily  is  seek¬ 
ing  candidates  for  full-time  Assistant 
News  Editor  for  a  four-person  copy 
desk.  Speed,  accuracy,  assertiveness 
and  management  ability  are  key.  Must 
be  able  to  write  crisp,  compelling 
headlines;  edit  tightly  and  quickly; 
solid  page  designs;  inspire  ancf  coach 
staff.  Three  years  editing  experience; 
journalism  degree  or  equivalent;  daily 
newspaper  experience  helpful.  Visalia 
Times-Delta  is  a  Gannett  owned  news¬ 
paper  and  appreciates  the  advantages 
of  a  diverse  workforce  through  o  com¬ 
mitment  to  equal  employment  oppor¬ 
tunity.  Send  resumes,  references  and 
samples  to  Visalia  Times-Delta,  330  N. 
West  St  ,  Visalia,  CA  93291. 

E-mail;  sfoust@visalia.gannett.com 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


CIRCULATION 


_ EDITORIAL _ 

BIG  HORN  COUNTY  NEWS  in 
Hardin,  Montana  seeks  experienced, 
professional  editor;  news,  sports  and 
photo  abilities  essential.  Well- 
established  weekly  in  farm-ranch  coun¬ 
try  neor  mountains,  skiing,  blue-ribbon 
trout  stream,  hunting.  Send  resume  and 
clips  immediately  to  James  E.  Moore  II, 
publisher.  News  Montana,  Inc.,  P.O. 
Box  309,  Red  Lodge,  MT  59068.  Posi¬ 
tion  closes  Friday,  January  23. 

BRIGHT  REPORTER?  Feel  unappre¬ 
ciated?  Held  Back?  Rarin'  to  grow? 
If  you  ore  chosen,  our  tough,  veteran 
editor  (a  Pulitzer  winner)  will  work 
with  you  one-on-one.  We  offer  low 
pay,  limited  benefits,  long  hours, 
demanding  performance  and  outstand¬ 
ing  coaching  in  a  small,  competitive, 
two-daily-paper  market.  Na  drifters, 
drunks,  lazy  performers,  ski  bums,  or 
mama's  babies  wanted.  Call  Joan  at 
(603)  752-1200. 


BUREAU  CHIEF 

The  Birmingham  News  is  seeking  a  pro¬ 
ven  performer  to  lead  our  state  capital 
bureau  in  Montgomery.  Must  be  an 
aggressive  reporter  and  strong  writer. 
Also  must  be  experienced  in  covering 
overnment.  The  ideal  candidate  will 
ave  5-10  years  experience,  including 
supervisory  assignments.  Submit 
resumes  and  clips  by  February  1 3  to: 
Glenn  Stephens 
Stale  Editor 
The  Birmingham  News 
2200  4lh  Avenue  North 
Birmingham,  AL  35203 
EOE  M/FADA 


CIRCULATION 


Vbu  always  had  the  ability.  You  just  didn't 
have  the  right  opportunity.  Until  Now. 


Circulation  Positions  -  C78 

We  have  several  positions  available  from  entry  level  to  management  within 
our  circulation  department.  These  positions  involve  developing  marketing 
strategies  and  providing  customer  service  and  creating/maintaining  data¬ 
bases  to  increase  our  subsaiption  sales  Bachelor’s  degree  or  ec^ivalent 
and  strong  organizational,  analytical  and  communications  skills  retquired. 
Please  respond  with  resume  and  cover  letter  to: 

•  MAIL:  Human  Resources,  Job  CocJe  C78 

Community  Newspaper  Company 

P.O.  Box  91 13 

Needham,  MA  02192-91 1 3 

•  E-MAIL  Jobs@CNCcom 

•  FAX:  (781)433-6740 

Or  you  may  rec|uest  an  application  for  employment  by  calling  Mary  at 
(781)433-7851. 


COMMUNITY 

NEWSPAPER 

COMPANY 


Because  the  most 
important  news  begins 
In  your  own  backyard. 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  EDITORS 

The  Orange  County  Register's  business 
department  has  openings  for  a  Senior 
Team  Leader  and  two  Team  Leaders. 

The  Senior  Team  Leader  will  focus  on 
the  development  of  the  business  prod¬ 
ucts  and  the  training  and  development 
needs  of  all  business  staffers.  The 
department  consists  of  three  editors,  1 5 
reporters,  2  art  directors,  news  editor, 
wire  editor,  copy  editor  and  two  news 
assistants. 

The  two  Team  Leaders  will  supervise 
reporters  and  business  products  {a  Busi¬ 
ness  Monday  magazine;  a  Sunday 
personal  finance  section;  and  a  daily 
Business  section)  and  work  with  the 
Senior  Team  Leader  in  the  leadership 
and  management  of  the  Money  Team. 
Candidates  should  have  at  least  five 
years  of  business  journalism.  They  also 
must  be  exceptional  at  teaching  and 
coaching.  Strong  management,  com¬ 
munication  and  leadership  abilities  are 
a  must. 

If  you  are  interested  in  any  of  the  three 
positions,  send  a  resume  and  cover  let¬ 
ter  to  Robin  Doussard,  deputy  editor. 
Orange  County  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701. 
Fax:  (71 4)  664-5052. 

E-mail;  Rdoussard@link.freedom.com 


BUSINESS  REPORTER:  The  Middlesex 
News  is  an  award  winning  daily  pub¬ 
lication  serving  eastern  Massachusetts. 
Ideal  candidates  have  newspaper 
experience  covering  high-tech  business 
news.  Please  send  resume  and  samples 
to:  cstaub@cnc.com  or  write  CNC,  33 
New  York  Ave.,  Framingham,  MA 
01701. 


BUSINESS  WRITER 

Full-time  business  writer  needed. 
Feature  writing,  news,  re-writing,  and 
coordinating  freelancers.  Fun  place  to 
work,  growth  potential,  and  benefits. 
Send  resume  and  pay  requirements  to 
Al  Raines,  Vancouver  Business  Journal, 
2525  E.  Fourth  Plain  Blvd.,  Vancouver, 
WA  98661. 


CITY  DESK  -  The  Times-Union,  upstate 
New  York's  most  decorated  newspa¬ 
per,  seeks  an  editor  to  join  our  city 
desk  staff  to  help  direct  local  coverage 
and  to  inspire  reporters.  We  are  look¬ 
ing  for  an  energetic  journalist  with 
leadership  abilities  and  solid  reporting 
and  editing  experience,  particularly  in 
a  competitive  market.  Cover  letter, 
resume  and  editing  samples  to  Jim 
Michaels,  executive  city  editor.  Times 
Union,  Box  15000,  Albany,  NY 
12212,  Confidential  fax:  (518)  454- 
5811.  We  are  an  equal  opportunity 
employer. 


_ EDITORIAL _ 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  cansider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  J.  Bruce  Baumann,  managing  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR:  Minimum  three  years' 
experience  in  layout,  design,  pagina¬ 
tion.  Competitive  hours,  wages  and 
benefits.  Send  resume,  clips  to  Jack 
Bianchi,  managing  editor,  Springfield 
News-Sun,  202  N.  Limestone  Street, 
Springfield,  OH  45503. 


COPY  EDITOR 

Copy  Editor  for  20,000  circulation,  7- 
day  a  week  daily.  Send  resume  and 
three  references  to  Lee  Irwin,  news 
editor.  The  Yuma  Daily  Sun,  P.O.  Box 
271 ,  Yuma,  AZ  85366-0271 ,  or  fax  to 
(520)  782-7369. 


_ EDITORIAL _ I 

COPY  EDITOR.  We  need  an  editor  • 
with  strong  word  skills  and  design  ■ 
ideas  to  join  our  news  desk  as  a  copy  • 
editor/page  designer.  Duties  include  • 
editing  stories,  writing  headlines  and  • 
designing  section  fronts  and  inside  I 
pages  for  25,000  circulation  daily.  Col-  ■ 
lege  degree  required.  QuarkXPress  • 
experience  helpful.  Send  resume,  work  • 
samples  to  Jim  Faddis,  The  Independent,  • 
P.O.  Box  1 208,  Grand  Island,  NE  i 
68802.  ! 


COPYEDITOR— LAYOUT 
National  magazine  group  located  in 
boatyard  in  Essex,  CT,  seeks  layout/ 
copy  editor  to  join  design  team.  Must 
be  experienced  in  magazine  or  news¬ 
paper  layout,  have  a  proven  sense  of 
page  design,  and  be  proficient  with 
QuarkXPress.  Also  a  must  is  the  ability 
to  write  headlines  and  edit  photo  cap¬ 
tions.  Strong  copy  editing  skills  a  plus. 
Send  resume,  best  page  layouts,  and 
salary  requirements  to  Asa  Christiana, 
design  chief.  Soundings  Publications, 
35  Pratt  St.,  Essex,  CT  06426. 


COPY  EDITOR/SPECIAL  SEaiONS 
Daily  Star  (www.hammondstar.com),  a 
1 4,000  five-day  PM  with  Sunday  AM 
has  an  opening  on  its  three-person 
layout  desk.  QuarkXPress  skills  a  plus. 
Send  resume,  layout  samples  to  Manag¬ 
ing  Editor  Lillian  Mirando,  P.O.  Box 
1 1 49,  Hammond,  LA  70404. 

(lmirando@intranix.com) 


NOW! 

Let  the  Listings  in  the  Industry's  Most 
Reputable  Sources  Make  a  Name  for  You! 


9,000+ Paid 
Circulation! 


VI  ^ 


4,000  Additional 
Bonus  Circulation! 

Newspaper  Production 
Directors  &  Managers 


„  Stand  Out  From  The  Rest! 

Heres  How: 

1.  LOGO;  Include  your  logo  for  Instant  Recognition  and  Increased  Awareness. 

2.  BOLO  THE  FIRST  LINE  OF  YOUR  LISTING:  Initiate  recall  with  Impact. 

3.  PROMOTIONAL  COPY:  Use  up  to  15  lines  of  copy  to  tell  industry  buyers  why 
your  product/service  is  so  effective. 


COPY  EDITOR  -  Entry-level  position  still 
open  on  news  desk  of  top  Bay  Area 
daily.  Excellent  editing,  headlines, 
design  essential;  QuarkXPress  pagina¬ 
tion  skills  preferred.  Shifts  include 
nights,  weekends.  Send  tear  sheets  and 
references  to  Maureen  Fissolo,  news 
editor.  Daily  Republic,  P.Q.  Box  47, 
Fairfield,  CA  94533. 

Fax  (707)  425-5924 
E-mail:  drnews@dailyrepublic.com 


CALL  NOW! 


Space  Oeadline:  January  9, 1998  Copy  Deadline;  January  16, 1998 

Contact  one  of  E&P's  Classified  Sales  Representatives:  212-675-4380 

VOICE:  Eileen  Long,  ext.  170  E-MAIL:  eileenl@mediainfo  com 


Hazel  Preuss,  ext.  171 
Matt  Wilcox,  ext.  173 

Or  Write:  Editor  &  Publisher,  Attention:  Classified 

1 1  West  19th  Street,  New  York,  NY  1001 1  -4234 
Fax:212-929-1259 


hazelp@mediainto.com 

mattw@mediainfo.com 


PIBI.ISHKR 


_ EDITORIAL _ 

COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  St.,  Johnstown,  PA 
15907-0340. _ 

COPY  EDITOR 

Top  pay  for  night  work  at  New 
Hampshire's  largest  newspaper.  Sports 
and  pagination  skills  preferred.  Submit 
resume  and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03 1 08-9555 
No  phone  calls,  please 


DAILY  PRESS 

NEWS  STAFF  OPENINGS 


The  Daily  Press,  an  award-winning 
30,000  circulation,  7-day  AM  paper 
in  Southern  California  is  seeking 
applications  for  two  positions.  The 
oaper  is  90  miles  NE  of  LA  and  180 
miles  from  Las  Vegas. 

CITY  EDITOR:  Applications  are  being 
sought  for  a  city  editor  to  direct  local 
news  coverage.  This  person  would 
supervise  reporters,  photographers  and 
a  graphic  artist,  coordinate  special 
projects  and  coverage  with  our  sister 
paper  in  Barstow.  Must  direct  person¬ 
nel,  manage  schedules,  conduct 
performance  reviews  and  serve  as 
front-line  editor  for  local  stories.  Appli¬ 
cant  must  have  a  college  degree,  1 
year  management  experience,  prior 
editing  experience,  3-5  years  daily 
newspaper  experience  and  good  com¬ 
puter  skills. 

REPORTER:  Applications  are  being 
accepted  for  a  general  assignment 
reporter  who  is  ambitious,  has  a  flair 
for  feature  writing  and  skills  to  excel  at 
hard  news  reporting  and  analyze 
trends.  This  reporter  must  be  a  self¬ 
starter,  adept  at  juggling  and  meeting 
daily  and  longer  term  deadlines.  Good 
computer  skills  are  also  needed.  Prior 
experience  at  a  daily  newspaper  and  a 
college  degree  are  required. 

To  apply  send  cover  letter,  resume  and 
clips  by  January  23  to  Day  Managing 
Editor  G.  West,  Daily  Press,  P.O.  Box 
1389,  Victorville,  CA  92393. 

EDITOR/REPORTER:  Energetic  and 
experienced  small  community  newspa¬ 
per  editor/reporter/publisher  wanted 
to  take  on  the  challenge  of  establishing 
a  weekly  newspaper  in  Colorado  west¬ 
ern  slope  market.  Position  requires 
knowledge  and  experience  in  all  facets 
of  the  business.  Send  application  letter 
with  resume,  writing  and  photo  sam¬ 
ples,  and  salary  requirements  to  Box 
08373,  Editor  &  Publisher,  by  Feb.  1 5. 


40  EdiUtr  &  Pt  Bi.isiiHR 


http;//www.mcdiainfb.t«)m 


Jam  ARY  10,  1998 


HELP  WANTED 

EDITORIAL  j  EDITORIAL 

EDITOR/WRITER  j  EDUCATION  WRITER 

MEDIA  INC.,  the  NW's  marketing  i 

media,  and  creative  services  newspa-  j  There's  no  more  important  beat  than 
per.  Strong  reporting,  editing,  writing,  :  education.  Here's  your  chance  to  prove 


organizational  skills.  Entrepreneurial, 
fast-paced  environment  for  ambitious 
candidate.  Salary/benefits  DOE.  Fax 
or  E-mail  resume:  MIP  (206)  382- 
9437,  rwoltjert@media-inc.com 

EDITOR:  Photo  editor  for  award  win- 
ning  Long  Island  newspapers.  Shoot, 
assign,  edit  photos.  Experience  with 
scanning  and  PhotoShop.  Must  have 
car.  Fax  resume,  clips  attention  Fran 
Evans  (51 6)  569-4942. 

EDITOR 

Award-winning  alternative  newsweekly 
seeks  dynamic  editor.  Must  have  man¬ 
agement  experience  and  a  strong 
sense  of  editorial  mission.  Twenty-one 
years  old;  40,000  circulation;  part  of 
young  and  growing  Central  Massachu¬ 
setts  publishing  company. 

Send  resumes  to: 

Allen  Fletcher 
Worcester  Publishing  Ltd. 

1 72  Shrewsbury  St. 

Worcester,  MA  0 1 604 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

EDITORS 

New  Times  is  looking  for  editors  ot  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for  a 
managing  editor  and  an  associate 
editor  in  Miami. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 
No  phone  calls,  please. 

EDITORS 

We  seek  experienced  candidates  for 
our  overnight  news  desk  and  for 
features/rewrite  editing  positions. 
Familiarity  with  business  and  financial 
markets  is  a  plus.  Send  caver  letter  and 
resume,  with  references,  to  Managing 
Editor,  Asian  Wall  Street  Journal,  GPO 
Box  9825,  Hong  Kong. 


it.  The  Stuart  News,  a  rapidly  growing 
(3%  to  4%  a  year),  highly  competitive 
Southeast  Florida  paper,  whose  circula¬ 
tion  peaks  at  54,000  in  the  winter  sea¬ 
son,  is  looking  for  an  experienced  edu¬ 
cation  writer  who  wants  ta  break  into 
the  nation's  best  newspaper  market. 
This  is  a  demanding  job  in  a  highly  com¬ 
petitive  market.  No  entry-levels,  please, 
and  no  one  who  doesn't  want  to  work 
hard.  Send  your  resume  and  7-10  best 
clips  to  Nancy  Smith,  managing  editor, 
P.O.  Box  9009,  Stuart,  FL  34995.  Or 
Fax  to  (561 )  221-4246. 

EOE  DFWP. 

EXECUTIVE  EDITOR  who  wants  to  Edit, 
train,  motivate,  set  strategic  goals  and 
help  gain  new  ground  in  a  competitive 
circulation  market.  If  you  want  a  job 
that  will  leave  you  fulfilled,  send  your 
cover  letter,  resume,  salary  history, 
references  and  work  samples  to  Marc 
Romanow,  publisher.  The  Herald,  1 
Herald  Square,  New  Britain,  CT 
06050. 

EXPERIENCED  EDITOR  for  a  15,000 
weekly  community  newspaper  covering 
5  cities  west  of  Cleveland.  Send  resume 
to  Douthit  Communications,  P.O.  Box 
760,  Sandusky,  OH  44870,  Attn: 
Joanne  Kraine. 

FEATURES  PAGE  DESIGNER/ 
COPYEDITOR 

The  Carpus  Christi  Caller-Times,  a 
70,000  circulation  daily  (95,000  Sun¬ 
day)  recently  added  to  the  Scripps 
Howard  chain,  has  an  immediate  open¬ 
ing  for  a  Features  Page  Designer/ 
Copy  Editor.  Position  involves  design 
and  pagination  of  Living,  Food  and 
Travel  sections  and  weekly  entertain¬ 
ment  and  People  tabloids.  Some  edit¬ 
ing  and  headline  writing.  Ideal  candi¬ 
date  will  hove  demonstrated  ability  pro¬ 
ducing  creative  designs  using  QuarkX¬ 
Press  and  possess  good  copy  editing 
skills  and  news  judgment.  Daily  news¬ 
paper  experience  preferred  The 
Caller-Times  has  been  awarded  Best 
Newspaper  in  Texas  below  100,000 
circulation  seven  out  of  the  past  nine 
years.  This  award-winning  team  of 
writers,  editors,  photographers  and  art¬ 
ists  will  challenge  you  to  reach  a 
higher  level  of  performance.  Com¬ 
petitive  salary,  excellent  benefits  and  a 
relocation  allowance. 

Send  resume  and  work  samples  to: 

Corpus  Christi  Caller-Times 
Attn:  Human  Resources  - 
Features  Copy  Editor 
P.O.  Box  9 136 
Corpus  Christi,  TX  78469 
E-mail:  cthr@caller.com 


EDITORIAL 


EDITORIAL 


FLORIDA  BUSINESS 
TECHNOLOGY  EDITOR 

DigitalFlorida,  the  Florida  monthly 
print  newsmagazine,  focusing  on  the 
state's  growing  digital  economy,  is 
seeking  a  new  editor.  DigitalFlorida 
focuses  on  how  technology  is  reshap¬ 
ing  critical  elements  of  the  Florida 
economy. 

DigitalFlorida  is  published  by  Warfield 
Media,  the  dominant  award  winning 
digital  (www.review.net)  and  print  pro¬ 
vider  of  regional  and  local  business-to- 
business  and  technology  news. 

We  are  seeking  a  highly  talented 
editor  to  play  a  prominent  role  in 
expanding  business.  For  more  informa¬ 
tion  please  send  E-mail  to: 

editorfla@dbusiness.com 


GAY  NEWS  EDITOR 

TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/features 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  several  pieces  a  week, 
oversee  staff,  design  by  QuarkXPress 
(PC),  plan  for  future  issues.  Excellent 
salary  &  benefits  package.  Move  to 
South  Florida  and  be  yourself.  Fax 
resume  (305)  756-6932,  and  mail 
clips  (  TWN,  901  NE  79  Street,  Miami, 
FL  33138.)  Start  work  immediately 


GENERAL  ASSIGNMENT  REPORTER 
for  Illinois'  largest  downstate  daily. 
Minimum  one  year  daily  newspaper 
experience,  proven  enterprise  and 
productivity.  Women  and  minorities 
especially  encouraged  to  apply.  Send 
resume,  clips  to  Jerry  McDowell, 
metro/ city  editor.  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61 643. 


MANAGING  EDITOR 
The  Repository  (daily  62,000,  Sunday 
81 ,000),  in  Canton,  Ohio,  seeks  manag¬ 
ing  editor  to  run  65-person  depart¬ 
ment.  Must  have  solid  experience  in 
news  operations,  know  how  to  get  con¬ 
tinuous  improvement  from  self  and 
others,  and  know  how  to  manage 
other  managers.  Also  must  work  with 
other  departments  to  solve  problems 
for  benefit  of  newspaper.  High-level 
design  and  paginatian  skills  make 
qualified  applicants  even  more 
attractive.  Send  resume  and  letter 
describing  interest  to 

David  C.  Kaminski,  editor 
The  Repository 
500  Market  Ave.  S 
Canton,  OH  44702-21 93 


MANAGING  EDITOR 
Staff  of  dozen  reporters  needs  smart, 
experienced,  energetic  editor  to  guide 
coverage  for  award-winning,  10,000- 
circulation  community  newspaper. 
Growing  company,  locally  owned  and 
operated,  since  1973.  Twice-weekly 
paper  beats  out  local  doilies  for  circula¬ 
tion  dominance  in  beautiful  upstate 
New  York  at  Berkshires  edge.  Send 
resume,  samples,  salary  history  to  Vicki 
Simons,  The  Independent,  P.O.  Box 
246,  Hillsdale,  NY  12529. 


MANAGING  EDITORS 

Thomson  Indiana,  a  Thomson  News¬ 
papers  company  headquartered  in 
Anderson,  IN  is  seeking  experienced 
editors  ready  to  move  into  newsroom 
management  positions.  Thomson  Indi¬ 
ana  consists  of  weekly  and  daily 
newspapers  ranging  in  circulation  from 
4,000  to  32,000.  Candidates  should 
possess  experience  in  a  department 
management  role,  strong  editing  skills 
and  a  commitment  to  innovative  com¬ 
munity  journalism.  We  seek  innovative 
team  players  who  can  train  and 
mativate  staffers  and  who  recognize 
success  comes  from  producing  market- 
driven  community  information. 

Good  salary  and  benefit  package, 
including  medical,  dental,  eye  care 
and  401  (k). 

Mail,  fax  or  E-mail  cover  letter,  salary 
history  and  resume  to: 

Wayne  K.  Lowman 
Senior  Editor,  Thomson  Indiana 
Executive  Editor  and  Publisher 
Kokomo  Tribune 
P.O.  Box  90 14 
300  N.  Union  Street 
Kokomo,  IN  46901-9014 
Fax:  (765)  459-3528 
E-mail:  wklowman@ktonline.com 


MANAGING  EDITOR.  Editorially 
driven  Long  Island  weekly  newspapers 
seek  leader  for  20-person  editorial 
team.  Need  strong  writing  and  editing 
skills,  management  experience,  page 
design,  OuarkXpress,  internet  a  plus. 
Excellent  salary  and  benefit  package. 
Resume,  clips  attention:  Louise  Z., 
Richner  Communications,  379  Central 
Avenue,  Lawrence,  NY  1 1 559  or  FAX 
(516)  569-4942 


MARKET  RESEARCH  firm  seeks  experi¬ 
enced  writer/ researchers  for  freelance 
reporting  in  following  fields:  consumer 
products,  industry,  health  care,  tech¬ 
nology  and  retail.  Newspaper  or 
trade  publication  experience  preferred. 
Send  resume  and  clips  by  E-mail: 
annief@sirius.com,  mail  to  OTA/Off 
The  Record  Research,  300  Broadway, 
Suite  39,  San  Francisca,  CA  94113,  or 
fax:  (415)  362-0124. 


MARKETING  NEWS,  a  Chicago-based 
weekly  trade  publication  for  the  market¬ 
ing  profession,  seeks  experienced  self- 
directed  reporter  to  cover  all  aspects  of 
marketing  and  market  research  for 
30,000  readers.  Will  develop  the  beat, 
build  a  source  database,  write  top- 
quality  news  and  analysis  on  tight 
deadlines.  Bachelor’s  degree  in  jour¬ 
nalism,  5  year's  business  reporting 
experience  for  a  newspaper  or  moga- 
zine  required,  including  coverage  of 
marketing  industry. 

Send  resume,  applicable  clips  and 
salary  needs  to  Patti  Voglino,  Amer¬ 
ican  Marketing  Association,  250  S. 
Wocker  Dr.,  Chicago,  IL 60606-5819. 

PLEASE  -  NO  PHONE  CALLS! 
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EDITORIAL  !  EDITORIAL 


METRO  EDITOR 

The  San  Francisco  Examiner  has  an 
immediate  opening  for  a  creative 
Metro  Editor  who  understands  the 
unique  daily  challenge  and  excitement 
of  an  afternoon  paper  and  relishes  the 
opportunity  to  oversee  broader 
enterprise  for  a  Sunday  paper  in  a 
highly  competitive  environment. 

Candidates  must  be  strong  story 
editors  who  con  set  journalistic  and 
workplace  standards,  and  com¬ 
municate  them.  They  should  have  solid 
backgrounds  in  newsroom  manage¬ 
ment  as  well  as  in  reporting  and  edit¬ 
ing. 

Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  1 10  Fifth  St., 
San  Francisco,  CA  94103.  (415)  777- 
7858.  E-mail:  porter@examiner.com 

MONTHLY  Cleveland-based  national 
doctor  magazine  seeks  fulltime  experi¬ 
enced  writer.  Your  articles  will  convey 
advice  on  dealing  with  patients,  law¬ 
yers,  HMOs,  Medicare,  and  gov¬ 
ernment  agencies.  Knowledge  of  the 
business  side  of  medicine  helpful,  but 
editing  skills  count  for  more.  Pleasant 
campus-like  offices,  good  benefits, 
some  travel.  Pay  in  the  $30's.  Send 
resume,  cover  letter,  and  2  writing  sam¬ 
ples  to  Larry  Frederick,  Advanstar 
Communications,  270  Madison  Ave., 
New  York,  NY  10016. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR  —  The  Tribune- 
Democrat  in  Johnstown,  PA  (49,000 
daily-AM,  53,000  Sunday)  has  an 
opening  for  a  news  editor. 

We  are  looking  for  someone  who  can 
make  deadline,  handle  news  content, 
edit  local  and  wire  and  give  us  just  the 
right  headline  at  the  right  time.  We 
need  a  word  person  who  can 
supervise,  lead  a  staff  and  get  out  a 
newspaper  every  day. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity  with  pleasant  surroundings. 
Please  send  resume  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


NEWS  EDITOR 

The  Durango  Herald  in  scenic 
Southwest  Colorado  seeks  a  news 
editor  to  design  and  execute  Page  1 
and  aversee  copyediting  and  page 
preparation  throughout  the  paper.  This 
key  newsroom  position  requires  strong 
news  judgment,  creative  page-design 
and  headline-writing  skills,  a  strong  com¬ 
mand  of  grammar  and  style,  and  the 
ability  to  supervise  and  teach  sub- 
ardinates.  The  newsroom  is  fully 
paginated.  Send  letter,  resume  and 
wark  samples  ta  David  Staats,  manag¬ 
ing  editor,  Durango  Herald,  P.O. 
Drawer  A,  Durango,  CO  81302, 
phone  (970)  247-3504.  Our  web  site  is 
at  www.durangoherald.cam 

NEWS/WIRE  EDITOR.  Join  us  in  seek¬ 
ing  to  make  our  paper  more  readable, 
stimulating  and  even  indispensable  to 
our  readers.  Positian  requires  good 
news  judgement,  working  knowledge 
of  national  and  international  news  and 
a  strong  belief  in  and  understanding  of 
the  importance  of  local  news  on  the 
front  page.  Must  have  flair  for  quality 
front  page  design.  Experience  with 
Macintosh  QuarkXPress  preferred.  The 
person  hired  will  be  in  charge  af  a  six- 
member  copy  desk.  We  welcome  new 
ideas  ta  improve  content  and  design  as 
a  means  to  help  readers  understand 
their  world.  Women  and  minorities 
encouraged  to  reply.  Send  resume, 
samples  af  work  to  Stephen  Bennett, 
managing  editar,  The  Post-Star,  P.O. 
Box  21 57,  Glens  Falls,  NY  12801. 

NEWSWEEKLY  SEEKS  EDITOR 

The  Times  of  Acadiana,  Louisiana's 
nationally  recognized  newsweekly,  is 
looking  for  an  editar  to  fill  its  top  news 
management  post.  Locoted  in 
Lafayette,  the  heart  of  Cajun  country. 
The  Times  enjoys  an  unusually  strong 
market  position  against  a  Thomson- 
owned  daily. 

We  got  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  palitical 
and  business  worlds,  along  with  out¬ 
standing  coverage  of  the  area's  thriv¬ 
ing  arts,  cultural  and  entertainment 
scene. 

We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  role  —  someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicas  as  zydeco  musicians 
and  crawfish  farmers.  You  must  have 
an  extensive  writing  background  and  a 
minimum  af  three  years  af  editing 
experience,  preferably  at  a  news¬ 
weekly  or  city  magazine,  with  the  talent 
ta  aversee  phatography  and  art  direc¬ 
tion. 

Send  resume  and  clips  to  Publisher,  c/o 
The  Times  of  Acadiana,  P.O.  Drawer 
3528,  Lafayette,  LA  70502. 


_ EDITORIAL _ 

NIGHT  COPS/ 

GENERAL  ASSIGNMENT  REPORTER 

The  Yark  Daily  Record,  a  growing 
43,000  AM  daily,  seeks  a  reparter  to 
cover  police  and  county  law  enforce¬ 
ment  issues  and  how  these  issues  ciffect 
our  readers.  Positian  also  includes 
general  assignment  work.  We  are 
located  50  miles  narth  of  Baltimore. 
Send  resume,  clips  to  the  Metro  Editor, 
York  Daily  Record,  P.O.  Box  15122, 
York,  PA  1 7405  (www.ydr.com).  EOE. 

NIGHT  COPY  EDITOR 

If  you're  looking  for  a  chance  ta  hane 
your  skills  as  a  capy  editar  at  a 
15,000  daily  paper  that  looks,  feels 
and  thinks  af  itself  as  a  much  larger 
arganization,  consider  The  Recorder  in 
Greenfield,  MA.  It's  night  work,  on  the 
front  lines  in  the  battle  far  accuracy, 
quality  reparting  and  salid  writing.  We 
print  in  the  Cannecticut  River  Valley 
amid  the  foothills  of  the  Berkshires,  sur¬ 
rounded  by  five  major  colleges,  and 
caver  27  small  New  England  towns  in  a 
manner  they've  become  accustomed  to 
during  the  past  200-plus  years.  Join 
us? 

Tim  Blagg,  editor 
The  Recorder 

Phone:  (41 3)  772-0261  Ext.  250 
Box  1 367 

Greenfield,  MA  01 302 

REPORTER  -  The  Tribune-Democrat  in 
Johnstawn,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knawledge  af  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  ane  haur  fram  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstawn 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. _ 

REPORTER  --  Philadelphia  suburban 
daily  seeks  aggressive,  curious,  hard¬ 
working  reporter  with  lots  of  ideas  and 
a  strong  desire  to  be  the  best  on  his/ 
her  beat.  Must  know  a  good  news 
story  and  how  to  report  it.  Send  letter, 
resume  and  clips  to  Lanny  Morgnanesi, 
executive  editor.  The  Intellegencer 
Record,  Box  858,  Doylestown,  PA 
18901. _ 

REPORTER  for  regional  wire  service 
police  beat,  early  morning  shift  at 
downtawn  San  Diego  police  head¬ 
quarters.  Must  have  newspaper  or  wire 
service  reporting  experience,  college 
degree  and  live  in  San  Diego  area. 
Opening  is  immediate.  Fax  your 
resume  to  City  News  Service,  (310) 
201-9174. 


_ EDITORIAL _ 

REPORTER  WANTED 
Immediate  opening  for  aggressive 
hard-news  reparter  at  10,000- 
circulation  weekly  in  beautiful  Taas, 
NM.  This  position  requires  a  hard¬ 
hitting,  curious  individual  to  cover  the  dis¬ 
trict  attorney's  office,  the  county, 
police,  court  and  crime  beats  and  local 
and  state  politics.  This  reporter  also  cov¬ 
ers  the  business  community  and 
regional  communities  and  will  join  a 
1  2-person,  award-winning  news  staff 
that  is  cammitted  ta  infarming,  educat¬ 
ing  and  entertaining  its  readers.  We 
are  fully  paginated  with  a  state-af-the- 
art  Mac  computer  system,  Internet 
access  and  library  data  base.  The  ideal 
candidate  will  have  a  degree  in  jour¬ 
nalism  ar  related  field,  several  years 
reporting  experience,  the  ability  ta 
write  good,  clean  and  fascinating  copy 
and  a  reliable,  insured  vehicle.  Salary 
range  $17,000  to  $19,000,  depencl- 
ing  on  experience,  with  excellent  bene¬ 
fits.  Send  resume,  published  clips  and 
references  to  Editor,  The  Taos  News, 
P.O.  Box  U,  Taos,  NM  87571 . 

REPORTER  needed  at  the  Aspen  Daily 
News,  a  hard  news,  7  day  metro  daily. 
Must  enjoy  writing  news  in  a  small, 
politically  charged  mountain  com¬ 
munity.  Send  resume,  cover  letter, 
clips,  and  salary  history  to  Publisher, 
Aspen  Daily  News,  517  E.  Hapkins, 
Aspen,  CO  8161 1 .  E-mail: 

rossman@sopris.net 

REPORTER  sought  for  24,000- 
circulation  daily  in  Narthern  Califar- 
nia.  Us:  Two  hours  to  ski  slopes  and  a 
commitment  to  enterprise  reporting. 
You:  Daily  reparting  or  weekly  editing 
experience  and  clips  that  show  range 
from  spot  news  to  features.  Send 
resume  and  six  clips  to  City  Editor  Jerry 
Fingal,  Appeal-Democrat,  1 530  Ellis 
Lake  Drive,  Marysville,  CA  95901. 
Visit  our  web  site  at: 

www.appeal-democrat.com 

REPORTER/WRITER.  Expanding  pub¬ 
lishing  company  in  strong  growth 
markets  offers  an  exceptional 
opportunity  for  an  ambitiaus  journalist. 
Complete  editorial  responsibility  for  a 
national  business  newsletter  -  plan, 
report  and  write.  Subject  matter  knaw¬ 
ledge  (corporate  finance,  human 
resaurces,  Internet)  not  required,  but 
business  writing  experience  is  highly 
desirable,  as  is  overall  computer  com¬ 
petency.  Some  of  this  material  is  com¬ 
plex;  no  dim  bulbs,  please.  We  offer 
an  attractive  compensation  package 
and  an  informal  wark  environment 
where  your  contribution  is  noticed, 
appreciated  and  rewarded.  This  is 
pure  journalism;  we  take  no  advertis¬ 
ing.  Minimum  three  years  experience. 
A  great  place  to  work  if  you  like  smart 
people  and  a  collegial  but  fast-paced 
and  demanding  small  company  atmo¬ 
sphere.  Send  resume  and  salary  his¬ 
tory,  no  phone  calls,  please.  Robert  A. 
Palmer,  Professional  Newsletters,  Inc., 
P.O.  Box  81 143,  Atlanta,  GA  30366. 
Fax:  (770)  936-0149;  E-mail: 

newsltrs@pronews.com 

The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 
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_ EDITORIAL _ 

REPORTER 

(Immigration/Ethnicity) 

Central  CA's  leading  newspaper  for 
75  years  (circ.  1 90,000  Sunday, 
155,000  daily)  is  looking  for  a  bil¬ 
ingual  (Spanish-speaking)  reporter  to 
cover  immigration  and  minority  affairs. 
Ideal  candidate  will  have  at  least  three 
years  daily  reporting  experience  and 
four-year  degree.  Competitive  salary 
commensurate  with  experience.  Send 
resume,  cover  letter  and  3-5  samples 
of  your  work  before  January  30  to 
BRENDA  BUDKE,  THE  FRESNO  BEE, 
1 626  E  Street,  Fresno,  CA  93786. 

An  Equal  Opportunity  Employer 


REPORTER 

Experienced  news  reporter  sought  for 
San  Francisco  bureau  of  Chicago- 
based,  25  -year-old  biweekly  interna¬ 
tional  financial  newspaper  published 
by  Crain  Communications.  Successful 
candidate  will  be  a  self-starting,  enter¬ 
prising  news  reporter  who  can  work 
a  beat  and  cultivate  sources  to  scoop 
the  competition.  Several  years'  daily 
newspaper  experience  preferred 
Experience  in  and/or  knowledge  of 
business,  finance  and  investing  highly 
desirable.  Send  cover  letter  and 
resume  to; 

Nancy  Scott 

Pensions  and  Investments 
740  North  Rush  Street 
Chicago,  IL6061 1 

EOEM/F/V/D 


REPORTERS 

The  Gallup  Independent  has  openings 
for  three  reporters,  two  general  assign¬ 
ment  reporters,  one  in  Window  Rock, 
Arizona,  and  one  in  Grants,  New 
Mexico  and  one  reporter  to  work  in 
Gallup  covering  the  Education  beat.  All 
3  positions  require  aggressive  report¬ 
ing  and  investigative  skills.  The 
Window  Rock  and  Grants  positions 
include  generous  housing  allowances. 
Gallup  is  in  the  heart  of  beautiful 
Indian  Country  in  western  New  Mex¬ 
ico.  We  cover  the  Navajo,  Hopi  and 
Zuni  reservations.  Send  resume  and 
clips  to  Managing  Editor,  The  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87305  or  fax  to  (505)  722-5750. 


REPORTER 

The  Newport  (Rl)  Daily  News  seeks  a 
reporter  to  cover  town  government  and 
general  assignment.  We  will  hire  a 
person  who  does  not  settle  for  routine, 
who  avoids  government  jargon,  who 
writes  for  people,  not  bureaucrats.  The 
Daily  News  was  named  the  best  small 
newspaper  in  New  England;  tell  us 
how  you  can  help  us  get  even  better. 
Send  your  six  best  clips,  a  resume,  and 
a  letter  telling  about  yourself  to  Mary 
Harrington,  city  editor.  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  No  phone  calls, 
please. 


_ EDITORIAL _ 

REPORTER 

The  Daily  Item,  a  30,000  daily  in  cen¬ 
tral  Pennsylvania,  has  an  opening  for 
a  general  assignment  reporter.  Join  a 
team  of  aggressive,  community-minded 
journalists.  Send  resume,  clips  to 
Human  Resources  Manager,  The  Daily 
Item,  200  Market  Street,  Sunbury,  PA 
1 7801 .  No  telephone  calls,  please. 

EOE 


REPORTER 

The  Maryland  Gazette,  a  36,000 
circulation  semiweekly  in  Glen  Burnie, 
just  a  stone's  throw  from  Baltimore, 
seeks  aggressive  reporter  willing  to 
tockle  all  facets  of  community  news 
reporting.  Opportunity  to  move  up  to 
daily  paper  in  same  chain.  Send 
resume,  clips  and  references  to  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


Send  Ktf'i'P  Box  Replies  to: 


Editor  &  Publisher 

Cla.ssified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  1(3011 


_ EDITORIAL _ 

REPORTER 

Wanted;  Creative  writer  with  arts  and 
entertainment  background.  You  must 
also  have  interest  in  issues  affecting 
younger  people  and  families.  We're 
looking  for  a  journalist  with  strong  writ¬ 
ing  skills  and  a  commitment  to  devel¬ 
oping  and  writing  stories  that  are  vital 
to  our  readers  and  our  community. 
You  will  need  to  bring  energy,  a  sense 
of  fun  and  top  quality  skills  to  a  daily 
that  cares  about  local  news.  We  were 
voted  the  top  non-metro  daily  of  1 997 
by  the  Newspaper  Association  of 
America.  One  day  you  will  be  writing 
about  parenting  issues  and  the  next 
interviewing  a  local  musician.  You  also 
will  assist  with  our  review  coverage  of 
local  theaters  and  concerts.  What  we 
require  is  some  experience  and  a 
creative  approach  to  stories.  If  you  can 
name  all  five  Spice  Girls  and  you  know 
Leonardo's  last  name,  send  a  resume 
and  clips  to  Lynne  Miller,  Human 
Resources  Director,  Post-Bulletin  Com¬ 
pany,  L.L.C.,  P.O.  Box  6118, 
Rochester,  MN  55903. 


SENIOR  EDITOR/PHOTO 

The  St.  Paul  Pioneer  Press,  an  award¬ 
winning  Minnesota  newspaper  with 
more  than  200,000  circulation,  is  look¬ 
ing  for  a  talented  photojournalist  to 
lead  its  photo  department.  Applicants 
must  be  comfortable  in  a  team  environ¬ 
ment,  working  with  a  diverse  group  of 
photographers  and  fellow  senior 
editors.  They  must  be  adept  at  design 
and  budgets  and  eager  to  contribute  to 
quality  journalism  and  high  standards. 
The  management  position  reports 
directly  to  managing  editor.  Please 
send  resume,  portfolio,  list  of 
references  and  a  short  autobiography 
to  Managing  Editor  Vicki  S.  Gowler, 
345  Cedar  Street,  Saint  Paul,  MN 
55101  by  January  30,1998. 


_ EDITORIAL _ 

SOUTHERN  CALIFORNIA  public 
affairs  firm  seeks  copy/news  writer  for 
releases,  collateral,  media  contact,  etc. 
Journalism  degree  and  1  -3  years  news 
experience  required.  $25  -  35K/year. 
Fax  resumes  to  (562)  435-5735. 


SPORTS  EDITOR.  The  Jacksonville  (IL) 
Journal-Courier  is  looking  for  a  sports 
editor  to  lead  a  staff  of  two  reporters 
and  a  handful  of  part-timers  and  free¬ 
lancers.  Some  management  experience 
preferred;  solid  page  design  with 
QuarkXPress  necessary. 

The  editor  will  need  strong  writing  and 
editing  skills,  the  ability  to  groom 
reporters  and  have  a  keen  eye  for 
human-interest  and  feature  stories.  The 
job  offers  autonomy  and  the  pride  that 
comes  with  owning  your  own  section. 
The  pay  will  be  in  the  low-to-mid  20s, 
depending  on  experience.  Preference 
to  candidates  in  Illinois  and  neighbor¬ 
ing  states. 

The  Journal-Courier  is  a  15,000- 
circulation  daily  near  Springfield,  IL, 
that  has  come  to  expect  a  half  dozen 
top  industry  awards  each  year  for 
reporting,  photography  and  design. 
Please  send  resume,  clips  and  design 
samples  to;  Ted  Roth,  editor, 
Jacksonville  Journal-Courier,  235  W. 
State  St.,  P.O.  Box  1048,  Jacksonville, 
IL  62650. 


SPORTS-MINDED  business  writers 
wanted  for  national  start-up  of  weekly 
trade  publication.  Expertise  sought  in 
areas  of  management,  marketing, 
finance  and  labor.  Positions  available 
in  NYC  and  Charlotte,  NC.  Excellent 
compensation  and  benefits.  Send  cover 
letter,  resume  and  clips  to; 

Philipp  Harper 

Street  &  Smith's  Sports  Group 
1 1 2  S.  Tryon  Street 
Ste.  1600 

Charlotte,  NC  28284 


EDITORIAL 


EDITORIAL 


ASSOCIATE  EDITOR, 
GOLF  JOURNAL 

The  United  States  Golf  Association  seeks  an  Associate 
Editor  to  assist  in  the  editorial  and  publication  process  of 
our  magazine  Golf  Journal. 

The  ideal  candidate  will  assist  in  final  editing  of  design 
pages  prior  to  publication  along  with  basic  fact-finding  and 
research  tasks.  You  will  also  assist  in  the  creation  and 
development  of  feature  stones  as  assigned  by  the  Editor  or 
Managing  Editor.  The  ability  to  work  both  independently 
and  as  part  of  a  team  with  minimal  supervision  is  a  must.  A 
college  degree  in  Journalism,  English  or  Communications  is 
preferred  with  knowledge  of  ktecintosh,  MS  Word  and 
QuarkXPress  helpful. 

We  offer  a  competitive  salary,  generous  company  paid  ben¬ 
efits,  and  pleasant  working  environment.  Interested  candi¬ 
dates  should  tonward  resume  with  salary  requirements  to; 
THE  UNITED  STATES  GOLF  ASSOCIATION  ATTN;  PER¬ 
SONNEL  DEPT-GW1/98  P.O.  BOX  708,  FAR  HILLS.  NJ 
07931-0708.  Fax:  908-781-1735.  ,,r- 


An  Equal  Opportunity  Employer 
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SPORTS  MEDIA,  SPORTS  REPORTERS,  •  TAKE  2  years  out  of  the  hustle  and  bus- 


Sports  Writers,  Sports  Editors. 

Sports  Jobs,  Inc. 

_ (602)  933-4345 _ 

SPORTS  REPORTER 

The  Lincoln  Journal  Star,  a  78,000- 
circulation  AM  in  one  of  the  most 
sports-mad  towns  in  the  nation,  is  look¬ 
ing  for  a  sportswriter.  A  college- 
football  powerhouse  provides  the 
foundation,  but  there  is  much  more  to 
the  sports  scene  in  Lincoln,  NE.  Besides 
University  of  Nebraska  football,  Lincoln 
is  home  to  many  ather  outstanding 
teams.  The  Cornhuskers  also  are  strong 
in  basketball,  volleyball,  swimming  and 
diving,  track  and  field,  and  wrestling. 
Nebraska  Wesleyan  has  some  of  the 
top  small-college  athletic  programs  in 
the  country,  and  sellout  crowds  watch 
the  Lincoln  Stars  play  hockey.  If  you're 
interested  in  covering  some  of  these 
teams  and  writing  in-depth  features 
about  the  people  who  have  made  them 
so  successful,  send  a  cover  letter, 
resume  and  work  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.Box  8 1609 
Lincoln,  NE  68501-1609 

Application  deadline: 

January  23,  1 998 

STAFF  WRITER 

Dynamic  national  health  care  publisher 
seeks  staff  writer  for  semi-monthly  busi¬ 
ness  magazine. 

We  are  looking  for  a  terrific  writer  and 
reporter,  a  person  who  possesses  the 
ability  to  make  complex  stories  come 
alive  in  a  clean,  sophisticated  manner. 
A  successful  candidate  will  have  at 
least  five  years  journalism  experience 
and  the  desire  to  work  in  a  creative, 
team-oriented  atmosphere.  Knowledge 
of  the  health  care  industry  would  be 
useful 

We  offer  an  attractive  compensation 
package.  Send  resume  with  clips  to 
Human  Resources,  American  Hospital 
Publishing,  Inc.,  737  N.  Michigan 
Avenue,  Suite  700,  Chicago,  IL  6061 1 . 
_ EOE/M/F/D/V _ 

THE  MESSENGER-INQUIRER  of 
Owensboro,  Kentucky,  is  looking  for  a 
copy  editor.  If  you're  equally  comfarta- 
ble  editing  stories,  paginating  or  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  that  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experience 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  community  journalism. 
Send  resume  and  clips  to  Human 
Resources  Director  Sue  Trautwein,  Box 
1 480,  Owensboro,  KY  42302.  EOE. 


tie  and  come  work  in  Paradise . 

Diversified  Publishing  Company  in  the 
Caribbean  is  looking  for  qualified 
persons  to  join  our^winning  team  as: 
•Journalist 

•Top  notch  Graphic  Artist 
Requirements: 

•Minimum  5  years  experience  in 
Advertising/Commercial  Arts  Field 
•Advance  skills  in  Desktop  Publishing 

Interested  candidates  please  fax 
resume  to  (869)  469-5891  or  write  to 
PO.  Box  510,  Nevis,  West  Indies. 

TAX  EDITOR  for  prominent  national 
newsletter.  Must  have  top-notch  writ¬ 
ing/editing/coordinating  experience. 
Emphasis  on  providing  business 
owners  with  original  money-saving  tax 
strategies.  Must  thrive  on  weekly 
deadlines;  manage  freelancers.  In- 
house  or  freelance.  Competitive  salary, 
online  resources.  Me  Lean,  VA  Head 
Quarters.  Fax  resume,  best  clip  to 
NIBM,  Dept.  PD,  at  (703)  905-8042. 

EOE 

THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-day  newspaper  in  the  heart 
of  Cajun  Country,  has  an  immediate 
opening  for  a  police-courts  reporter. 
The  ideal  candidate  will  have  strong 
writing,  spelling,  grammar  and  orga¬ 
nizational  skills. 

Send  cover  letter,  resume  and  clips  to 
James  Smith,  managing  editor.  The 
Daily  Iberian,  P.O.  Box  9290,  New 
Iberia,  LA  70562  or  E-mail: 

dailyiberian@AISP.net 

THE  INDEX-JOURNAL,  Greenwood's  six- 
day  (no  Saturday)  paper  of  16,500, 
has  a  reporter  opening  for  a  self¬ 
starter  who  generates  story  and  photo 
ideas  and  handles  assignments 
responsibly.  Our  scenic  Lakelands  area 
is  growing  healthily  and  offers  high- 
quality  lifestyle.  Two  years  experience 
is  preferred,  but  entry-level  reporter 
with  newsroom  internship  and  campus 
newspaper  experience  will  be  con¬ 
sidered.  Layout  and  headline  ability 
and  photo/graphics  abilities  would  be 
enhancements.  Send  letter  of  interest, 
resume  and  clippings  to  The  Index- 
Journal,  Personnel  Dept.,  P.O.  Box 
1018,  Greenwood,  SC  29648,  or  fax 
(864)  223-7331. _ 

THE  SUN  HERALD,  a  Knight-Ridder 
newspaper  with  a  50,000-plus 
circulation,  is  seeking  a  strong  writer  with 
demonstrated  ability  in  investigative 
reporting  to  cover  county  government. 
Applicants  need  at  least  three  years' 
reporting  experience.  Computer-assisted 
reporting  and  local  government 
experience  a  plus.  Please  send  resumes 
and  clips  to: 

Anita  Lee 
P.O.  Box  4567 
Biloxi,  MS  39535-4567 
Phone:  (228)  896-2350 


_ EDITORIAL _ 

THE  INLAND  VALLEY  DAILY  BULLETIN, 
a  growing  85,000-circulation  daily 
serving  14  Southern  California  cities  in 
Los  Angeles  and  San  Bernardino  Coun¬ 
ties,  is  seeking  applicants  for  the  follow¬ 
ing  key  positions  in  its  newsroom. 

PHOTO/GRAPHICS  EDITOR:  Will 
oversee  all  photos  and  graphics  that 
run  in  the  editorial  portion  of  the 
newspaper.  This  position  will  supervise 
a  staff  of  seven  full-time  photo¬ 
graphers,  three  phota  technicians,  two 
graphic  artists  and  one  assistant 
graphics  editor.  There  is  a  responsibil¬ 
ity  to  participate  in  all  budget  and  plan¬ 
ning  meetings  for  daily  and  project  cov¬ 
erage.  A  good  eye  for  editing  photos, 
local  and  wire,  as  well  as  some  design 
skills  a  must.  Good  management  and 
organizational  skills  also  required. 

ENTERTAINMENT  EDITOR:  We  are 
seeking  candidate  with  impressive 
industry  sources  to  improve  already 
strong  weekly  arts  magazine,  beef  up 
daily  and  local  coverage  and  take  a 
young,  highly-motivated  five-persan 
staff  to  a  new  level. 

SPORTS  PAGE  DESIGNER/COPY 
EDITOR:  We're  looking  for  two  people 
to  play  key  roles  on  our  sports  team. 
First,  we  need  someone  with  proven 
layout  skills  who  is  not  afraid  to  take 
chances.  This  person  will  become  the 
lead  designer  for  our  daily  and  special 
sections,  which  cover  it  all  in  the  LA- 
area  market:  from  pros  to  colleges  to 
preps.  Some  copy  editing  also  will  be 
required,  and  there  is  management 
potential.  The  other  position  will  be 
mainly  editing,  but  also  will  include 
some  design.  One  to  three  years'  daily 
newspaper  experience  is  preferred  for 
both  openings,  but  we'll  consider 
recent  graduates  with  strang  work  sam¬ 
ples  and  a  great  attitude.  QuarkXPress 
experience  is  a  strong  plus.  Send  a 
resume  and  five  examples  of  your  best 
work. 

PAGE  DESIGNER/COPY  EDITOR: 
News  copy  desk  needs  a  strong 
designer  with  good  copy  editing  and 
headline  skills.  QuarkXPress  know¬ 
ledge  a  must.  You  will  design  color  sec¬ 
tion  fronts  including  special  packages, 
projects  and  other  pages. 

The  Daily  Bulletin  is  a  member  of  the 
Donrey  Media  Group  and  is  an  equal 
opportunity  employer  serving  a 
diversified  market.  A  drug  test  is 
required  prior  to  employment.  Visit  our 
website  at  www.dailybulletin.com. 
Send  letter  of  application,  resume  and 
references  to  Elliott  Andorko,  director 
of  human  resources,  P.O.  Box  4000, 
Ontario,  CA  91 761 . 

THE  SAGINAW  NEWS  (52,000  daily, 
62,000  Sunday)  has  openings  for  full¬ 
time  reporter  and  general  assignment 
intern.  Reporting  position  includes  hard 
news,  feature  writing.  Pay,  benefits, 
career  opportunities  are  excellent. 
Internship  runs  into  May,  pays  $335/ 
week.  Contact  Rob  Handeyside,  metro 
editor.  Fax  (517)  752-3115,  Call 
(51 7)  776-9678,  E-mail 
rhandeyside@saginaw-news.com  or 
mail  to  203  S.  Washington,  Saginaw, 
Ml  48607. 


_ EDITORIAL _ 

THE  LEXINGTON  HERALD-LEADER 
(125,000  daily;  161,000  Sunday)  in 
Lexington,  KY  has  an  opening  for  an 
Arts  &  Entertainment  writer.  We're 
looking  to  fill  this  high-profile  position 
with  someone  who  has  a  solid  know¬ 
ledge  of  the  fine  arts:  theater,  dance, 
music  (classical,  jazz,  etc.)  and  visual 
arts.  Applicants  must  have  a  versatile 
writing  style  with  a  minimum  of  5  years 
features  and/or  general  assignment 
experience.  This  position  is  ideal  for 
someone  who  is  enterprising,  com¬ 
petitive  and  who  enjoys  the  challenge 
af  maintaining  this  popular  beat.  The 
Herald-Leader  is  an  award-winning 
Knight-Ridder  newspaper  located  in 
the  central  region  of  the  Bluegrass 
state. 

Send  cover  letter,  resume  and  seven 
(no  more  or  less)  of  your  best  clips  to 
Sheila  Reed,  features  editor,  Lexington 
Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508.  EOE  M/F 

THE  PITTSBURGH  Post-Gazette  has  an 
opening  fora: 

TRAVEL  EDITOR/WRITER 
A  sense  of  adventure  is  a  must.  The 
travel  editor  should  bring  sophistication 
to  stories  of  exotic  destinations  and  a 
participatory  feel  to  reports  of  more 
traditional  experiences  such  as  camp¬ 
ing  in  the  mountains  or  vacationing  on 
the  beach.  S/he  should  have  a  sense 
of  "hot  spots"  and  be  in  tune  with 
every  phase  of  travel:  planning  trips, 
making  arrangements,  transportation, 
food  and  lodging,  recreational 
activities,  issues  of  health  and  safety, 
finances  and  culture.  And  it  goes 
without  saying  that  the  travel  editor 
must  be  free  to  travel  anywhere  by  any 
means  at  any  time. 

In  a  nutshell,  the  travel  editor,  with  help 
from  a  news  assistant  and  a  copy 
editor,  is  responsible  for:  Planning/ 
editing  the  content  of  our  Sunday 
Travel  section,  including  making  photo 
and  art  illustration  ossignments.  Work¬ 
ing  with  the  art  department  to  ensure 
creative  section  front  design.  Reviewing 
staff  and  free-lance  contributions  and 
determining  appropriate  pay  rates  for 
accepted  manuscripts.  Combing 
through  the  various  wire  services  to 
select  stories.  Coordinating  content  to 
match  several  themed  advertising 
specials  during  the  year.  Working  with 
a  travel  agency  on  the  weekly  air  fare 
chart.  Helping  plan  a  yearly  travel 
budget.  And,  of  course,  the  travel 
editor  files  destination  stories  and 
reports  breaking  news,  trends,  trans- 
partation  and  other  news  applicable  to 
the  beat. 

Send  resume,  references  and  clips  to: 

Todd  Duncan 
Assistant  to  the  Editor 
Pittsburgh  Post-Gazette 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  15222 
tduncan@post-gazette.com 
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_ EDITORIAL _ 

UPl 

COPY  EDITORS/REWRITE  EDITORS 

The  new  United  Press  International  is 
searching  for  hard-nosed  copy  editors 
and  rewrite  editors  to  join  our  main 
news  operations  desk.  We  are  looking 
for  editors  who  aren't  afraid  to 
challenge  copy,  have  solid  news  judg¬ 
ment,  and  have  the  ability  to  write  on 
deadline.  Online  experience  an  asset. 
Fax  resume  to  John  Walston,  UPl's 
director  of  editorial,  at  (202)  371- 
1239  or  send  via  mail  to  1510  H  St. 
NW,  Washington,  DC  20005  or 

E-mail  to:  JWalston@upi.com 
UPl 

NATIONAL  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  national 
reporting  team.  The  national  editor  will 
be  responsible  for  shaping  our 
national  news  report  and  managing 
our  bureaus  and  stringer  networks 
Editor  also  will  work  with  teams  devel¬ 
oping  new  products  for  the  Knowledge 
Age.  Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.,  NW, 
Washington,  DC  20005  or 

E-mail  to:  JWalston@upi.com 
UPl 

WASHINGTON/WORLD  EDITOR 

The  new  UPl  is  searching  for  an 
aggressive  editor  to  lead  our  Washing¬ 
ton/World  reporting  teams.  The  Wash¬ 
ington/World  editor  will  be  responsi¬ 
ble  for  shaping  the  news  report  and 
managing  our  Washington  reporters 
and  world  stringer  networks.  Editor 
will  also  work  with  teams  developing 
new  products  for  the  Knowledge  Age. 
Online  experience  an  asset.  Fax 
resume  to  John  Walston,  UPl's  director 
of  editorial,  at  (202)  371-1239  or 
send  via  mail  to  1510  H  St.  NW, 
Washington,  DC  20005  or 

E-mail  to:  JWalston@upi.com 
WRITER/ANALYST 

The  country's  premier  risk-analysis  firm 
needs  another  writer  with  flair,  an  eye  for 
detail,  a  strong  interest  in  foreign  affairs, 
an  analytical  bent  and  the  discipline  to 
learn  and  adapt  to  a  unique  style  and 
format.  Position  requires  relocation  in 
Miami.  The  right  candidate  can  earn 
$50K  compensation  package,  plus 
generous  fringes.  Resume  and  writing 
samples  to  The  Ackerman  Group,  1 666 
Kennedy  Causeway,  Suite  700,  Miami 
Beach,  FL  33141 . 

Faith  is  Cod  felt  by  heart,  not  by  reason 

Bloise  Pascal 


_ EDITORIAL _ 

WRITER/EDITOR 

The  Children's  Defense  Fund  (CDF),  a 
national  children's  advocacy  organiza¬ 
tion,  is  seeking  a  writer/editor  to 
manage  the  daily  operations  of  its  pri¬ 
mary  newsletter.  Reporting  to  the 
Director  of  Publications,  the  position: 
develops  newsletter  concept  and  con¬ 
tent;  convenes  an  editorial  board  of 
program  staff  to  elicit  ideas;  provides 
guidance  in  style,  tone,  and  accuracy; 
consults  with  production  staff  for 
design  and  layout  issues;  and  manages 
the  production  to  ensure  smooth 
workflow  to  meet  standards  and 
deadlines.  The  position  also  authors 
articles  and  columns  for  the  newsletter 
in  areas  such  as  public  policy,  legisla¬ 
tion  and  grassroots  organizing.  A 
Bachelor's  Degree  in  journalism  or  a 
related  field  with  a  minimum  of  5  years 
experience  in  editing  and  producing 
newsletters  or  other  technical  commu¬ 
nications  pieces.  A  strong  understand¬ 
ing  of  public  policy  issues  as  they 
relate  to  children  and  families  is  essen¬ 
tial. 

Send  cover  letter  and  resume  to: 

Editor  Search 
CDF 

25  E  Street,  NW 
Washington,  DC  20001 

EOE/MF 

WRITERS  -  Can  you  write  funny  stuff? 
Growing  greeting  card  company  is 
looking  for  talented  writers  of  all  kinds 
of  humor:  jokes,  cartoons,  woman's 
humor.  Freelance  and  full  time  avail¬ 
able.  Send  10  samples  of  work  plus 
SASE  to  DCI  Studios,  4006  Central, 
Suite  200,  Kansas  City,  MO  641 1 1 . 

YOUTH  EDITOR 

The  Virginian-Pilot,  a  200,000-plus 
circulation  daily,  is  seeking  a  Youth 
Editor  to  oversee  the  content  and  prod¬ 
uction  of  its  weekly,  full-color 
Teenology  section  geared  toward  teen 
readers  and  written  largely  by  teen 
writers.  The  Youth  Editor  is  an  assistant 
to  the  Education  Team  Leader,  editing 
daily  or  weekend  education  stories  for 
a  team  of  10  staffers.  We're  looking 
for  someone  who  is  ambitious  and 
wants  to  advance  as  an  editor.  The  suc¬ 
cessful  candidate  will  be  a  newsroom 
advocate  for  the  section  and  the  teen 
writers.  He  or  she  must  have  strong 
editing  skills  and  good  news  judgment, 
an  understanding  of  layout  and 
design,  and  coaching  and  teaching 
skills 

Send  resume  and  wark  samples  to  M  L. 
Lake,  recruitment  director.  The  Vir¬ 
ginian-  ’ilot,  150  W.  Brambleton  Ave¬ 
nue,  Norfolk,  VA  235 1 0. 

Telephone: 

(757)446-2538 


INFORMATION  SYSTEMS 

BUSINESS/FINANCIAL 
SYSTEMS  SUPERVISOR 

Expanding  MIS  department  is  seeking 
qualified  candidates.  The  primary 
responsibility  of  the  Business  Systems 
Supervisor  is  the  daily  support  of  end 
users  on  all  business-related  systems 
operated  by  the  Post  and  Courier, 
including  Advertising,  Circulation, 
Database  Marketing,  and  all  Financial 
applications.  Other  responsibilities  will 
take  a  leading  role  in  new  projects  on 
those  systems;  will  assist  Business 
departments  with  any  typical  technical 
questions  and  needs,  and  will  often 
serve  as  the  liaison  to  those  depart¬ 
ments  on  technical  matters;  will 
coordinate  on  site  maintenance  from 
contract  support  vendors;  will  keep  the 
operations  manual  and  other  related 
departmental  documentation  up  to  date 
with  all  new  projects  and  procedural 
changes,  and  will  recommend  changes 
to  existing  procedures  as  they  are  war¬ 
ranted;  will  assist  the  department  man¬ 
ager  and  director  in  budgeting,  plan¬ 
ning  and  goal  setting  functions.  Must 
be  able  to  function  effectively  in  a 
deadline  driven,  mission  critical 
environment,  and  have  the  ability  to 
maintain  the  confidentiality  of  sensitive 
information. 

This  position  will  have  after  hours  on- 
call  responsibility,  as  well  as  off-hours 
project  implementation  and  systems 
maintenance  schedules. 

This  position  requires  experience  with 
Windows  NT/NT  server  and  some 
programming  experience,  especially 
VAX-COBOL,  with  specific  experience 
with  GEAC  (Formerly  Collier- Jackson) 
applications  desirable.  Formal  technical 
education  or  commensurate  experience 
is  also  required. 

The  Post  and  Courier  offers  competitive 
compensation  as  well  as  an  excellent 
benefits  package.  Please  apply  to  the: 

PERSONNEL  DEPARTMENT 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 

or  E-mail  resume  to: 
smonk@postandcc)urier.com 
EOE 


INFORMATION  SYSTEMS 

DIREaOROF 
INFORA4ATION  SYSTEMS 

The  News- Star,  a  Gannett  newspaper 
located  in  Monroe,  LA  is  seeking  an 
information  systems  professional  to 
provide  vision  and  leadership  man¬ 
agement,  planning  and  in  all  system 
areas  to  include  business  systems, 
prcxJuction  systems,  PC's  (both  IBM 
and  MAC),  telecommunications  and 
networks.  In  addition  to  being  a 
strategic  thinker  who  will  work  with 
various  departments  to  envision,  plan, 
and  implement  solution-oriented 
technologies,  the  successful  candidate 
should  possess  strong  technical,  man¬ 
agement  and  organizational  skills.  This 
person  will  be  an  integral  member  of 
the  newspaper's  Operating  Committee 

Qualifications  for  this  position  include: 

•A  minimum  of  five  years  of  newspa¬ 
per  systems  management  experience; 

•A  Bachelor's  degree  in  management 
information  systems,  computer  science, 
or  a  related  field; 

•Strong  technical  competencies  in 
AS4CX)  business  systems  and  other 
systems  as  outlined  above; 

•Excellent  verbal  and  written  commu¬ 
nications,  interpersonal,  analytical, 
and  problem-solving  skills;  and 
•Ability  to  react  to  change  productively 
and  handle  other  essential  tasks  as 
assigned. 

For  further  information  and  to  apply, 
contact: 

Ed  Major 

President  &  Publisher 
The  News-Star 
41 1  North  4th  Street 
Monroe,  LA  71 201 

(318)  362-0345 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


_ MARKETING _ 

CIRCULATION  SALES 
AND  MARKETING  DIREQOR 

The  Union  Leader  and  New  Hampshire 
Sunday  News  seeks  an  individual  with 
exceptional  sales  and  marketing  skills 
to  increase  circulation  of  New 
Hampshire's  largest  daily  and  Sunday 
newspapers.  This  new  position  will  be 
responsible  for  coordination  and 
development  of  all  newspaper  sales 
and  marketing  efforts.  The  person  will 
work  closely  with  the  Executive  Vice 
President  and  Vice  President  of  Circula¬ 
tion  as  well  as  liaison  with  the  existing 
Promotions  Department. 

Minimum  qualifications  include  3-5 
years  sales/marketing  experience. 
Bachelor  or  advanced  degree  in 
marketing  or  related  field  required.  Com¬ 
petitive  salary  based  on  qualifications 
and  experience.  Excellent  benefits  with 
a  stable,  independently-owned  news¬ 
paper  in  a  thriving,  low-tax  state. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Human  Resources  Department 
Union  Leader  Corporation 
RO.  Box  9555 

Manchester,  NH  03108-9555 


_ PHOTOGRAPHY _ 

THE  HUTCHINSON  NEV/S  needs  a 
photographer  to  join  our  three-person 
staff.  We're  looking  for  someone  who 
can  take  compelling  shots,  prepare 
them  for  publication  using  Photoshop, 
and  work  as  part  of  a  team.  In  return, 
we  offer  solid  coaching  and  terrific 
play.  Send  resume,  clips  and 
references  to  Managing  Editor,  The 
Hutchinson  News,  P.O.  Box  190, 
Hutchinson,  KS  67504.  Deadline  to 
apply:  January  23. 

PREPRESS 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 

PRESSROOM 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  21 2. 


_ PRESSROOM _ 

JOURNEYMAN  PRESSMAN 

The  Wenatchee  World  has  an 
immediate  opening  for  a  journeyman 
pressman.  Applicant  should  have  4 
plus  years  of  offset  printing  experience, 
preferably  on  an  Urbanite,  must  be 
quality  conscious  and  have  good 
mechanical  skills.  Knowledge  in 
electrical  and  PLC  electronics  helpful. 
The  Wenatchee  World  is  located  on 
the  Columbia  River  in  North  Central 
Washington,  an  outdoor  recreation 
paradise.  We  are  a  family  owned, 
30,000  circulation,  6  day  afternoon 
daily.  We  offer  competitive  wages  and 
have  a  generous  benefits  package. 

Visit  our  web  site  at: 

www.wenworld.com 
Submit  a  letter  of  application  and 
resume  to: 

Bob  Koenig 
P.O.  Box  1511 

Wenatchee,  Washington  98807 

E-mail:  koenig@wenworld.com 

PRODUaiON/TECH 

NEWSPAPER  PRODUCTION/SYSTEMS 
MANAGER  wanted  for  respected, 
110  year  old,  6  day  business  daily. 
Computer  production  pro  needed  to 
modernize  PC  networks,  supervise 
web  and  sheetfed  printing  operations 
and  help  grow  our  company.  Perfect 
for  eager  number  2  to  run  own  opera¬ 
tion  reporting  to  publisher.  Mail  or 
fax  resume,  salary  history  to  Publisher, 
The  Daily  Record,  1 1  East  Saratoga 
Street,  Baltimore,  MD  21202.  Fax: 
(410)  752-4300.  Excellent  salary, 
benefits. 

_ No  phone  calls,  please. _ 

PRODUCTION  DIRECTOR  needed  for 
an  expanding  group  of  weekly  news¬ 
papers.  Excellent  leadership  and 
motivation  skills  required.  Knowledge 
in  all  areas  of  production  a  must. 
Experience  with  goss  community  and 
urbanite  presses  preferred.  Competitive 
wage  and  benefit  package,  401  (k)  and 
excellent  work  environment.  Send 
resume  and  salary  requirements  to  Jim 
Quimby,  Homestead  Publishing  Co., 
P.O.  Box  1 89,  Bel  Air,  MD  2 1 01 4. 


PRODUaiON  MANAGER 

Lead  the  way  in  efficiency,  quality  and 
technology.  Experience  the  synergy  of 
team  and  the  success  of  solid 
strategies.  As  production  manager 
you'll  head  up  the  press  room,  distribu¬ 
tion,  maintenance  and  systems  opera¬ 
tions.  We  provide  a  creative  atmo¬ 
sphere  and  comprehensive  benefits 
package.  Please  send  resume  by  Janu¬ 
ary  1 6  to: 

The  Journal  Times 
21 2  Fourth  Street 
Racine,  Wl  53403 


Send  EdCP  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


Fax:  (603)  668-8920 


BUYING? 

SELLING? 

HIRING? 

OR  JUST  LOOKING? 


Use  the  Classified  Ad  Pages  of  E&P! 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  sell  the  used  equipment  you  want  to  sell,  dis¬ 
cover  new  employment  opportunities  and  hire  the  key  people 
who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  13  pages  of  new,  fresh  and  up- 
to-date  classified  listings  every  week  ! 

Rates  and  order  form  are  in  this  section.  To  place  your  classi¬ 
fied  ad,  Fax  us  at  (212)  929-1259,  or  mail  it  to:  E&P  Classified 
Department,  11  West  19th  St.,  New  York,  NY  10011. 


PLACE  YOUR  AD  TODAY! 


PUBLICATIONS  DESIGNERS 

PUBLICATIONS  DESIGNER 

Thomson  Newspapers'  corporate 
communications  department  requires 
the  services  of  a  contract  designer  to 
help  produce  internal  publications  on  a 
part-time  basis.  The  successful  candi¬ 
date  will  be  familiar  with  QuarkXPress, 
Photoshop  and  related  software  and 
will  have  access  to  Macintosh  desktop 
publishing  hardware  and  software. 
Special  consideration  will  be  given  to 
candidates  with  sharp  copy  editing 
skills.  Familiarity  with  issues  facing  all 
disciplines  within  the  newspaper  indus¬ 
try  will  also  be  an  asset.  This  part-time 
opportunity  will  appeal  to  a  motivated 
person  who  adheres  to  high  standards 
of  quality  and,  while  deadline 
oriented,  enjoys  the  flexibility  of  work¬ 
ing  on  a  range  of  publications  in  a 
telecommuting  environment.  Please 
send  a  resume  and  portfolio,  with  com¬ 
pensation  expectations  and  references, 
to: 

Elizabeth  Zortman 
Corporate  Communications  Dept. 

Thomson  Newspapers 
Metro  Center  at  One  Station  Place 
Stamford,  CT  06902 

Applications  should  arrive  at  the  above 
address  no  later  than  January  31 . 

Thomson  Newspapers  is  a  marketing 
and  communications  company  that 
provides  marketing  and  information 
products  and  services  for  regional 
marketplaces  while  publishing  news¬ 
papers  for  local  markets.  We  publish 
68  daily  newspapers  and  numerous  non¬ 
daily  newspapers  and  specialty  pub¬ 
lications  in  the  United  States  and  Can¬ 
ada.  We  are  part  of  the  Thomson  Cor¬ 
poration,  a  worldwide  organization 
specializing  in  information  publishing. 

SALES 

SALES  MANAGER 

Are  you  a  strong  motivator,  a  creative 
promoter?  Do  you  enjoy  selling?  Our 
Community  newspaper  and  shopper 
group  in  upscale  New  York  suburbs  is 
looking  for  on  experienced  pro  who 
can  hire,  train,  and  sell  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Send  resume  and  salary  his¬ 
tory  to  Box  08380,  Editor  &  Publisher. 


It's  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  ESP  box  holder. 

If  you  don't  want  yow  reply  to  go  to  certain 
newspapers  (or  companies),  seal  year 
reply  in  an  envelope  addressed  to  the  E^P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
roach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 
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CLASSIFIED  ADVERTISING 
INFDRMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


AWARD-WINNING  reporter,  4  years 
experience  seeks  job  with  mid-size  or 
larger  daily  in  Florida.  Covered  cops, 
courts,  politics,  features  and  busi¬ 
ness.  Call  Brett  at  (941)  385-3705  or 
E-mail:  mole@digital.net 


EDITORIAL 


FREELANCE  WRITER. 
Specialize  in  medical  writing. 
Contact  crheaume@compuserve.com 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


RENAISSANCE  MAN  seeks  a  home  as 
a  copy  desk  chief/assistant  city  editor 
at  a  medium-sized  daily  in  Zones  7  or 
8.  I  catalyze  solid,  lively  work  and 
draw  out  the  best  my  colleagues  have 
to  offer.  I  am  a  creative  spirit  with  six 
years  of  diverse  experience  and  am 
ready  to  tackle  new  challenges  with 
enthusiasm  and  an  eye  for  detail. 
Interested?  Call  (619)  668-1345, 
message. 


WORLD-TRAVELLING  US  Marine 
photographer  relocating  to  Michigan, 
but  willing  to  travel  to  any  locale,  seek¬ 
ing  freelance  or  staff  position  with 
newspaper  or  magazine.  Contact  via 
E-mail  at  holdenr@pendleton.usmc.mil 
or  call  (760)  725-7231,  ask  for  SGT 
Holden! 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . 

...$110  pci 

2-5  weeks . 

. .  .$105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  check  payable  to  Editor&_ Publisher 
MjKMi  or  charge  to  your  American  Express. 
yiSA  MasterCard  or  Visa.  Please  supply  name 

MMi  'Vlnw'  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information;  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


[Newspaper 


E<S^P  runs  monthly  recruitment  features  and  special  sections  hi^»hliyhtini»  issues 
that  affect  Human  Resource  pn^tessionals  at  newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the  Classified 

De[)artmem  (212)  675-4^80.  Ext.  171  or  17V 

1998  Recruitment  &  HR  Features  ond  *Spe(ial  Sections: 


Issue  Dates; 

Space  Deadlines; 

Jinuiiy 

24 

Jinuiry 

13 

*F«biviry 

14 

Ftbruiry 

3 

Mirth 

21 

Mirth 

10 

April 

25 

April 

14 

Miy 

23 

Fdiy 

12 

June 

13 

Junt 

2 

July 

11 

Juht 

30 

*Augujf 

22 

Augujf 

11 

QUESTIONS? 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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SHOP  TALK  AT  THIRTY 


BY  PATRICK  KNIGHT 


Sextuplets  And  Septuplets, 
Different  As  Black  And  White 


My  name  is  Patrick  W. 

Knight.  I  live  in 
Washington,  D.C.  I  am 
certain  your  newspa¬ 
per  has  covered  the 
McCaugheys  and  their  septuplets  in 
Iowa. 

But  1  have  a  very  similar  story  for 
you.  A  story  you  have 
probably  never  heard. 

Or,  if  you  had  heard, 
you  probably  just  gave 
it  a  passing  glance. 

Does  the  name 
Thompson  ring  a  bell? 

The  way  in  which  the 
news  media  handle 
certain  events  locally 
and  nationwide,  it 
would  not  surprise  me  in  the  least  if 
you  have  never  heard  of  the 
Tht)mpsons.  In  fact,  I  would  be 
shocked  if  you  told  me  you  had  heard 
of  the  Thompsons,  either  just  recently 
or  in  May  of  this  year.  Because  neither 
has  the  rest  of  the  country  heard  of 
the  Thompsons  and  what  makes  them 
so  unique.  But  you  will  give  nearly 
unlimited  press  to  the  McCaugheys, 
won’t  you?  Over  and  over,  each  day 
and  each  night,  in  your  newspapers 
and  in  other  news  media.  Why  is  this? 
Why  are  some  stories  considered  so 
newsworthy  when  essentially  identical 


Knight,  a  Realtor  who  lives  in 
Washington,  D.C,  says  he  e-mailed  this 
letter  to  about  100  US.  papers,  and 
none  that  he  knows  of  published  it. 


.  Index  To  Advertisers 


American  Press  Institute 

7 

Copley  News  Service 

31 

Dirks.  Van  Essen  &  Associates 

16 

Oynaric 

25 

Gannett  Newspapers 

Cover  1 

Heidelberg  Rnishing  Systems 

Cover  2 

Industrial  Noise  Control 

26 

International  Center  for  Journalists 

5 

1  St.  Petersburg  Times 

2 

Bee  State  Farm  Insurance 

15 

Thomson  Target  Media 

Cover  4 

Veronis,  Suhler  &  Associates 

17 

stories,  such  as  the  Thompsons,  are 
glossed  over  or  ignored  completely? 

Perhaps  because  the  Thompsons  are 
a  black  couple,  who,  without  the  use 
of  fertility  drugs,  gave  birth  to  six 
babies  in  May  1997.  At  that  time,  this 
was  the  U.S.  record  for  multiple,  live 
births  without  fertility  drugs.  The 

McCaugheys,  on  the 
other  hand,  had  the 
benefit  of  fertility 
drugs,  which,  obvious¬ 
ly,  worked  quite  well. 

Where  were  you  edi¬ 
tors  when  Mrs. 
Thompson  was  going 
through  labor  and 
childbirth?  Where  was 
the  media  frenzy  then? 
You  have  certainly  been  on  the 
McCaughey’s  case,  like  white  on  rice, 
but  as  far  as  the  Thompsons,  where 
were  the  media  when  the  Thompson 
children  were  born? 

From  what  1  have  read,  Proctor  and 
Gamble  gave  the  McCaugheys  a  life¬ 
time  supply  of  Pampers.  But,  as  for  the 
Thompsons,  not  a  single  diaper  from 


Proctor  and  Gamble. 

The  president  of  the  llnite(<  States 
called  the  McC^augheys  to  congratulate 
them,  but  a  call  to  the  Thompsons 
from  President  C-linton?  Forget  that. 

The  McCaugheys  got  continuous 
national  press  coverage,  day  after  day 
after  day',  with  ongt)ing  reports  on  the 
mother,  father  and  babies.  This  was  on 
all  of  the  news  channels,  in  all  the 
newspapers,  even  on  the  Internet  and 
in  other  nations.  The  Thompsons  got 
nothing  like  this  type  of  media  expo¬ 
sure. 

The  McC^augheys  are  getting  help, 
big  money,  and  countless  endorse¬ 
ments.  They  will  be  on  TV  commer¬ 
cials,  Oprah  and  talk  shows  from  coast 
to  coast.  The  iMcCaugheys  were  given 
a  15-passenger  van  by  (Chevrolet. 

In  fact,  the  notoriety  accorded  the 
McC-augheys  entirely  overshadowed 
what  the  Thompsons  have  received. 
The  Thompsons  are  in  Washington, 
D.C.,  and  are  struggling  to  make  ends 
meet  in  a  three-bedroom  apartment  — 
with  nowhere  near  the  kind  of  assis- 

(See  Shop  Talk  on  page  34) 


Thompson  Family  Update 


The  six  babies  bom  to  Jacqueline 
and  Linden  Thompson  in  Wash¬ 
ington,  D.C.,  last  May  8  were  the  first 
septuplets  born  to  a  U.S.  black  family. 
Though  one  was  stillborn,  the  others 
are  8  months  old  and  healthy. 

The  Thompson  births  recieved  lit¬ 
tle  national  media  attention:  A  Dow 
Jones  News/Retrieval  search  returned 
1 2  citations  last  May  —  a  dramatic 
contrast  with  the  Page  One  coverage 
coast  to  coast  of  the  Mc(>aughey  sex¬ 
tuplets  in  Des  Moines,  Iowa,  a  few 
months  later.  While  the  McC-augheys 
were  showered  with  gifts,  including  a 
home  and  a  van,  the  Thompson’s 
requests  got  little  response. 

“The  Tom  Joyner  Morning  Show,”  a 
talk  show  syndicated  to  black  radio 
stations,  took  up  the  case  of  the 
Thompsons  after  a  caller  described 
their  situation.  Later  a  wave  of  print 


and  TV  stories  in  November  contrast-  I 
ed  the  treatment  of  the  families.  i 

“The  attention  that  they’ve  gotten 
over  the  last  two  months  has  been 
phenomenal,”  said  Stephanie 
Williams,  a  spokeswoman  for  the 
Thompsons.  She  said  they  have  not 
complained  about  lack  of  coverage. 

Recently,  the  Washington  Post 
reported.  First  Lady  Hillary  Rodham 
Clinton  posed  with  Jacqueline 
Thompson  and  family  during  1 
C;hristmas.  The  family  has  moved  to  a 
larger  apartment.  The  Freddie  Mac 
Ft)undation  has  pledged  a  house.  A 
day  care  center  has  offered  free  ser¬ 
vices.  Howard  University  has  offered 
scholarships.  Toys  “R”  Us  has  donated 
toys  and  beds.  Donations  may  be  sent 
to;  The  Community  Foundation,  1112 
16th  St.,  N.W,  Suite  340,  Washington,  j 
D.C.  20036.  —  Kelvin  Childs  ! 


Why  were  six 
children  horn  to  a 
Washington,  D.G, 
couple  virtually 
ignored? 
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Sales  Representatives: 

Jim  Hoos,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  R^ion,  (212)  675-4380  ext.  158 
Ramona  Cox.  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  R^ons,  (510)  888-9640 
Classified  Dept.  (212)  675-4380  ext.  170 


It’s  one  of  the  3  lai^est  industry  powerhouse  newspaper  operations  and 
technolc^  shows!  This  annual  conference  attracts  the  industry’s  power¬ 
ful  newspaper  operations  executives  as  well  as  vendors.  To  be  held  March 
16-19,  1998  in  Hersh^,  Pennsylvania,  the  America  East  Conference  will 
be  the  industry’s  center  of  attention. 

Attendees  and  non-attendees  throughout  the  industry  rely  on  E&P  maga¬ 
zine  fa  information  about,  and  news  coverage  of,  this  event  as  well  as  oper¬ 
ations  product  and  service  data  and  they’ll  be  looking  fa  these  issues: 

FEBRUARY  7  PLANNING  ISSUE 

Alert  industry  professionals  of  your  product  a  service  in  the  America  East 
Conference  Planning  Issue.  Build  awareness  and  readership  with  an  ad  in 
this  special  issue  that  reaches  ova  81,000  E&P  readers. 

MARCH  14  CONFERENCE  ISSUE 

Maximize  your  exposure  at  the  shew  in  addition  to  E&P’s  circulation  as  E&P 
is  distributed  to  attendees  at  the  America  East  Conference.  Used  as  a  guide 
at  the  show  as  well  as  readir^  material  between  sessions,  E&P  is  the  num- 
ba  one  publication  read  throughout  the  newspapa  industry.  74%  of  news- 
papa  professionals  read  E&P  -  specifically,  75%  of  newspapa  production 
managers,  90%  of  corporate  officers  and  88%  of  general  management 
members.*  That’s  more  than  any  other  publication!* 

MARCH  21  POST-CONFERENCE  ISSUE 
.  Filled  with  news  covers  of  the  event,  remind  industry  executives  of  your 
’  product  or  service  with  an  ad  in  this  post<onfaence  issue. 

MAKE  SURE  YOUR  AD  IS  THERE! 


ADVERTISER  DISCOUNTS: 


Advertise  in  all  three  issues  and  receive  at  least 
15%  off  your  regular  contract  rate  or  open  rate. 
Ad  copy  may  differ.  Call  for  details. 

_ EXHIBITOR  DISCOUNTS: _ 

Receive  20%  off  your  ad  in  the  America  East 
Conference  Issue  -  March  14  -  when  you 
commit  by  January  16,  1998.  Or  receive  the 
above  advertising  discount  when  you  run  in  all 
three  issues! 


Hurry!  Reach  industry  decision  makers  when  they  are  most 
receptive  to  you!  Make  your  space  reservation  today! 

Contact  your  local  E&P  representative  for  rate  information. 

America  East  Conference  Planning  Issue. 

Space  Deadline:  January  28  Material  Deadline:  January  30 
America  East  Conference  Issue. 

Space  Deadline:  March  4  Material  Deadline:  March  6 
America  East  Post-Conference  Issue. 

Space  Deadline:  March  11  Material  Deadline:  March  13 
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